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ALWAYS 
SURE 


if you use 


YOU ARE SURE OF ACCURACY, QUALITY, PLUS PERFORMANCE 


—and you are sure of Profit. You are sure, because every claim made 
for VITADINE has been substantiated with positive proof. That's why 
the ever-growing popularity of VITADINE is so easy to explain. It 
assures you a properly balanced feed ... one you can recommend... 
one that brings rapidly growing repeat sales. 


VITADINE protects your feeds against inaccurate inclusion of vital 
ingredients . . . it replaces milk values in feeds and, in addition, 
provides other vital, hard-to-mix ingredients 
. in exact quantities . . . and in a single 

mixing operation. 


See your Blatchford distributor now about 
your supply or write 


WAUKEGANM ILLINOIS .- 


; 
F | 
| 
2268 


Build Efficiency and 
Economy In Your Plant 


With STRONG-SCOTT Equipment 


Action 
Dry Feed 


Mixer 


This horizontal mixer with its ribbon 
agitator is the most positive mixing, de- 
vice in existence and will outmix any 
other type. Not one out of 400 sacks 
showed any variation in the mix in a re- 
cent test. 


Write for full particulars 


Feeder 
Scalper 
and 
Magnetic 
Separator 


For safety and efficiency, this unit is 
a wise investment. It keeps trouble and 
danger out of the grinding chamber. It 
also assures an even and steady flow to 
the grinding mill, thus improving grinder 
operation. 


Details upon request 


Pivoted Motor Base 
Head Drive 


4000 of them in use. 


Write for complete information 


Many improvements have been made to eliminate 
noise, add to its strength and assure longer life. This 
Pivoted Motor Base Head Drive has what it takes to 
give efficient and dependable service. There are over 


V-Belt Drive 


Leg speeds 
changed 
quickly and 
easily by 
changing 
motor 
sheave 


motor Base 
—Weight 
keeps proper 
tension on 
V-Belt 


Automatic 
Back-stop 


SPOUTING ... All Kinds, Standard or Special 


BELTING... All Kinds 


ALS 


Everything Jor Every Mill, Elevator 
and Feed Plant 
he Strong-Scott Mf§ Co. 


Branch Office: Great Falls, Minneapolis Minn. 
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comms ELEVATOR HEADS and BOOTS...Wood, Iron and Steel 


FRED H. CHASE, REPRESENTATIVE 
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“MORE 


FOR YOU! 


NITRAGIN — The World's 
Largest Selling Inoculant 
Is PRE-SOLD FOR YOU 


NITRAGIN is an important profit 
item for seedsmen— it leads all 
other legume inoculants in sales! 
This leadership is built on quality 
of product—and on pre-selling. 
Through intensive consumer adver- 
tising, the NITRAGIN Company 
builds profit opportunities for seeds- 
men and provides sales helps that 


RAGIN 


So 
8.1036 no 


Inoculated 
Legumes 


@ Protein-rich hay and pastures pay off 
in higher meat and milk yields . . . save 
you money on purchased feeds. Labora- ‘ 
tory tests on clovers, alfalfa and other 

legumes inoculated with NITRAGIN \ 


NAL 


i t create a growing demand for “the 
show high protein content. Depend on = am.” 
NITRAGIN inoculation to boost your | 
legume yields . . . to increase their protein S—_ Racoon Our dealers know that NITRAGIN 
values. Protect your investment in legumes 5 1 — ~Y policies are liberal, fair and friendly. 
by always inoculating with NITRAGIN. AY If 
yellow can.” — benefits of a NITRAGIN dealer- 
— ship, call your jobber or write us, 


today. 


Mixing NITRAGIN with legume 
seed is as easy as stirring upa batch 
of feed. Just moisten inoculant... 
spread over seed and stir. 


FREE LEGUME BOOKLETS 
They tell how to grow better legume 
yields. Write for yours today. 


Wore FARM PAPER ADVERTISING 


NITRAGIN is widely advertised in farm papers—75 farm periodicals 
carry more than 75 million NITRAGIN messages to all parts of the 
country—that’s more than 12 messages to each farm. These messages help 
stress the value of legumes and the importance of their inoculation. 


Wore RADIO ANNOUNCEMENTS 


Hundreds of broadcasts go out to farmers every year. They tell of the 
benefits gained from inoculation of legumes—of the proved quality of 
the NITRAGIN product. Dealers cash in on this demand if they carry 
NITRAGIN and display it to advantage. 


~~ PACKED win 
ry SOME 


Owesr cost J 


THE NITRAGIN COMPANY, Inc. 
3855 NORTH BOOTH STREET © MILWAUKEE 12, WIS. 
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Cud-chewing animals make part of their own protein with the help 
of a new Du Pont feedstuff.. .“TWO-SIXTY-TWO” Feed Compound 


Now a magic of nature has been uncov- 
ered by nutritional research. Cows and 
sheep, as well as goats, can use chemical 
urea to make protein in their own 
paunches. 

Du Pont supplies this new feedstuff 
(chemical urea) as ‘‘Two-Sixty-Two” 
Feed Compound. It is a really new source 
of protein for all kinds of cud-chewing 
livestock. 

“Two-Sixty-Two” is not only new, it 
is highly effective when used in cattle and 
sheep feeds. It offers feed manufacturers 
the following advantages: 
® High protein value. Every 100 lbs. is 
equivalent to 262 lbs. of protein when 
properly balanced with carbohydrates. 
® Makes feed formulating flexible. Protein 


SHEEP CAN THRIVE on low-cost home-grown feeds when 
their grain supplement has the higher protein value af- 
forded by “Two-Sixty-Two.” This new Du Pont feedstuff 
is excellent also for dairy and beef cattle. 


percentage of mixed feed is easy to bal- 
ance accurately with ‘““‘Two-Sixty-Two.” 
eConcentrated. Costs less to ship, requires 
less storage space. 

e Stretches your protein supply. This new 
source of protein enables mixing of more 
protein-rich feeds. 

e Stable and uniform. Always uniform in 
concentration. Does not change or break 
down. 

¢Free-flowing. Mixes readily and easily 
through the feed. 

*Proved and tested by nutritional and 
chemical research and by use of more 
than 2,000,000 tons of commercial feeds 
containing ““T'wo-Sixty-Two.” 


| COAL | warer | 


| CRYSTALLIZING & DRYING a | 


How Cows Use Urea 


Nutritional research has shown that | 
cows, sheep and other cud-chewing | 
animals can build part of their own | 
protein in the first of their four stom- } 
achs—the paunch. Billions of bacteria 
and yeasts in the paunch grow on ' 
natural nitrogen compounds known i 
as proteins in the feedstuffs the cows 

eat. They grow and multiply faster 
when chemical urea, nitrogen com- i 
pound, is mixed in the feed. The cows i 
digest these bacteria and yeasts to 
provide a large portion of their own 
protein. 

Chemical urea is now onde to 
feed mixers as a new Du Pont feed- 
stuff called ‘‘Two-Sixty-Two” Feed 
Compound. 

Dairy cattle, beef cattle and sheep 
can obtain 34 of their protein needs 
from this new feed ingredient. Du Pont 
““Two-Sixty-Two” provides feed mix- 
ers an economical and efficient new 
source of protein for mixed feeds. 

The chart shows how this effective 
new feedstuff is produced by Du Pont 
from coal, air and water. 


WRITE NOW for the new free booklet that describes 
how “*Two-Sixty-Two” is used in mixed feeds for 
cattle and sheep. Address the Du Pont Co., Ammo- 
nia Dept., Wilmington 98, Delaware. 


us OFF 


BETTER THINGS FOR BETTER LIVING 
THROUGH CHEMISTRY 
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aa | AMMONIA | CARBON DIOXIDE 
DuPont “TWO-SIXTY-TWO” 
Feed Compound 
ebe 


PAPPYS BEEN FED 
ON PAPROCO 


west coast condensed FISH SOLUBLES 


STABILIZED. This enables equal distribution throughout your feeds. 


WEST COAST SARDINES. Industry and university tests plus com- 
mercial feedings have proven that West Coast condensed fish solubles 
are better. 

LASSEN PROCESS. Impurities are precipitated under the Lassen 
Process, insuring maximum nutritional retention and keeping qualities. 
YEAR 'ROUND SUPPLY. A storage plant of 1,500,000 gallons 
Capacity assures an even 12-months’ supply. Available in drum and 
tank-car lots. 


for an assured year ’round supply in a \ 
convenient, easy-to-use form SPECIFY... 


60-40 MIX 


Composed of 40% PAPROCO highest quality 
West Coast condensed fish solubles and 60% top 
quality alfalfa leaf and dehydrated meal — meas- 
ured and blended by a special process that insures 
outstanding results! Packed in 100-lb bags. 


~ James H. Seley & Co. 
704 S. SPRING ST., LOS ANGELES 14, CAL. 
write for complete descriptive booklet 
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The signs point the way to greater 


profits for you through repeat 


sales of Kellogg’s Processed Feeds. 


Farmers know that Kellogg 


Feeds build better farm stock -- 


help increase profits for them 
. . » Kellogg Feeds will do it for you. 


A full line of feed ingredients. 


When in the market contact us. 


GENERAL OFFICES * GRAIN | 
INNEAPOLIS, 
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EASY FOR YOU TO SELL 


EASY FOR YOUR TRADE TO USE 


Salt with 
Cobalt, 
iron, 
Copper, 
Manganese, 
lodine 


M Net. 
N 


SE Cang, d 
100. COPPER ca 
Saiz, 


Weight 


R 
| CHicagg Abt co. 


© S.Co, 


It’s the Easy, Effective Way for your Feeder Customers 
to Feed Trace Minerals . . . to prevent Trace Mineral 
Deficiencies . . . to have Healthier, Thriftier Livestock 


ALT .. . Free Choice Salt . . . is the logical 
carrier for trace minerals — cobalt, iron, cop- 
per, manganese, iodine. 
Here’s why. 


The need of the animal for salt is generally in 


proportion to the amount and kind of feed it 
eats. The more feed, usually the more salt. There- 
fore, with salt, they get a regular, constant intake 
of the trace minerals which act as catalysts or 
agents to activate or stimulate the entire hor- 
mone, enzyme, and vitamin functions of the body. 
There is never any question of their getting too 
much or none at all. 

Salt is an ideal carrier for another reason. 

In the past, we have thought of salt and trace 


minerals as more or less individual elements, each 
for a specific purpose. 

The latest nutritional research shows that there 
is an inter-relationship between them. In that re- 
spect they are like a symphony orchestra —a 
blending together of many ingredients for one 
overall effect — namely, healthier, more vigorous, 
more profitable livestock. 

Costing relatively little more per animal than 
salt alone, Morton’s Trace Mineralized Sait is like 
a low-cost insurance policy covering all livestock. 
Your customers will find it profitable to feed... 
you'll find it easy and profitable to sell. 


MORTON SALT COMPANY, Chicago 3, Ill. 
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Wire, phone or write for samples and prices of Riceland Rice Bran and Polish 


ARKANSAS RICE GROWERS CO-OP ASS'N 
STUTTGART, ARKANSAS PHONE L. D. 10 


World’s largest year ‘round suppliers of Vitamin-Rich Rice Bran and Polish to the Feed Industry 
World’s largest rice growing, milling, storage and marketing organization. 
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Distributors of 


ATKINS & DURBROW 
standard Dry D 
2,000 D3 per gram 
900,000 D3 per pound 
with a Middlings base 


ATKINS & DURBROW 
Delux Dry D 
2,000 D3 per gram 
900,000 D3 per pound 
with a Farina base 


ATKINS & DURBROW 
Dry A 
3,000 A per gram 
1,362,000 A per pound 


ATKINS & DURBROW 
Dry A&D 
in practically any 
combination of potencies 


+ 
Fortified Sardine Oils 


GENERAL MILLS, INC. 
Arpro Wheat Germ Oil 


BARRETT DIVISION 


Allied Chemical & Dye Corp. 


Niacin 


SPERTI, INC. 


Brewer's Dried Yeast 


| 


New 


Ges 


\ 


MANY years of experience in selling Vitamin Products has 
proved beyond any question the soundness of using only high 
quality Vitamin Products 

— They build a reputation for your feeds 

— They give your customers more for their money 

— They help your customers improve their stock 

— They constitute a sound merchandising policy. 
Any way you look at it, quality Vitamin Products help you 
increase both customers and profit. 
That is why our new quality line of Vitamin Products is going 
places. It is designed to provide you with whatever combination 
of potencies you need. You will find this new service much to 
your liking. And—through our now-famous nation wide distribut- 
ing system we can arrange to supply you with large quantities on 
a contract basis—or small spot shipments to meet any urgent 
need. Try this service the next time you require Vitamin Products. 


ATKINS « DURBROW, INC. 


165 JOHN STREET, NEW YORK 7, N. Y. 
CHICAGO MINNEAPOLIS KANSASCITY OMAHA DETROIT BOSTON 
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ESTABLISHED 1892 


Jobbers of ... 
Feed Barley 
Melting Barley 
Wheat Bran 
Rye Middlings 
Malt Sprouts 
Brewers Grains 
Linseed Meal 
Soybean Meal 
Oatfeed 


GRAIN EXCHANGE 


MILWAUKEE 


FRANKE GRAIN CO. 


Test-Proved Purity 


for 
Top Results 


Independent laboratory tests 
prove ALDEN Calcium Carbonate 
has maintained uniform quality 
and purity for twenty years. 
That’s why mixers of top quality 
feeds specify ALDEN. 


IOWA LIMESTONE COMPANY 
Des Moines, Iowa 


MILL & ELEVATOR FIRES 


are often caused by 


SMOKING 


If smoking must be permitted 
Provide a safe place and 
Confine smoking to that place 


PREVENT FIRE 


MILL MUTUAL FIRE 


PREVENTION BUREAU 
CHICAGO 


Laboratory Protection For 


YOUR FORMULA NEEDS 


Rigid laboratory control over all FRUEN 
grain products assures you of uniformity 
and consistently high quality in your for- 
mula feeds . . . feeds that look better 
and sell better. 


FRUEN offers all laboratory-controlled products in 
straight or mixed cars at straight car prices. Order 
NOW—from the "Millers to the Feed Trade"... 


FRUEN MILLING CO. 


MINNEAPOLIS 5, MINNESOTA 
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Vertical Mixers 


There’s a model just right 
for your needs... 


SIDNEY Vertical Mixers are all basically the 


same — identical for the fine job of mixing 


they do... for ease and convenience of opeta- 


tion, low power consumption, and their many 
labor-saving features. 
These famous machines are made in four 


types, with a wide variety of feeds, drives, and 


capacities (40 bu. to 2 tons). This enables you 


to choose an installation that meets your needs ; 
The Sidney Gearless Mixer (illustrated) is pop- 


exactly — and get full advantage of Sidney’s ular for its simplicity only two bearings to 


practi nal dead gn an d construction. lubricate — and the flush-with-the-floor loading 
. ; hopper. Has the same compact efficiency as all 
Specifications and complete description are other Sidney Vertical Mixers. 


yours for the asking. Write today. 


THE SIDNEY GRAIN | MACHINERY CO. 


COMPLETE EQUIPMENT FOR GRAIN ELEVATORS AND FEED MILLS 
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Just published in a new, revised book, the Arcady 
Five-Point Hog Program gives hog raisers practical 
chapters on Breeding, Gestation, Farrowing, Grow- 
ing and Finishing. 

Ask your Arcady Representative or write for 
copies of this big, new Arcady Hog Program Book 
with circulars on Arcady’s famous line of hog feeds: 
Arcady 30% Sow Pellets, Arcady 20% Pig Starter, 
i CG Arcady 15% Hog Grower, Arcady Hog Fattener, 
Arcady 40% Hog Supplement and Arcady Hog 


Boost’R, the Recuperative Feed that makes Runts 
“ROGRAM into Receipts. 


FARMS 


for every farm need 


MILLING COMPANY 


223 West Jackson « Chicago 6, Illinois 
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New Trends Poultry Nutrition 


Synthetic Vitamins Playing More Important Role 


@ LIKE other farm animals, poultry 
must have feeds which supply energy, 
proteins, vitamins and minerals. Poul- 
try flocks differ in their nutritional 
requirements from other animals with 
respect to kind and quality of nutri- 
tional factors, Indeed different kinds 
of poultry have somewhat different 
quantitative requirements. 

By far the greatest part of the feed 
is required to supply energy. Corn is 
usually our most practical source of 
energy in the central states. Other 
grains and grain products may supply 
energy. 

Protein is the next great quantita- 
tive nutritional need. Soybean oil meal, 
meat, and fish products supply most 
of the protein. The common feeds 
usually contain several proteins, but 
the nutritional value of a given pro- 
tein depends upon the kinds and 
amounts of amino acids yielded by 
the protein upon digestion. Eleven 
amino acids appear to be required by 
the chicken. The amounts necessary 
for optimum growth are only roughly 
known. 

The quantity of proteins is only a 
part of the picture, the amino acid 
values of the protein must be consid- 
ered if real efficiency is achieved in 
the utilization of our inadequate pro- 
tein supply. 

Time was when important people 
insisted that a large part of poultry 
ration protein should come from feeds 
of animal-origin, if good growth, egg 
production, and hatchability were to 
be obtained. Recent experiments and 
experiences have shown the fallacy of 
this belief. In our laboratory we have 


*An address delivered Jan. 25 at the annual 
convention of the Indiana Grain & Feed Dealers 
association held at Indianapolis, Ind. 
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By C. W. CARRICK* 


Purdue University 


obtained excellent growth from chicks 
when we fed what we call our “sim- 
plified” ration containing 58 per cent 
ground yellow corn, 38 per cent of 
soybean oil meal, small amounts of 
minerals (steamed bone meal, ground 
limestone, iodized salt and manganese 
sulphate), A and D feeding oil, four 
synthetic vitamins (riboflavin, panto- 
thenic acid, niacin and choline), and 
the synthetic form of the amino acid 
methionine. There is not much ani- 
mal protein in this ration. 


Most of the confusion about animal 
products has resulted from the failure 
to consider values other than pro- 
teins. With the aid of synthetic vita- 
mins and methionine it is evident that 
corn and vegetable proteins feeds do 
not adequately supply certain B com- 
plex vitamins, which were present in 
greater amounts in some of the animal 
products. These vitamins are just as 
necessary for nutritional success as are 
amino acids. 


Should we quit using animal pro- 
ducts? At present the answer is defi- 
nitely NO! Meat, fish, and milk pro 
ducts will have a place in practical 
rations so long as they can compete in 
price and convenience with other pro- 
ducts supplying similar nutritional 
values. But they will Have to compete 
and we must now evaluate them for 
vitamins as well as for proteins. We 
shall probably use them sparingly as 
vitamin supplements, with due regard 
for specific amino acid values. 

At least 13 known vitamins are re- 
quired by chickens and probably sev- 
eral unknown factors which appear to 


be vitamins. Several of these vitamins 
need to be considered in practical ra- 
tions for chickens and turkeys. These 
are familiar to most of us as vitamins 
A and D, riboflavin, pantothenic acid, 
niacin, choline and one or more un- 
known hatchability factors found in 
good pasturage, meat, fish, and to some 
extent, in milk and other products. 

With the advent of confinement for 
fowls and year round hatching this 
unknown hatchability factor has be- 
come of considerable practical impor- 
tance. As already mentioned we have 
obtained excellent growth and excel- 
lent egg production on a ration of 
corn, soybean oil meal, four synthetic 
vitamins and methionine, a few com- 
mon minerals and A and D oil, but 
only fair hatchability was obtained. 
The addition of either meat scraps. 
liver meal, or pasturage gave a marked 
increase in hatchability. 

Synthetic vitmins will likely replace 
some of our natural feeds as supple- 
ments. They are already being used 
by some manufacturers, who have 
suitable facilities for properly distri- 
buting the minute quantities required. 
Most of these synthetic vitamins are 
already low in cost. The final choice 
between them and natural products 
will depend upon cost and results. 

New products, such as fish solubles, 
fermentation residues and irradiated 
animal sterols are now widely used by 
manufacturers, as vitamin supplements. 
The product known as fish solubles is 
an excellent source of several water 
soluble vitamins. It is especially valu- 
able for supplying unknown factors 
for growth and hatchability. We have 
obtained excellent growth when 2 or 


(Continued on page 67) 
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This chick, 28 days old, weighed 124 Gm. 
and showed marked riboflavin deficiency. 


Same chick, 35 days old, weighed 210 Gm. 
after recovering on same diet supplemented 
with crystalline riboflavin. 


Photos courtesy 
of Dept. of 


Agricultural 
Chemistry, 
University of 
Missouri. 


No doubt about it—your customers’ poultry 
grow and produce much better when there’s 
adequate riboflavin in their feed. As a leader in 
the development of pure vitamins, Merck pro- 
vides dependable riboflavin mixtures particularly 
suited to low-cost application to your feed-pro- 
ducing methods. Write for the complete, inter- 
esting story and prices. 


No. 54 RIBOFLAVIN MIXTURE merck— 


One ounce contains one gram of Riboflavin. Balance 


is starch and small amounts of Calcium Sulfate and 
Iron Sulfate. 


RIBOFLAVIN u.s. Pp. 


MERCK & CO., Inc. 


Manufacturing Chemists 


Chicago, Ill. * Los Angeles, Calif. 


RIBOFLAVIN MERCK | 


RAHWAY, N. J. 


New York, N. Y. © Philadelphia, Pa. « St. Louis, Mo. « Elkton, Va. 


In Canada: Merck & Co., Ltd. * Montreal * Toronto « Valleyfield 
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e BY keeping abreast of new agricul- 
tural trends himself, Harold H. Radke, 
owner of the Austin Seed Co., Austin, 
Minn., is enabling farmers in the rich 
farming country of southeastern Min- 
nesota to take advantage of the latest 
developments in scientific farming. As 
a result, he is rapidly building a flour- 
ishing feed and seed business on the 
outskirts of Austin, home of the Geo. 
A. Hormel & Co. packing plant. 


Mr. Radke established his business 
in February, 1938, moving into a new 
building on U. S. highway 218. As 
vocational agriculture instructor in the 
Austin public schools, he had made 
an outstanding record in working with 
the Future Farmers of America. When 
he made the decision to go into busi 
ness for himself, he was determined 
to give farmers the benefit of his own 
wide experience in scientific farming. 


A graduate of Iowa State college, 
Ames, Mr. Radke’s background of 
eight years in vocational agriculture 
also included teaching at Houston, 
Minn. He spent three years buying 
sheep and hogs for Hormel, building 
up a wide range of acquaintances 
which proved valuable later. 

One of the new dealer’s first moves 
was to offer farmers a seed cleaning 
and treating service by installing a 
Clipper cleaner, and more recently, a 
slurry-type of treater, which puts the 
disinfectant on the seed in wet form 
to get away from poisonous dust. 

Another service is spreading com- 
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Dealer Aids Spur Modern Farmin 


Austin Seed Co. Helps Patrons Keep Up-to-date 


mercial fertilizer on fields instead of 
merely selling the product and letting 
the farmer do the work. 

“It’s surprising how popular this 
fertilizer-spreading service has be- 
come,” Mr. Radke asserted. “But it’s 
no different from spreading lime by 
commercial crushers. More and more 
farmers are coming to recognize the 
need of commercial fertilizer for their 
crops and pastures in this section. Un- 
fortunately, they hayen’t the time to 
handle this job. They're busy with 
other work so they welcome a service 
like this.” 

Last summer the new firm hired a 
helicopter for use in the battle against 
the corn borer. It was the first time 
in the upper Midwest that such a ma- 
chine had been used for this purpose. 

“We covered 1,300 acres in less 
than four days,” explained Manager 
Dick Hartquist. “This $25,000 flying 
windmill set us back $2 an acre, but it 
was cheap at that price. We spread 
the DDT at the rate of four gallons 
of a 5 per cent mixture on an acre. 
With the machine we could spray 10 
acres during a hop in about four min- 
utes, and filling the 40-gallon tank 
took only two minutes. This enabled 
the ship to make 10 trips in an hour.” 

In addition to the helicopter, Mr. 
Radke sold ground sprayers to two 
men and worked out a deal to spray 
livestock, crops, and buildings. He 
books orders at the Austin Seed Co. 
office, selling the operators the chem- 


DOING their part to pro- 
mote scientific farming around 
Austin, Minn., are H. H. Rad- 
ke, left, owner of the Austin 
Seed Co., and Manager Dick 
Hartquist. Up-to-date also is 
the attractive concrete build- 
ing shown below which houses 
the seed and feed business. 


icals and charging them 5 per cent 
commission for handling these orders 
and making collections. 


Mr. Radke has continued to serve 
as vocational agriculture instructor, but 
has Mr. Hartquist as manager. He is 
very capable and is in part responsible 
for the firm’s success. Other factors 
include: 

1. An extensive newspaper advertis- 
ing campaign. Mr. Radke, for example, 
secured a large quantity of Mindo and 
Bondo certified seed oats and moved 
3,500 bushels out of the state as a 
result of placing four small ads in a 
Des Moines newspaper. Truck after 
truck carrying Iowa licenses came to 
the store, one trucker hauling 468 
bushels in a single load. 

2. An excellent location on a busy 
highway. Mr. Radke’s store is located 
on the outskirts of Austin. A large 
parking place in front of the store pro- 
vides room for farmers who wish to 
unhitch their trailers before going in- 
to the downtown areas. 

3. Rapid-fire, on-the-dot service. In 


(Continued on page 109) 


i 


/ / 
Alert feeders have one purpose “ — to get Aop results from feeds with the 
greatest economy. That's why more and more feed manufacturers are 
relying on the "CCC" Trace Mineralizing/| Program. 
They know their, feeds contain ma essential jrace minerals for maximum feed 
utilization when they use the "CCC" Trace Mineralizing Program. They 
rely on the convenience and economy of a/separate "CCC" Trace Mineral 
Premix for Poultry, for Ruminants, and for Swine. They use them with 
“ccc” Stable lodized Calcium Carbonate because they know our patented 
stabilizing process protects: ‘iodine from oxidation and insures thorough 
diffusion at the extremely, Aow levels needed. / ‘Experienced feed men capitalize 
on these’ ' ‘plus values.” .“Let us explain the, ‘benefits of the "CCC" 
Trace Mineralizing Proyle. Write today for’ full information. 


/ / / 

/ / 
/ 


OTHER CCC PRODUCTS 


Pellet Machine Calcium 


Trace Mineral Premixes 


lodized-Manganesed Calcium Regular (plain) Calcium 
{any desired level) Dustless (plain) Calcium 
Manganesed Calcium Shellmaker Calcium Grit 


(any desired level) Arrow-Head Insoluble Flint Grit 
Electro loitiostens Calcium G-220 Riboflavin Supplement 


222 WEST ADAMS STREET @ CHICAGO 6, ILLINOIS 


325 WOODMEN OF THE WORLD BLDG., OMAHA, NEBRASKA @ BOX 409, CARTHAGE, MISSOURI 
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T IS UP Walter Berger, president of the American Feed Manufacturers 
a YOU association, has just issued a special bulletin warning that all credit 

—to turkey growers, broiler producers and feed dealers—should 
be extended with utmost caution and only after full investigation and the benefit 
of such safeguards as chattel mortgages. He says: 


“My attention has been called to the amount of outstanding credit accounts that 
our feed dealers are now carrying on their books, as being far greater than that 
which would be considered to be good sound business practice. In the face of this 
trend, I feel all feed manufacturers might well make a specific survey of the actual 
financial condition of their dealers today, and give them some business advice that 
will be a sound policy for them to follow. * * * 


“A dealer carrying too heavy a load for his own personal capital structure today, 
should be advised by the feed manufacturer not to get further involved, but instead 
he should be encouraged to rectify any unsound situation within the next few 
months. It must be remembered that the feed manufacturing industry is no stronger 
than the dealers representing it.” 


Since more dealers than manufacturers will read these words, we are discussing 
the subject of credit this month strictly for the benefit of the retail dealer, those 
who make some formula feeds of their own as well as those who only handle feed 
manufactured by others. 


This is an old subject for us for we began writing about the dangers of credit, 
and advocating that all feed be sold on a cash basis, with publication of the first 
issue of The Feed Bag in August, 1925. Like politics and religion, credit is a subject 
which will never be disposed of and a problem which again at this time must be 
given sincere attention by every feedman. 


Lush profits from farming, temporarily at least, are a thing of the past. Only the 
most efficient producers are likely to make any real money. Debt can become a 
dangerous luxury. Economy in both personal habits and business operations is 
essential. 


But new automobiles and new farm machinery are now readily available. Radios, 
washing machines, refrigerators and freezers are being offered for sale at seemingly 
bargain prices. Farmers are accustomed to big incomes and loose spending so it is 
now up to the feed dealer to make sure he is paid for the feed, which helps produce 
the farm income, before the money is all spent for less essential merchandise. 


The unwise extension of credit accounts for more business failures than any other 
cause. Keep your book accounts down, your head up and your business outlook bright. 
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FEEDS HINISH FEED “STORE. CHI 


NEUBALSER 


G00D LUCK 
CHICKS 


Its foundation is the a 


in T hay, 

He didn’t have many dollars 8 years ago... of ay gas busines? Sxtremely tong 
only 140 in all. But he was a dependable young the deateetitable p28 due ton that mee, 
man... hard working ... and determined to for boty 

So Howard C. Hinish decided to invest that Feit, feeds na’ for 
$140—and some more he borrowed—in a Ful- SP Customers m to bait ty of 
O-Pep Dealership. y 


~0-Pep nom get 1 
Competition in the feed business around “eoCiss ton 


Everett, Pennsylvania, in 1940 was pretty tough. Thanks Your spie, 

There were several good dealers in the com- on 00Peration 
‘munity. But Howard had faith in quality prod- quly, ; 
ucts for building a successful business. 


TS try 


Hinish Feed xn 

He went to farmers and told them about the - 
uniformity and dependability of Ful-O-Pep Feeds. 
He pointed out that only Ful-O-Pep provided 
Concentrated Spring Range*, with its valuable 


benefits. He showed them sound feeding plans . . 
tx You, too, may build a more successful business 


how these plans would help them get top pro- with the Ful-O-Pep Dealership 
duction in meat, milk and eggs. 


Yes, the Ful-O-Pep Dealership offers you great profit opportunity! 


He sold several farmers on Ful-O-Pep. Their For Ful-O-Pep builds a quality feed for every type of ‘poultry and 
good results and good words helped sell their livestock . . . feeds that are backed by consistent, hard-selling adver- 
neighbors. Now he keeps 2 trucks on the road tising. Ful-O-Pep offers you merchandising helps FREE .. . dealer 
every day, delivering Ful-O-Pep Feeds to his newspaper service, too. And Ful-O-Pep salesmen are trained to 


many customers. help you build a successful feed business. ~ 
: There are still localities where the Ful-O-Pep Dealership is avail- 
His volume runs 1 20-150 tons of Ful-O-Pep able. So for more information. about the opportunity in your com- 
a month ...an increase of about 800% over his munity, write NOW to The Quaker Oats Company, Dept. C-49, 


first year’s tonnage. Chicago 4, Illinois. *Reg. U. S. Pat. Off. 


THE QUAKER OATS COMPANY 


CHICAGO 4, ILLINOIS 
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Dinner for Patrons 


Boosts Grundmeier Feed Sales 


e A BLEND of tried and true methods 
of selling with a few new twists is 
paying off handsomely for the Grund- 
meier Hatchery, Manning, Iowa, and 
has resulted in tripling feed sales in a 
comparatively short time. 

“Of course the best merchandising 
elements are service and satisfaction 
to the customer,” commented C. F. 
Grundmeier, owner. “These combined 
with progressive advertising and frien- 
dly sales assistance are our basic prin- 
ciples, but we have found it profitable 
in both the feed department and hatch- 
ery to spruce up old merchandising 
tactics in new dress, to add innovations 
designed to perk up business.” 

Techniques developed by the Iowa 
dealer and his war veteran son, Grant, 
who works side by side with his father 
in the hatchery, includes an annual 
banquet which is staged for flock- 
owners and loyal feed customers, This 
affair has afforded a shot in the arm 
to feed sales and has given fresh ad- 
vertising for the firm. 

The 1948 banquet, which still has 
tongues in Manning wagging, was an 
elaborate occasion with such trim- 
mings as a dance orchestra, a well- 
known local chef, a guest speaker with 
a reputation for entertaining speeches, 
and interesting educational features. 

During the two years the banquet 
has been scheduled, the emphasis has 
been on the entertainment angle. How- 
ever, a close scrutiny of the reaction 
to the 1948 banquet by Mr. Grund- 
meier and his son revealed that the 
educational features were favorites 
with the crowd. 

No applause meter was available, 
but the father and son observed that 
fact-packed talks by two representa- 
tives of poultry remedy houses caught 
the fancy of the crowd. Field represen- 
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tatives of the hatchery, making a fur- 
ther check of the type of entertain- 
ment preferred by patrons, interviewed 
each of the 80 customers who attended 
the 1948 banquet, asking them to rate 
each feature on the program. The 
poultry remedy talks won a _ hands 
down vote. 

Therefore, in tailoring the program 
for the 1949 banquet, Mr. Grund- 
meier plans to inject more educational 
talks, The calendar of events will inc- 
lude speeches by feed manufacturing 
experts and college and university 
poultry specialists. 

“And another thing, if there are 
other hatcherymen and feed dealers 
who want to make capital of the ban- 
quet idea, I recommend that they put 
themselves on the program for short, 
informal speeches of welcome, or brief 
comments,” advised the operator. 

“My son and I both make brief ap- 
pearances at our banquet, say a word 
or two of welcome to the crowd, dis- 
cuss our plans for the future, and make 
a few pointed remarks concerning com- 
pany policy. Banquet crowds like the 
personal touch supplied by the appear- 
ance of the heads of the company on 
the program, no matter how brief. 
And it is certainly a splendid way for 
management to become acquainted 
with customers.” 

The banquet has proved a surefire 
merchandising stunt, and has directly 
influenced sales. Three months follow- 
ing the 1948 banquet, Mr. Grund- 
meier and his son reviewed the feed 
purchases of each person who had at- 
tended. They discovered that there 
was a marked pick-up in the amount 
of feed and poultry remedies pur- 
chased by the patrons who had been’ 
present. 

“Holding a banquet serves a three- 
fold purpose,” the owner declared. 
“First, it gives us an opportunity to 
display our appreciation for the busi- 
ness of loyal customers, Second, since 
it is regarded as a newsworthy. event 
by the local press, this free build-up 
means extra publicity for our concern. 
Third, it distributes good will and ce- 
ments friendships with flockowners 
and feed customers by providing a 
social and recreational contact.” 


RESPONSIBLE for the success- 
ful operation of the poultry 
service program at the Grund- 
meier Hatchery are the three 
men pictured above. From left 
they are Alfred Mohr and 
Merlyn Hargens, poultry ex- 
perts, and Grant.Grundmeier, 
son of the owner. An exterior 
view of the neatly painted 
store at Manning, lowa, is 
shown below. 


Most hatcheries exact small fees for 
such services as blood-testing, breed- 
ing aids, and other help. This was the 
custom at Grundmeier’s until Grant 
returned from the army, and suggested 
to his father that they abandon service 
charges. Fees were small anyway, and 
the good will that would accrue from 
performing free servicework would 
more than make up the small cash 
loss, he contended. His father agreed 
with him. 

Adopting a no-charge plan has 
proved a tremendous boost for feed 
sales. Flockowners have displayed their 
appreciation to the hatchery for the 
gesture by stepping up poultry remedy 
and feed orders. A few flockowners 
who had been splitting their feed pur- 
chases among several feed dealers 
threw all their business to the Grund- 
meiers after the free servicework plan 
was initiated. 

“A second benefit,” Grant asserted, 
“is psychological. When we charged 
a fee, the flockowners assumed a slight- 
ly patronizing attitude toward our sug’ 
gestions. He was paying for service, 
and as a buyer he felt he could take 
our advice or leave it. 

“Making the switch to the no-fee 
status promoted a healthier condition 
between flock raisers and servicemen. 
Now they work on an equal footing. 
talk things over like any two men who 
work out a problem together. Because 


(Continued on page 104) 
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‘Years of experience in the production and 

blending of Cod Liver Qils at Whitmoyer 
-~ plants in New England ead Nova Scotia enable — 
Whitmoyer Laboratories to produce oils of 
_ absolute reliability and uniformity at all times. — 


ble os pure cod _ In conjunction with our patented oil extraction — 
liver oi concentrates process, Whitmoyer also produces a vitamin- 
fich, marine product with an abundant supply 
of natural, water-soluble B-vitamins. This 
marine product serves as a base for many — 
Whitmoyer dry vitamin concentrates. a 


Rigid, th biological and chemical tests _ 

Jete vitamin suppleme _ by itmoyer’s own laboratory and by inde- 

A "lend of cod liver val dent labo i that 
blond ranted process: Men pendent ratories are your guarantee that 

st each Whitmoyer product is supplying its full 
B-Complex quota of vitamins. Investigate the Whitmoyer 
line today. Be sere of your feed quality. It will — 


pay you big dividends in satisfied customers— __ 


Tenney Bldg. 
Medison, Wis. 


HAVANA, CUBA TEXAS 


El Ave Hennsz Supply Co. 
Sen Refael 456 Lubbock, Texas 


NEW ENGLAND, LONG ISLAND ond NEW JERSEY — 


tant to 
—helps the 


Contains 


pro 


stabilized), ™ 


cond zinc. 


cop MBER FOR 
eit produced bY patented | 
method retains all notural vito~ 5 CUT MIX 
mins. High in vitamins A CONNECTI 
livestock ond poultry. A 
liver oil OF fortified cod BS A. nutritious, pre-mixed concentrate for use ‘ 
in moking popular Connecticut type broiler 
ration—o news high-energy: low-fibre ratio 4 
in great demond. Saves buying. storing,, 
pri-col 
jiable vitamin supplement in easy’ 
powder form. Available either on 
Aand D of straight D product. Stabilized for 
your protection against vitamin A loss. Avail- 
able in 3 potencies. = 
poultry mashes and feeds. A blend of 
| poultry TRA-MIN 
liver mecl, ond dried brewer's yeast. Con- 
tains 70 milligrams of ribofiovin pet 
ond on odequor® amount of omer HEALTH PRODUCTS Abolanced trace mineral concentrate impor 
plex factors ond poultry nutrition 
line of in utilize feed nutrients properly: 
tested, ond proved in the field to give outstand- 
ing results. Write for complete details. 4 
Midland-Western, 
tt L A B ORA TOR 
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Distillers Hold Feed Conference 


Research is Theme of One-day Meeting in Cincinnati 


By ELDON ROESLER 


@ ALMOST 300 members of the feed 
trade and research men from college 
stations and private companies gath- 
ered in Cincinnati, March 4 at the 
Netherland-Plaza hotel for the fourth 
conference on feeds of the grain dis- 
tilleries. This meeting was sponsored 
by the Distillers Feed Research council. 

The affair served to summarize re- 
search work done on distillers’ by- 
products during the past year. Re- 
scarchers gave detailed reports on ex- 
periments they had conducted during 
the past 12 months. 

After a welcome by Dr. C. S. Bor- 
uff, president of the council, in which 
he pointed out that one of the pur- 
poses of his organization was to dis- 
play information on balanced feeding 
and thereby help sell more balanced 
rations, the meeting was addressed 
by Walter C. Berger, president, Amer- 
icin Feed Manufacturers association. 

Mr. Berger said that as feed sup- 
plies become more abundant, the 
manufacturer is interested in knowing 
the efficiency and economy which 
distillers’ ingredients can add to his 
formulas. 

“However, there is another impor- 
tant thing to take into consideration 
and that is that when you do get the 
feed manufacturer to include your pro- 
ducts in his ration it will be necessary 
that you have available for his use 
enough of your product for the times 
of the year or the season when he 
will need it,” Mr. Berger stated. “I 
realize that distillers may say they 
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have to sell their byproducts at the 
time they are produced and that pro- 
duction schedules vary. But look at 
the alfalfa dehydrators. They only de- 
hydrate alfalfa meal during the sum- 
mer season but their products are 
available every month of the year in 
the quantities needed.” 

Mr. Berger pointed out that the 
feed manufacturer is interested in dis- 
tillers byproduct feeds for the various 
nutritional: elements they contain; that 
he is willing to use the product as long 
as it is on a fair and equitable price 
basis and of comparable nutritional 
elements with other products, and that 
a supply is available when he needs it. 

After all the technical reports had 
been given the meeting featured a 
panel discussion by speakers and other 
industry members. This was presided 
over by Lyman Peck, Chicago feed 
consultant. One of the questions con 
cerned the production outlook on dis- 
tillers feeds and W. P. Clenny of 
Joseph E. Seagram & Sons, Louisville, 
was asked to comment. Mr. Clenny 
said that the high production rates of 


COLLEGE research experts in 
attendance at the distillers’ 
conference included this trio. 
From left they are: Dr. J. L. 
Krider, University of Illinois; 
Dr. H. A. Stewart, North Caro- 
lina State college; and Dr. W. 
1. Robison, Ohio Agricultural 
Experiment station. (Photo by 
The Feed Bag) 


THREE of the principals on the 
program at the conference on 
feeds of the grain distilleries, 
held at Cincinnati, March 4, 
are shown above. From left 
they are: Dr. C. S. Boruff, Pe- 
oria, Ill., president of the Dis- 
tillers Feed Research council; 
Dr. Philip J. Schaible, Cincin- 
nati, director of research for 
the council; and Walter Ber- 
ger, Chicago, president of the 
American Feed Manufacturers 
association. 


the past will not be seen again. The 
rate now, according to Mr. Clenny, 
is about normal and equal to that of 
1940. This involves a dip in produc- 
tion in late spring and summer and 
an increase from September to Janu- 
ary. He forecast a production this year 
of from 220 to 230 thousand tons of 
dried distillers’ grain and 70 to 80 
thousand tons of solubles. 

Answering a question on what the 
price of distillers’ dried grains will be 
in ratio to other ingredients, Syl Fish- 
er of Schenley Distilleries, Inc., Cin- 
cinnati, said that their price will of 
course be determined by relative 
values. However, Mr. Fisher pointed 
out that more uses are being found 
for distillers’ byproducts and this will 
have a tendency to make them more 
valuable. He indicated that distillers’ 
grains are expected to follow a slightly 
higher price pattern than corn. 

In response to a question as to 


(Continued on page 26) 
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Symptoms that invite the sale 
feeds fortified with FIDY 


——— 


ias that are 
nd swollen joints—Pp'gs 
Unthrifty with stiffness their feed. 


making slow growth and poor use © 


ae ith small, uneven 
oe -in-the-back —and wi 
Brood sows down-! 


litters. 


s with roached backs, stiffness, and 


Poorly developed calve 
crooked legs- 


sized heifers and cows—with tender- 


h-coated or under 
oe and stiffness in their feet and legs 


How many of these livestock problems are 
there in your trading area? 


you are giving your customers good insur- 
ance against trouble caused by insufficient 
Not always, but frequently, these symptoms icnieds 
may indicate the need for feeds, minerals and 
concentrates fortified with vitamin D—your 
greater opportunity for sales. 


Check below for valuable vitamin D litera- 
ture. It’s another way of helping you step up 
your sales of feeds fortified with FIDY. 

And don’t overlook the borderline cases. 
Many times there is a need for more vitamin 


D in the ration when calves and pigs are 


unthrifty. 
When you sell feeds that contain an adequate sai sg Dry YEAST 
amount of Fleishmann’s Irradiated Dry Yeast FOR FOUR- FOOTED ANIMALS 


SS SSS SSS SSS SS SS SSS SS 


STANDARD BRANDS INCORPORATED 
Desk FB-3 Agricultural Department 
595 Madison Avenue, New York 22, New York 
PLEASE SEND ME your free booklet: 
‘kee “Vitamin D for Four-footed Animals” 
Also send me the following 
REVIEWS ON VITAMIN D IN ANIMAL NUTRITION: 


"74 


| 
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by Congressman LAWRENCE H. SMITH 


Washington, D. C. 


March 3, 1949 
DIS-INFLATION - IS THIS IT? 


While the legislative machinery in Washington is still in low gear, President 
Truman and his economic advisors are alarmed over distress signals that are vis- 
ible on the economic front. His advisors insist that "all is well,” notwithstand- 
ing these signs. A recession now would deal the "Fair Deal” a plow so early in 
the new administration. 


Unemployment, according to the latest report from the labor department, still 
continues and that means workers are in line to claim their unemployment compensa- 
tion checks. The boom has reached its height and business is falling off. It may 
not drop off to pre-war levels, but a change is here and the sooner this fact is 
recognized the better for everybody. Presidential advisors should not “kid” the 
President or the people for this is it, according to reliable economists who are 
not politicians. This is by far the most important problem confronting obtsaiats 
in Washington. Nobody wants another depression. 


FACTS NO AMERICAN SHOULD EVER FORGET 


The following table has been contributed by the Standard Steel Co. of 
Coraopolis, Pa. It is important that every citizen understand its meaning: 


Average Cost in Minutes of Labor 


U.S.A. Great Britain Russia 
1 quart milk 10 minutes 20 minutes l hr., 18 mins. 
1 pkg. cigarettes 9 minutes l hr., 20 mins. 2 hrs., 4 mins. 
1 1b. lump sugar 5% minutes 9% minutes 2 hrs., 34 mins. 
l pr. men's shoes 7 hrs., 15 mins. Li: hee. 104 hrs., 30 mins. 


Yet some people would substitute communism for our system of private enterprise. 
No program anywhere can match it. on , 


FILIBUSTERS AGAIN 


By the time this issue of The Feed Bag reaches you the Senate filibuster 
which started last Monday may be over. If the Dixiecrats are successful, the 
President's civil rights program will be in the ash can. As this is being writ- 
ten the real strategy on the part of the Democrats has not been disclosed although 
it is expected that Vice President Barkley will rule favorably on a motion to 
limit debate. This would set a precedent and upset a ruling made by Senator Van- 
denberg last year covering the same proposition. The Democrats may also use this 
Situation as a bargaining vehicle to put over their labor bills. If this is a 
serious filibuster, it may go on for weeks; if not, it will be over in less than 
a week. There are good arguments on both sides of the question. 


LABOR LEGISLATION 


Taft-Hartley repeal is moving very slowly even though the President and the 
labor bosses are pressing for action. Democratic leaders in the Senate have just 
announced that the new bill will not be ready for debate until April or later. 
Mr. Truman told the country last year that his whole program could be enacted in 


(Continued on page 97) 
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whether distillers’ feeds can be used to 
advantage in the South, Charles P. Burr 
of the National Distillers Products Corp., 
New York City, answered in the affirma- 
tive. He indicated, however, that reports 
from the South indicate that feeders are 
too price conscious and as a result this is 
reflected in the type of feeds the manu- 
facturers have to provide. Mr. Burr indi- 
cated that an increased use of distillers by- 
products in the South is closely tied up 
to a campaign to educate the farmer to 
better feeding practices. 


Answering another question Dr. Frank 
Shipman, Brown-Forman Distillers Corp., 
Louisville, said that 85 per cent of the grain 
stillage is recovered as dried grains, 10 per 
cent as wet feed and 5 per cent wasted in 
streams. 

Asked whether it was true that broilers 
raised on high energy rations shrunk more 
in processing, Dr. L. D. Matterson, Univer- 
sity of Connecticut, pointed out that he 
had heard that both more shrinkage and 
less shrinkage occurs. However, there are 
no facts which prove a greater shrinkage 
and there is more evidence that broilers 
shrink less. 

Asked whether dark grains are more 
valuable for dairy feed than light, E. W. 
Ruf, Joseph E. Seagram €& Sons, Inc. 
Louisville, reported that he believed dark 
grains were more valuable because of their 
higher fat and protein content. 

The council played host to the delegates 
at both luncheon and dinner. Vice Admiral 
F. E. M. Whiting, U.S.N. (Ret.), president 
of the licensed Beverage Industries, New 
York City, was the featured speaker. 


Following is the slate of officers and di- 
rectors for the new year: Dr. C. S. Boruff, 
Hiram Walker & Sons, Inc., Peoria, Iil., 
president and director; Dr. Paul A. Kola- 
chov, Joseph E. Seagram & Sons, Inc., 
Louisville, vice president and director; How- 
ard T. Jones, Distilled Spirits Institute, 
Washington, D. C., secretary and assistant 
treasurer; Millard Cox, Kentucky Distillers 


association, treasurer and assistant secretary; 
and Dr. Philip J. Schaible, Cincinnati, di- 
rector of research. 


Others on the board of directors include 
Charles P. Burr, National Distillers Pro- 
ducts Corp., New York, N. Y.; Sylvester 
L. Fisher, Schenley Distilleries, Inc., Cin- 
cinnati; Wilbur Gouveia, Fleischmann Dis- 
tilling Corp., New York, N. Y.; Paul Gut- 
freund, United Distillers of America, Inc., 
New York, N. Y.; C. K. McClure, Stitzel- 
Weller Distilling Co., Louisville; Joseph C. 
Haefelin, American Distilling Co., Pekin, 
Ill.; E. T. Schicktanz, Midwest Solvents 
Corp., Atchison, Kan.; Dr. Frank M. Ship- 
man, Brown-Forman Distillers Corp., Louis- 
ville; and James M. J. Thompson, Glenmore 
Distilleries, Owensboro, Ky. 


Protein Blenders, Inc., 
Re-elect Kelly, Siman 


C. Urban Kelly, president, and Ray T. 
Siman, secretary-treasurer, were re-elected 
to their positions with Protein Blenders, Inc., 
Iowa City, Iowa, at a recent meeting of 
the stockholders. 


Protein Blenders has just completed its 
first year in the feed mixing business, with 
a capacity of producing about 100 tons of 
blended feeds per day. Sales representatives, 
dealers and executives of the mill operation 
own the major portion of the company’s 
capital stock. 


FROEDTERT DIVIDEND 


Froedtert Grain & Malting Co., Inc., has 
increased the regular quarterly dividend rate 
on the common stock of the firm to 20 
cents a share and declared a dividend of 
55 cents a share on the cumulative pre- 
ferred stock, it has been announced by 
Kurtis R. Froedtert, president and board 
chairman. Both dividends are payable April 
30, 1949, to stockholders of record April 
15, 1949. 


MEMBERS of the discussion panel held in connection with the distillers’ conference are 
shown above. From left they are: Charles P. Burr, National Distillers Products Corp., 
New York City; Dr. Frank Shipman, Brown-Forman Distillers Corp., Louisville; W. P. 
Clenny, Joseph E. Seagram & Sons, Inc., Louisville; and Sylvester Fisher, Schenley 
Distilleries, Inc., Cincinnati. (Photo by The Feed Bag) 


Final Production Goals 
Announced by Brannan 


National production goals for feed grains. 
soybeans, cotton, dry edible beans and 
several types of tobacco have been an- 
nounced by Secretary of Agriculture Charles 
F. Brannan. These goals complete the na- 
tional production guides recommended to 
farmers for the 1949 crop output. 

Taken together the goals call for crop- 
land totaling 365,100,000 acres, which at 
recent average yields would be needed to 
produce enough for estimated requirements. 
For corn, oats and soybeans the national 
goal acreages are substantially the same as 
the 1948 acreages. A slight increase is indi- 
cated for acreage planted to barley, while 
small decreases are recommended for grain 
sorghums. The national goals for five crops 
follow: 

Corn: 86,000,000 planted acres, about 
the same as the 1948 acreage but 6 per 
cent less than the 1937-41 average. With 
an average yield of 34.6 bushels per acre. 
the goal acreage would produce about 
3,000,000,000 bushels. 

Oats: 44,500,000 acres, about the same 
as in 1948, but 12 per cent more than the 
1937-41 average. With a yield of 30.6 
bushels per acre, this acreage goal would 
produce 1,400,000,000 bushels. 

Barley: 13,500,000 acres, about 2 per 
cent more than in 1948 and 6 per cent less 
than the 1937-41 average. With an average 
yield of 22.5 bushels per acre, production 
would total 304,000,000 bushels. 


Grain sorghums: 13,600,000 acres, of 


. which 7,000,000 would be harvested for 


grain. This is close to the 1948 acreage of 
13,800,000 acres, but 20 per cent less than 
the 1937-41 average of 17,000,000 acres. 
An average yield of 16.5 bushels per acre 
would result in 116,000,000 bushels. 

Soybeans: 10,314,000 acres, the same as 
the 1948 harvested acreage and slightly 
below the 1943-47 average. With an aver’ 
age yield of 18.8 bushels per acre, the goal 
acreage would result in a production of 
194,000,000 bushels. 


Carl Berger Dies While 
Vacationing in Florida 


Carl F. Berger, former manager of the 
Sidney Grain Machinery Co., Sidney, Ohio. 
died March 10 in a Tampa, Fla., hospita! 
after being stricken with a heart ailment 
several days earlier. 

Enthusiastic baseball fans, Mr. Berger, his 
wife, and son, Frederick, had been vaci- 
tioning in Florida, where they were visiting 
the big league traning camps. Mr. and Mr-. 
Berger had attended the Ohio Farmers 
Grain Dealers association convention 11 
Toledo Feb. 20-22. 

Mr. Berger suffered a cerebral hemor: 
rhage in 1945 and had not been feeling we!! 
since then, but it was only last March that 
he resigned his position from the Sidney 
firm. 


@ VERNON CLARK, Dickens, Iowa, has 
purchased the Huntting elevator in that 


city. 
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® Get full details now — then, you'll see 
why the ‘49 SIMPLEX is the pelleting 
machine for you. It’s a good mill made 
_ better . . . infinitely better! 


. without moisture condensa- 


. . Without soured feed ... 
without maintenance expense? Then, get 


Do you want to take pellets 
away from your mill without 
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SIMPLEX | 


PELLET 
MILL 


‘‘The Finest in Milling Equipment Since 1866”’ 


SPROUT, WALDRON & CO. 
22 Waldron St., 
MUNCY, PA. 


PENNSYLVANIA 
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UNIFORMITY 


This FORTIFIED, SPRAY-DRIED, STABILIZED milk by-product sup- 


plies important hatchability factors. Its UNIFORM NUTRITIONAL 
PROPERTIES make it an ideal balancer for the unavoidable variations 
in other feed ingredients. 


ECONOMY 


The natural milk nutrients and vitamins in Peebles’ Dried Whey-Product 
with Ribolac can be ECONOMICALLY included in et breeder mashes 
to help improve flock condition and increase hatchability. 


PLUS VALUE 


Peebles’ Dried Whey-Product gives you a plus value in the guaranteed 
high Riboflavin potency provided by the addition of Ribolac. Its constant 
availability and market stability assure you of the best buy in milk solids 
the year around. 

Write for information on how to include Peebles’ Dried Whey-Product 


with Ribolac in your present formula for better results. Better chicks and 
more of ’em mean bigger sales for you! 


Sell Peebles’ CONDENSED 
Whey-Product containingRibolac 


THE BEST BUY IN MILK NUTRIENTS 


Feed FREE CHOICE from 50 or 100 lb. 
drums cut in half...or 500 Ib. bbls. It FE R E 
can also be mixed with mash or grain. E 
Guaranteed 55% solids. 
100% Milk Nutrients, fortified with NEW 


ibolac to provide 


11.5 Ribe- FOLDERS 
flavin. Also fortified 
with 18 mg./Ib. Nia- How to make bet- 


cin and 1000 units 


t lery fi 
Vitamin Ds per lb. 


and swine feeds 
Nationally adver- at LESS COST. 
tised in farm papers, 
turkey and poultry 


WHEY-PRODUCT 
with Ribolac 


Stabilized  Spray-Dried 
Free-Flowing Easy-Mixing 
Economical 


Guaranteed Analysis 
Ribofiavin....23 mg. /ib. 


Western 
Prody rad ferment,” 


eed ley fo pro 
P Other B.ca! of Riko Vide a 


WESTERN CONDENSING COMPANY 


America’s Largest Processor of Whey Products 


IN FRANCISCO, CALIFORNIA 


APPLETON, WISC( 


Golden Eagle Milling Co., Petaluma, Calif., National Sales Agent © 
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iscuss Feed Industry Problems 


Wiley Akins Heads Midwest Feed Manufacturers 


@ CRITICAL livestock and poultry 
problems as well as feed manufactur- 
ing and merchandising and political 
trends effecting the feed industry were 
discussed at the fifth annual agricul- 
tural forum of the Midwest Feed 
Manufacturers association held at the 
Hotel President, Kansas City, Mo., 
Feb. 17-18. 

Wiley Akins, Burrus Feed Mills, 
Fort Worth, Texas, was elected presi- 
dent to succeed Lewis Drake, Hum- 
boldt Elevator Mills, Humboldt, Kan.; 
J. D. Armstrong, Nutrena Mills, Inc., 
Kansas City, Kan., was elected vice 
president; Harold E. Fouts, G. E. Con- 
key Co., Nebraska City, Neb., secre- 
tury; and Maurice Johnson, Staley 
Milling Co., Kansas City, Mo., treas- 
urer. J. D. Dean continues as execu 
tive secretary. 

Twenty scheduled speakers kept ap- 
proximately 500 feedmen on their seats 
during the two-day session. President 
Drake sounded the key note of the 
convention following an address of 
welcome by Mayor William E. Kemp 
of Kansas City. 

Mr. Drake emphasized the fact that 
all were attending the conference 
for strictly educational purposes. He 
praised the services of the association 
which include (1) weekly and special 
bulletins (2) personalized information 
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service from the association offices (3) 
labor relations (4) credit information 
(5) school for sales managers (6) 
campaign for uniform feed registration 
laws and (7) cooperation with the 
agricultural colleges and experiment 
stations. 

Mr. Drake predicted that there 
would be a good volume of feed busi- 
ness in 1949 but urged all feedmen 
to keep abreast of changes and work 
toward the efficient production of 
meat, milk and eggs not only with 
good feeds but through the encourage- 
ment of better breeding and manage- 
ment, 


Harold K. Hill, assistant manager, 
Commodity Credit Corp., Washing- 
ton, D. C., brought greetings from the 
secretary of agriculture and explained 
current operations of CCC with spe- 
cial reference to grain. The United 
States, he said, is now the greatest 
grain exporting country in the world. 

“In the 1945-46 marketing year we 
exported 455 million bushels of wheat, 
corn, barley, oats, rye, and grain sor- 
ghums combined. In 1946-47, exports 
rose to 577 million bushels, and in 
1947-48, to 588 million bushels. The 
total amount of wheat and other grains 
scheduled for export for the period 
from July 1, 1948 through March 31, 
1949, is 565 million bushels—about 
407 million of wheat and 158 million 
of other grains. Exports during the 
entire 1948-49 marketing year are ex- 
pected to reach almost 700 million 
bushels of all grains.” 


Mr. Hill talked at considerable 
length on the grain storage problem. 
Farmers, he said, should put on-farm 
storage right at the top of their build- 
ing program in 1949..CCC would also 


INTERESTED spectators at the 
Midwest Feed Manufacturers 
annual forum included these 
two trios. Upper photo shows 
(from left) L. P. Evans, New 
Orleans; M. A. McClelland, 
Kansas City; and Robert Pres- 
ton, Chicago. Pictured below 
are John J. Woods, Kansas 
City; Rex Lawman, Winfield, 
Kan.; and E. J. Heck, Omaha. 
(Photo by The Feed Bag) 


. 


WILEY AKINS 


like to see the construction of more 
off-farm storage. CCC, he continued, 
has been seriously handicapped by re- 
strictions against the acquisition or 
lease of facilities to store grain con- 
trolled by the corporation and is now 
asking congress that these restrictions 
be removed. 

Ray B. Bowden, executive vice 
president, Grain & Feed Dealers Na- 
tional association, Washington, D. C., 
predicted increased government con- 
trols of business, investigation of mid- 
dle-man margins, agitation for open 
formula feeds and the possible return 
of price controls. We have more slav- 
ery, more socialism and more totali- 
tarianism in this world than ever be- 
fore and the problems before us, he 
said, can’t be solved by just hiring a 
secretary and paying dues but require 
the active interest and personal effort 
of every member of the industry. 

Agriculture and industry are the 
wealth producers of our nation accord- 
ing to Dean J. H. Longwell, Uni- 
versity of Missouri, Columbia, who 
opened the Tuesday afternoon meet- 
ing. The United States, he said, was 
an agricultural nation for many years 
but this is less true today with only 
20 per cent of our population on farms 
and only 16 per cent of our national 
income from agriculture. 

Industry, he continued, depends on 


@ 
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agriculture for food, fibers and synthetics. 
Agriculture depends on industry to provide 
markets for its products and is also a big 
customer of industry. Agriculture also is a 
surplus population producer and supplies 
manpower for industry. 

Soil depletion is not but should be fig- 
ured as part of the cost of agricultural 
production. Fertilizer is now needed on 
practically all farms and it is estimated that 
the cost of needed fertilizer would be $20 
to $25 per acre in Missouri. 

More precise and accurate means of as- 
certaining requirements and deficiencies of 
trace minerals necessary for farm animals 
and poultry are badly needed according to 
Prof. H. S. Wilgus, Colorado A & M col- 
lege, Fort Collins. The use of “shotgun” 
mineral mixtures will not solve the problem. 

Fred Olander, National Livestock Com- 
mission Co., Kansas City, Mo., predicted 
that we will have plenty of beef and pork 
to eat during the next five or six months 
but that we may be short of mutton and 
lamb. There are 19 per cent more cattle on 
feed today than one year ago, he said, but 
we will not be able to tell the extent of the 
storm damage until warm weather. Animals 
with frozen feet can live and appear normal 
as long as the weather is cold. 

Turkey raisers had one of the best years 


in history and the outlook for the coming 
year is equally good according to Dr. W. 
A. Billings, University of Minnesota, St. 
Paul. There is less turkey in storage than a 
year ago. The United States department of 
agriculture has suggested a 15 per cent in- 
crease in turkey production this year which 
may reach as high as 25 per cent if eggs 
and poults can be obtained. 


Concluding speakers on Thursday were 
Arthur C. Horrocks, Goodyear Tire & 
Rubber Co., Akron, Ohio, and Prof. E. D. 
Parnell, Texas A & M college, College 
Station. 


Efficient rations for the production of 
broilers, fryers and roasters were discussed 
by Prof. H. M. Scott, University of Illi- 
nois, Urbana. All rations, he said, must be 
tailored to meet the needs of the locality 
where they are to be fed and just because 
one ration is successful in one part of the 
country is no reason that it will produce 
equally good results at another locality. 


More prepared feeds, rather than less, 
will be used in the future it was predicted 
by Prof. A. E. Darlow, Oklahoma A & M 
college, Stillwater. Manufacturers, he said, 
must devote more time to educating their 
retailers and devote more money and atten- 
tion to research. 


The other speakers on Friday morning 
were E. A. Ronnau, Cook Paint & Varnish 
Co., Kansas City; and Lloyd Burlingham, 
National Broadcasting Co., Chicago. 


Dr. Damon Catron, Iowa State college 
of agriculture, Ames, reported on “The 
New Look In Swine Feeding.” He said that 
successful swine production depends upon 
(1) recognition by raisers of the critical 
and non-critical periods of development as 
indicated by rate of pig mortality (2) ad- 
justing nutrition to the proper stages of 
production (3) development of efficient 
and practical dry lot rations (4) importance 
of trace minerals (5) recognition of disease 
level factors and (6) discovery of the ani- 
mal protein factor. 


Sixty-five per cent of all young pigs die 
between the first and third days after far- 
rowing, 30 per cent die between 4th and 
14th days and 5 per cent between the 15th 
and 56th day. This establishes the fact that 
careful feeding is more essential before 
farrowing than after weaning. 


Concluding speakers at the conference 
were Dr. C. W. Van Houweling, American 
Veterinary Medical association, Chicago; 
Prof. F. W. Atkeson, Kansas State Agricul- 
tural college, Manhattan and Arch R. 


ONE of the convention speak- 
ers was Harold K. Hill, assist- 
ant manager, CCC, Washing- 
ton, D. C., who is shown in the 
top photo (right) with Dr. V. 
L. Alford, Wichita, Kan. In the 
second photo W. D. Walker, 
Chicago, and K. M. Walters, 
New York, look over a con- 
vention program. Snapped in 
an "at ease" pose during the 
convention were Tom Staley, 
Kansas City, and Ray Bowden, 
Washington, D. C., executive 
secretary, Grain & Feed Deal- 
ers National association, who 
addressed the meeting. (Pho- 
tos by The Feed Bag] 


RE-ELECTED as executive sec- 
retary of the Midwest Feed 
Manufacturers association was 
Jack Dean, Kansas City, shown 


above (center) with Lewis 
Drake (left) Humboldt, Kan., 
retiring president, and Wil- 
liam E. Kemp, mayor of Kan- 
sas City, who welcomed the 
feedmen to the convention. 


(Photo by The Feed Bag) 


Maulsby, Socony-Vacuum Oil Co., Kansas 
City. 

The Kansas City Feed club entertained 
at a cocktail party on Friday evening and 
Dr. William H. Alexander, Oklahoma City, 


was the banquet speaker. 


Fire Destroys Honeggers’ 
Feed Plant at Fairbury 


Honeggers’ €& Co., Inc., sustained an 
estimated loss of $250,000, Feb. 24 when 
its feed manufacturing plant at Fairbury, 
Ill., was destroyed by a fire of unknown 
origin. 

The plant, which had a daily capacity of 
about 150 tons of formula feeds, was totally 
destroyed, but four loaded boxcars and the 
grain elevator were saved. 


Honeggers’ officials have stated that they 
will be able to handle their regular trade, 
since the firm’s feed plants at Mansfield, 
Ohio, and Forrest, Ill., are now operating 
on a 24-hour schedule. Arrangements are 
also being made with another mill to take 
care of part of Honeggers’ production. 


@ ROSCOE PURSLEY, Farmland, Ind., 
owner and operator of the Pursley Hatchery 
& Feed Mill, has opened a farm supply 
store. 
@ C. LYNDON BRUNO, Buffalo, general 
traffic manager of Spencer Kellogg & Sons, 
Inc., is the new president of the Niagara 
Frontier Industrial Traffic league. 


SET OHIO CONVENTION DATES 

The Ohio Grain, Mill & Feed Dealers 
association will hold its 70th annual con- 
vention June 13-14 at the Deshler-Wallick 
hotel, Columbus, it has been announced by 
C. V. Thomas, Columbus, secretary. Hugh 
E. Brubaker, New Carlisle, is the associa- 
tion’s president. 
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Introducing Your 


Union Multiwall Specialist 


(His job is to make your packaging dollar go further) 


OUR UNION Multiwall Spe- 

cialist knows how to tailor a 
package to meet the specific needs 
of your product and method of 
distribution. He has helped many 
firms reduce their packaging costs. 
He may be able to do the same 
for you. 


Union Multiwall Bags are used 
in plants making more than 300dif- 
ferent commodities. They’re speed- 
ing up packaging, cutting labor 
and shipping costs, giving added 
protection to the product — yes, 
and making customers happier. 
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Even if you’re now using Multi- 
wall Bags the Union Multiwallrep- 
resentative who calls on you can 
give you new ideas on packaging 
methods that may save youmoney. 
For he is backed by the specialized 
packaging knowledge of America’s 
largest maker of paper bags—with 
its own forests, the largest com- 
pletely integrated Kraft pulp-to- 
bag plant in the world, and skilled 
engineering and design experts. 


Let him show you how Union 
resources and packaging experi- 
ence can help you. 


Multiple Protection Opens Easily 


Prevents Siftage 


Empties Clean 


UNION Multiwall Bags 


UNION BAG & PAPER CORPORATION 


233 BROADWAY, NEW YORK 7, NEW YORK ? 
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We could write a book 
about this Brand New Mill 
but they wanted a short 
short story... 


So we boiled it down to just one word 


e It was raining the morning 
Ralph Prater told us about it. His 
company was coming out with a 
new Blue Streak Mill and he had 
called a breakfast table conference 
with his advertising agency to dis- 
cuss plans for the announcement 
ads. 

It was going to be my job to 
write the copy and Mr. Prater was 
looking straight at me when he 
said, “‘[ want you to tell the story 
in just a few words. Now here’s 
what I want to get across: 

“This new mill is scientifically 
designed from start to finish. The 
component parts arecorrectly bal- 
anced with the fan, rotor, and 
screen area proportionately inte- 
grated so that the applied horse- 
power develops maximum grind- 
ing efficiency. In other words, all 
units are properly related as to 
size, strength, and performance. 

““We have provided the proper 
air volume and facilities to do an 
efficient job of conveying away 


PRATER PULVERIZER COMPANY 


the finished processed material. 

“We have added a new principle 
which makes it possible to change 
screens quickly and easily. And 
we have employed a heavy duty 
construction throughout so that 
many years of dependable low- 
cost service are assured. 

“Allin all,’ Mr. Prater contin- 
ued, “This new Blue Streak Mill 
is the most advanced development 
in triple reduction grinding which, 
in itself, is saying something 
because triple reduction produces 
the Granular Grind. And nothing 
excels the Granular Grind for feed- 
ing value, mixing quality, and 
economy! 

‘“‘Nowin writing this advertising 
copy I don’t want you to dwell on 
alot of technical data. Just empha- 
size in a few words the points I’ve 
mentioned. I'll leave that up to 
you. You know how to do it.” 

“Oh sure,” I thought on the 


e 1539 SOUTH 55TH COURT 


way back to the office, “‘Just a few 
well chosen words. It would be 
easier to write a book.” 

We wrote the first draft of the 
copy and submitted it. 

“Too long,” said Mr. Prater. 
“Cut it down!” 

So we rewrote the copy, mini- 
mizing words like a miser’s tele- 
gram. Still too long. Again we 
tried—and again... let’s not say 
how many times. Finally, we got it! 

We reasoned that there is noth- 
ing better any one can say about 
a mill than thatit’s made by Prater. 
That one word tells a whole sales 
story—a story of exclusive fea- 
tures, reliability, and more than a 
quarter century of service to 
millers. 

So that’s how we came to pro- 
duce the ad on the opposite page 
with just one word of copy. It 
doesn’t take a lot of words to tell 
about the new Blue Streak Mill. 
All you really need to know is that 
it’s made by PRATER. 


° CHICAGO 50, ILLINOIS 
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Let’s Examine our Weighing Fees 


Roland Reinders Offers Revised Schedule of Charges 


@ ARE custom weighing fees charged 
by feed dealers unreasonably out of 
line: What enters into the determina- 
tion of a “fair” charge? 

It seems that a considerable number 
of feedmen, sticking to the traditional 
conception that weighing is more or 
less of a free service which patrons 
expect, are somewhat apathetic to the 
idea of revised schedules; but some 
members of the feed trade are becom- 
ing more and more concerned with the 
issue. 

Among the feed dealers who are 
attempting to improve the weighing 
situation is Roland L. Reinders, of the 
Elm Grove Milling Co., Elm Grove, 
Wis. Mr. Reinders is a former director 
and past president of the Central Re- 
tail Feed association, and he is also 
active in the Milwaukee district feed 
and seed dealers group. 

“A good share of the feed dealers 
do custom weighing for their farmer 
customers, corn and hay truckers, state 
traffic police, stone quarries, junk 
dealers and others,” Mr. Reinders 
commented. “The charges they and 
ourselves have been making are so 
low that they are laughable.” 

The Elm Grove dealer pointed out 
that a modern 30-ton, 40-foot or larger 
scale represents an investment of from 
$2,500 to $4,000. Between $1,000 and 
$1,500 of this figure is alloted the 
average cost of installation, which in- 
volves digging and draining a pit, 
pouring the walls and erecting a deck, 
which is usually concrete. 

Mr. Reinders estimated that the 
scale’s upkeep, which includes such 
operations as the packing and greasing 
of bearings, is about $50 a year. In the 
case of a wooden platform, the original 
cost of installation would be less, of 
course, but the maintenance would be 
considerably higher, since the average 
life of such a deck is around five years. 

In addition, the labor factor must 
be taken into consideration, Mr. Rein- 
ders emphasized. He said that most 
dealers spend from 15 to 20 minutes 
each day in balancing the scale and 
in winter months, in cleaning off the 
platform, which is the first task done 
in the morning at the Elm Grove 
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plant. Besides, approximately 10 min- 
utes must be allowed for each weigh- 
ing, which means performing the op- 
eration twice to obtain the gross and 
tare weights. 


Do present weighing charges come 
anywhere close to covering the actual 
expense involved? To show the incon- 
sistencies in fee schedules, Mr. Rein- 
ders cites the following examples 
which show a range in minimum 
charges from 10 cents to 50 cents, and 
maximum fees ranging from 20 cents 
to $1.00: 

0 
Gross weight of to 
Vehicle (O00 omitted) 10 
Illinois Dealer No.1 25c¢ 
Illinois Dealer No.2 50c 
Wisconsin 

Dealer No. 3 
Wisconsin 

Dealer No. 4 10c 15c¢ 20c 20c 

As a basis for a discussion on weigh- 
ing charges, Mr. Reinders lists below 
the schedule in effect at the central 
city scales operated by the city of 
Milwaukee, along with a _ proposed 
schedule of fees which he feels would 
be fair and equitable for feed dealers. 

“The reason that I break my pro- 
posed schedule at 50,000 pounds in- 
stead of 40,000 as the city of Mil- 
waukee does is for ease of remember- 
ing,” Mr. Reinders explained. “In oth- 
er words we would be charginge15 
cents for weights up to 15,000 pounds, 
25 cents up to 25,000 pounds, 50 cents 


(cannot 


10c weigh) 


TRE FEED BAG 


FEEDS FOR POULTRY AND ¢ 


FEED. BAGS 


"| kind of like that one!" 


up to 50,000 pounds, and 75 cents on 
weights over this figure.” 

He also substitutes the 15 cent fee 
for the Milwaukee 20 cent charge be- 
cause he feels that the majority of ve: 
hicles weighed under 15,000 pounds 
belong to regular customers and that 
a 100 per cent increase would be too 
drastic at this time. ; 

“I hope to have this proposed 
schedule in effect at my plant within 
a month or two,” the dealer stated, 
“but it should have been in operation 
for the past two years.” 

Gross weight City of Proposed 
in pounds Milwaukee New Rates 
0 to 15,000 20c 15c 

15 to 25,000 30c 25c 

25 to 40,000 50c 

25 to 50,000 

Over 40,000 

Over 50,000 75c 

Mr. Reinders gave out some other 
ideas on weighing which other deal- 
ers might well consider. 

“We will not put the tare weight 
on the weighing ticket unless we 
weigh the truck ourselves,” he ex- 
plained. “There is too much oppor- 
tunity for errors, either intentionally 
or otherwise. We want to make sure 
that the driver is either in or out of 
the vehicle at both weighings and we 
have a place where this is indicated 
on the ticket.” 

The ticket used by the Reinders 
firm also indicates the model and year 
of the vehicle. In this regard, the feed 
manufacturer ‘cautions the weighers 
to make sure that the vehicle has no 
additions, such as sides, at one weigh- 
ing, which might make a difference of 
several hundred pounds, for example. 

Summing up his ideas on the cus’ 
tom weighing issue, Mr. Reinders com 
mented: “Let’s put a little push he 
hind this subject. See if we can wake 
up feed dealers to establishing a charge 
for this service that has some relation 
ship to the time spent weighing and 
the cost of the equipment.” 

@ J. M. HARRIS & Co., Roanoke, V:., 
has discontinued its seed department and is 


manufacturing insecticides and dog foods. 


@ MAGDEN FEED & SEED STORE, 
Glenwood, Wash., was destroyed by a 
$33,000 fire recently. 


50c 
75¢ 
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BORDEN © 


new 


*Reg. Trademark 


Yes, by adding this ONE ingredient in accordance with instruc- 
tions you eliminate entirely all necessity for using additional 
animal protein source material; and furthermore you do not 
need any other vitamin fortification whatever! Thirty pounds of 
“Super-Base” per ton of feed does the job in most types of feeds. 


You abolish all the multiple complications of obtaining, mea- 
suring and mixing such materials as meat scraps, fish products 
and vitamin carriers. You do away with all uncertainty regard- 
ing their procurement, quality and feeding value in egg produc- 
tion, hatchability and growth. 


You can produce effective feeds for all practical poultry pur- 
poses with more confidence of high quality, greater ease and 
speed, and nearly always at a definite saving, by standardizing 
on use of Borden’s Ration-ayd* “Super-Base.”’ 


For complete information ask the nearest Borden Ration-ayd 
representative, or write us direct. 


THE BORDEN COMPANY 


Ration-ayd Department 
350 MADISON AVENUE, NEW YORK 17, N. Y. 
CONTINENTAL BUILDING, DES MOINES, IOWA 
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Does 2 big jobs! 


1, Replaces all 
animal protein 


2. Supplies all 
needed vitamin 
fortification 


i 
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Simplifies poultr mixing as nothing has ever done before! 
| 
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Feeding Know-How Sparks Growth 


Drexel Neisler Finds Farm Background Big Asset 


@ FEED retailing was new to Drexel 
Neisler when he opened the Neisler 
Feed and Grain Co. in Irving, IIl., in 
1944. But ingenuity, first-hand know- 
ledge of livestock feeding and a deter- 
mination to go out after trade has al- 
ready put him on an equal footing 
with feed dealers who have been estab- 
lished for many years. 

When Mr. Neisler decided to go in- 
to the feed business, he found an ideal 
location in the solid brick building 
which was left vacant when the Na- 
tional Bank of Irving closed its doors. 
Then he constructed an elevator equip- 
ped with modern machinery, pur- 
chased a fleet of seven trucks, stocked 
up on Corno feeds and added a variety 
of sidelines. The result has been a 
steadily growing enterprise whose 
sales volume totaled $500,000 in 1948 
--only four years after the firm’s 
founding. 

While the fundamentals of mer- 
chandising had to be learned by the 
Illinois retailer, he had already ac- 
quired the know-how of livestock 
feeding through the operation of his 
own farm where the products he sells 
are used constantly. The 700 acres of 
black prairie land with 100 feeder cat- 
tle and 250 hogs have provided Mr. 
Neisler with enough experience to 
qualify him as a feeding expert. 

Since he is a farmer himself, the 
Irving operator is fully aware of the 
need for building up the soil which 
produces the grain he buys and the 
farmer prosperity which absorbs large 
quantities of commercial feeds. There- 
fore, he has developed a most profit- 
able sideline in selling and applying 
crushed limestone. 

“I do an annual business of about 
260 to 300 cars,” Mr. Neisler com- 
mented. “Free advice to farmers along 


this line pays off in good will, and with 
our trucks visiting farms all over the 
county, it’s easy to get a quick inven- 
tory of livestock.” 

This dealer has prepared a traffic 
form for use in his limestone distribu- 
tion which is made by a local printer. 
It is a duplicating, 8% by 11-inch 
form, with columns provided for such 
details as date sold, load number, 
amount, etc. 

“The yellow copy we give the far- 
mer not only furnishes proof to the 
AAA of the amount of lime spread, 
but becomes a bona fide record of 
expenditure when income tax time 
rolls around.” 

Likewise a similar sheet has been 
developed for the grain buying phase 
of the business, which is handled 
through seven trucks—three tractor- 
trailers having 670-bushel grain-tight 
beds and four two-ton trucks with 
200-bushel beds. 


The store, elevator and storehouse 
are located on route 16 with the New 
York Central railroad in the rear. Ma- 
chinery includes a hammer mill, a 50 
h.p. Bear Cat mill and a one-ton Blue 
Streak mixer equipped with an auger 
chute which carries the feed directly 
into truck boxes. 

Neisler Feed & Grain recently ac- 
quired a Minneapolis-Moline model E 
corn sheller which is mounted on a 
two-ton Ford truck with a two-speed 
axle. This machine has a capacity of 
70 bushels every five minutes and is 
driven by a gas or butane engine. 


“When I tell a farmer that I'll shell 
his corn free of charge at his crib and 
pay him market price if he furnishes 
scoopers, he can’t find any reason for 
refusing the offer,” Mr. Neisler de- 
clared. | 

A variety of sidelines are paying off 
handsomely at the Neisler establish- 
ment, the dealer pointed out. In addi- 
tion to limestone, some 400 tons of 
bagged commercial fertilizers are sold 
annually. Poultry remedies, window 
materials, wire fencing, steel fence 
posts, hog-feeders and waterers are 
among the items stored where the 
sacked feed is also piled. 

“There's something 


about huge 


FIRST-HAND knowledge of 
livestock feeding and a deter- 
mination to succeed have been 
important factors in helping 
Drexel Neisler, above, estab- 
lish a prosperous feed busi- 
ness at Irving, Ill. Below is a 
view of the former bank build- 
ing which now houses the firm's 
offices and salesroom. 


quantities that lure customers into a 
buying mood,” Mr. Neisler remarked. 
“When a farmer loads feed on his 
truck he is apt to throw on some other 
merchandise or maybe it works the 
other way around.” 

The Neisler firm also has the agency 
for New Idea farm equipment, corn 
pickers, haying tools and_ general 
implements. 

“Farmers are becoming busy folks, 
despite labor-saving machinery, and 
most of them still have the old ‘gene- 
ral-store habit of one-step shopping,” 
Mr. Neisler explained. “The more 
complete line I carry, the less risk I 
take of losing all the business when 
patrons go elsewhere for merchandise 
I don’t carry.” 

The Irving company has a 30-day 
credit policy, but encourages cash sales 
by offering a discount of 10 cents per 
bag from the list price on ton orders 
of feed for one loading. This system 
has eliminated a considerable number 
of charge accounts, Mr. Neisler stated. 
His wife keeps the books, running 


(Continued on page 88) 
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TAGS 


THAT 


“THIS 1S THE TRADE MARK PROPERTY OF SAVAGE, INC. 


rea. U.S. PAT. OFF. 


-ATAG AND @ 
PULLA AVAGE TAGS — the “tags that talk” — have 
BAG: done more to speed deliveries, minimize handling, 


4 eliminate mistakes and raise the standards of service 
CHICK 
STARTER from mill to consumer than any supplementing device 
NEVER LOOKS 
LIKE CALF. 


STARTER The surface finish on tags and the processing we pioneered 
to by-pass ordinary printing eliminated glare and assured 


true color values in any light. The code combination of de- 


of system yet introduced into the formula feed industry. 


signs and colors that we worked out eliminated need for time- 
taking, eye-straining reading of tags. The tag stock which big 
paper mills developed in cooperation with us to produce a supe- 


MANUFACTURED BY 


Vitakity 


CHICAGO, U.S.A. 


rior stock at a low price is so strong you can “grab a tag and pull a 


bag” without fear of the tag’s letting go. With all this strength, these 
amazing tags are easier to sew. From as far away as you can see 
one, it tells you at a glance— instantly —what is in the bag. There’s 
a degree of economy at the mill and a degree of satisfaction from 
mill to consumer in these Savage produets that is not even approached 
by ordinary tags. Learn why. Send today for “Batch of Samples” free— 


whether your requirements are for thousands or millions. 


ESTABLISHED 1919 Telephone: Cleveland 0913 


HOMER J. SAVAGE, President 
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Plan of Dr. Gorrie’s 
original machine 


FEVER 


A century ago Dr. John Gorrie, of Apalachicola, Florida, sought some 
way to reduce the suffering of fever patients, and from this search devel- 
oped the first refrigerating device patented in America—August 22, 1850. 

His dream of air-conditioning did not come true for nearly ninety 
years, but his pioneer work, and that of Professor A. C. Twining, New 
Haven, Connecticut, and Jacob Perkins (an American engineer), have 
been the foundation of an industry which processes 500,000,000 tons 
of frozen food annually in America. 

We salute these American pioneers in refrigeration and the great 
industry which has grown from their efforts. 

TO YOU WHO PRODUCE PERISHABLE FOODS, refrigeration means more 
orderly, more profitable marketing. Eggs, poultry, milk, beef, pork and 


_ WELPFUL LITERATURE FREE 


Check below the items of special interest to you, send coupon to 
John W. Eshelman & Sons, Dept. E, Lancaster, Pa. 
POULTRY BOOK BROILER BOOK 
(CD TURKEY BOOK DAIRY BOOK 
CD Eshelman BOOK OF FARM INFORMATION 


Indicate on line above any other information desired 


Circleville, 0. York, Pa. 


other products are protected from spoilage by refrigerated storage 
and locker plants, by quick freezing, transportation in thousands of 
refrigerated cars and trucks, and by home freezers and refrigerators. 


And your markets are increased. A typical example is ICE CREAM— 
the output of which from refrigerated hardening rooms of leading pro- 
ducers EXCEEDS A BILLION DOLLARS ANNUALLY. This market for the 
dairyman was impossible with natural ice alone. 


REFRIGERATION HELPS US BY HELPING YOU to market the yields 
which you produce with RED ROSE FEEDS. During the past 107 years 
we have grown from a small local mill to five modern plants serving 
feeders from Canada to the Gulf of Mexico. This growth proves that 
our constant aim of formulating RED ROSE FEEDS for quality and 
economical farm production is being fulfilled. 


A COMPLETE LINE OF FEEDS 


— youn w, sons — 1949 


LANCASTER, PA. 


Tampa, Fla. Sanford, N. C. 5 
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Dehydrators Talk Alfalfa Research 


Launch Long-range Program at Galveston Meeting 


e A LONG-RANGE alfalfa research 
program assumed foremost importance 
at the 7th annual convention of the 
American Dehydrators association held 
Feb. 23-25 at the Hotel Galvez, Gal- 
veston, Tex. 

With most of the dehydrating firms 
of the alfalfa industry already signed 
up to actively contribute to the pro- 
eram, the convention went on record 
as reaffirming its approval of the pro- 
gram in its entirety. 

Dr. Ralph E. Silker, head of the 
department of chemistry, Kansas State 
college, and chairman of the Alfalfa 
Research council, outlined the research 
program to the convention as made by 
the council. 


Among the recommendations made 
by the research council were: (1) 
hiring of a director of research and 
(2) naming of a research committee 
to guide the program through its ac- 
tivities. This committee would consist 
of two men from the executive com- 
mittee of the association and two from 
the Alfalfa Research council with the 
secretary, and director of research as 
ex-officio members. 


The council also proposed seven 
major steps in the research program 
as follows: (1) production of better 
alfalfa; (2) harvesting and processing 
of alfalfa; (3) stabilization of carotene 
and color; (4) grade standardization; 
(5) evaluation of known and unknown 
nutritional factors; (6) developing 
new uses for alfalfa; and (7) investiga- 
tion of economical uses in animal 
feeds, The funds raised will be made 
available to colleges and other research 
institutions to supplement their own 
money and the entire program will 
be guided and coordinated to make 
it fully effective. 

Major alfalfa needs were cited by 
Dr. W. D. McClay, head of the feeds 
research division of the United States 
regional research laboratory at Albany, 
Cal. These needs are better alfalfa va- 
rieties for higher yields; disease re- 
sistance and higher carotene content; 
improved knowledge of field curing; 
optimum growing conditions of al- 
falfa under varying soil conditions 
throughout the United States; means 
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of reducing labor costs; further nutri- 
tional research; and processing im- 
provements. 

Dr. Harold Vagtborg, president of 


ERVIN BURKHOLDER, Ne- 
braska Farm Products, Inc., 
Cozad, Neb., was elected pres- 
ident of the American Dehy- 
drators association at the 
group's annual convention held 
last month at Galveston, Tex. 
He succeeds John Dwiggins, 
New Paris, Ind. 


the Southwest Regional institute, San 
Antonio, spoke on the growing im- 
portance of research, asserting that it 
was a “big business” in itself. Over 
150,000 people are now employed in 
3,300 research laboratories that have 
one billion dollars in appropriations. 
Industry as a group is spending 1.8 
per cent of gross sales on research, 
Dr. Vagtborg pointed out, with some 
industries, concerned with chemicals 
and petroleum, spending as much as 
5 per cent. He urged that the alfalfa 
program be enlarged. 

“It is a commendable program, but 
not big enough,” Dr. Vagtborg said. 
“The alfalfa industry should spend 
several times the minimum goal a year 
on alfalfa research work alone in 
order to gain all the benefits from it 
that can be obtained.” 

E. G. Cherbonnier of St. Louis was 
named consultant to carry on the 


work of the program organization and 
coordination. 

Other speakers at the convention in- 
cluded President John Dwiggins, who 
strongly urged support of the alfalfa 
research program and Dr. F. W. 
Quackenbush, head of the department 
of agricultural chemistry at Purdue 
university, who cited the results of a 
series of studies on the market values 
of carotene and protein. Dr. Quacken- 
bush also discussed the new official 
method of carotene analysis that is 
under consideration by the Associa- 
tion of American Feed Control 
Officials. 

The convention program was offi- 
cially opened by Chancellor Gibb Gil- 
christ, of Texas A. & M. college, who 
made the welcome address. William 
R. Archer, president of Uncle Johnny 
Mills, Houston, and an official of Na- 
tional Association of Manufacturers 
spoke on the business outlook for the 
industry. 

Ray Bowden, executive vice pres- 
ident of the Grain & Feed Dealers 
National association, Washington, D.C. 
discussed various congressional con- 
trols as they affect the industry. The 
association received a congratulatory 
message from Allen Shivers, lieuten- 
ant governor of the state of Texas 
and president of the Shary Products 
Corp., Mission, Tex. 

Lloyd Larson, secretary of the asso- 
ciation, reported on membership, now 
up to 160 active firms, which is about 
three times over that of three years 
ago. About 75 per cent of the indus- 
try is represented now, Mr. Larson 
explained. He outlined the many asso- 
ciation activities and the educational 
and publicity work accomplished dur- 
ing the year. 

The convention received greetings 
by telephone from John W. Tichnor 
of the National Farm Chemurgic 
council, New York, and Walter C. 
Berger, president of the American 
Feed Manufacturers association, 
Chicago. 

George P. McCarthy, director of 
research, Universal Mills, Fort Worth, 
and chairman of the nutrition council 
of the American Feed Manufacturers 
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association, in outlining the feed manu- 
facturers’ needs and requirements pointed 
out that with a uniform and stabilized pro- 
duct their needs of dehydrated alfalfa would 
far exceed present production if included 
in rations in adequate amounts. 

The moderator for the dehydrators’ forum 
was James H. Burrell, manager of the pro- 
duct development department, Ralston Pur- 
ina Co., St. Louis. Evart Vander Meulen of 
the Corneli Seed Co., St. Louis told the 
dehydrators new varieties of alfalfa seed 
are being developed and in a few years will 
replace all the less disease resistant varieties. 

The dust problem was discussed by Ham- 
ilton Hazel, president of the Dustex Corp., 
Buffalo, who indicated that an effective dust 
collection system can save a two-unit dehy- 
drating plant as much as $75 a day in re- 
covery of raw materials as well as eliminate 
the dust nuisance problem. 

John E. Barman, fire protection engineer 
of the Missouri Inspection bureau, St. Louis, 
stated that employe training in fire preven- 
tion, proper control and housekeeping are 
vital factors in fire prevention. 

Assistance to the alfalfa processing in- 
dustry on fire prevention was offered by 
Herbert Witte, superintendent, combustion 
equipment, Underwriters Laboratories, Chi- 
cago. George Whitford, assistant manager 
of Fire association, Chicago, explained what 
standards insurance firms consider in rating 
a fire hazard. Results of research work on 
alfalfa meal ignition and extinguishment 
were given by James J. Duggan of the Car- 
bide & Carbon Chemical Corp., New York. 


Ervin Burkholder of Nebraska Farm 
Products, Inc., Cozad, Nebraska, was named 
president of the American Dehydrators as- 
sociation succeeding Mr. Dwiggins. Neill B. 
Waldo of Waldo Alfalfa Milling Co., El 
Reno, Oklahoma, was elected first vice 
president of the association while L. J. 
Schiller, Hayward, Inc., Oak Harbor, Ohio, 
was named second vice president. Lloyd S. 
Larson was re-elected secretary-treasurer. 

New members of the board of directors 
are: Joseph Chrisman, Cerophyl Laborato- 
ries, Inc., Kansas City; J. C. Hearn, National 
Alfalfa Dehydrating & Milling Co., Lamar, 
Colorado; Jerry Fielder, Dixon Dryer Co., 
Dixon, Cal.; R. B. Snowden, Horseshoe 
Milling Co., Hughes, Ark.; and Loyd Faris, 
W. J. Small Co., Inc., Kansas City. 

Holdover members of the board of direc- 
tors include: R. C. Bryan, Bryan Farms, 
Osceola, Ark.; W. A. Harding, Evergreen 
Farms, Inc., Raymondville, Tex.; A. J. 
Landby, Landby Dehydrating Co., Swift, 
Minn.; Wiley Miner, Moray Processing 
Corp., Verdon, Neb.; H. G. Moeller, Sioux 
Alfalfa Meal Co., Vermillion, S. D.; Jesse 
Moulton, LeRoy Alfalfa Corp., LeRoy, N.Y.; 
and A. G. Thomson, Thomson's Soya Mill, 
Hiawatha, Kan. 


@ H. H. SLOAN @& SONS, Worthington, 
Ind., held an open house at their new 
processing plant Feb. 26. 


@ C. FRANCIS ROTH, Baltimore, who 
has been in the grain business in that city 
for 25 years, has been named president of 
the Baltimore Chamber of Commerce. 


@ DILLION SCALE & EQUIPMENT 
Co., Ft. Worth, has moved into a new 
$80,000 building. 


e40e 


Gleanings from Galveston 


The alfalfa dehydrators and their guests 
got right into the spirit of the West when 
they staged a Western Round-Up party 
at the Buccaneer hotel in Galveston. Every- 
thing followed the western theme, includ- 
ing costumes, decorations, food, etc. 

Over 400 people gathered for barbecued 
beef, pork, and lamb at the Chuck Wagon, 
most of them wearing colorful bandanas 
furnished by the M. M. Bosworth Co. of 
Memphis. Western boots and cowboy hats 
were also much in evidence. 

High point of the party was the genuine 
old-fashioned square dance. For the bene- 
fit of the “amateurs,” the square dancing 
was called by Texas’ own Manning Smith, 
Texas A & M college, who proceeded to 
instruct the guests on the high points of 
this picturesque type of dancing. In no time 
at all the midwesterners were swinging 
their partners in fine style. 

The Texas dehydrators with Tom Abel 
of the Caney Valley Cooperative Drying 
association at the lead, outdid themselves in 
hauling in bales and bags of alfalfa, old 
wagon wheels, and saddles of all sizes to 
set the scene for the Western party, along 
with murals, chuck wagons, and kerosene 
lanterns. 

* 

The annual dehydrators cocktail party 
was again made possible by the contribu- 
tions of associate members of the ADA. 

* * & 

Notable among the visitors at the con- 
vention were Mr. and Mrs. H. O. Crouch 
and their son, Derek, from England. They 
operate a dehydrating plant‘at Hoke Ferry, 
Norfolk, England. Canada was represented 
by Mr. E. E. Buckerfield, president of 
Buckerfields, Ltd., Vancouver, B. C. 

* * 

Retiring president of the ADA John 
Dwiggins was presented with a wrought- 
iron fireplace woodbox bearing an engraved 
plate with an expression of appreciation for 
his outstanding leadership during the past 
year. The gift will fit well into his new 
home at Lake Tippancanoe, Indiana and this 
memento with its logs carrying signatures 
of fellow directors and friends will occupy 
a cherished spot at his fireplace for years 
to come. 

* 

Don Merrick, treasurer of the association 
for the past year and one of the early or- 
ganizers of the association, was presented 
with some “strip tease” pottery. Gibb Gil- 
christ, chancellor of Texas A. & M. college, 
made the presentation and as a matter of 
fact, assisted my good wife in shopping for 
this novel gift. 

There are different kinds of Yankees and 
apparently I came in for a special classifica- 
tion when the Texas dehydrators presented 
me with a super pair of Justin cowboy 
boots and a Resistol ten-gallon hat. Sort of 
felt like a celebrity. Sho nuf. 


Reports from the party making the trip 
to Mexico City indicate a “splendid” trip. 


By LLOYD LARSON 


Mrs. Ray Bowden celebrated her birthday 
at Taxco and was given Mexican jewelry 
for the occasion by members of the party. 
Miss Thelma Wideman of the Mexican- 
American Trade & Travel bureau, Chicago, 
who personally escorted the tour was pre- 
sented with a beautiful hand-tooled leather 
handbag as a token of appreciation by the 
party. 

It was a gala convention in a special way 
for three of the folks there who celebrated 
birthdays. Newly elected vice president 
Neill Waldo, Harlow Schmidt and Don 
Merrick were among those who got a year 
older during the convention. 

Following the convention, Mr. and Mrs. 
Jud Collier of Mumford, Texas; Director 
W. A. Harding, Raymondville; Mrs. Lar- 
son and myself held a meeting with the 
Texas citrus dehydrators at Wesleco in 
the Rio Grande valley. 

We also visited down in the lower Brazos 
valley in Texas and watched the new har- 
vester developed by the Allen Bros. and 
Tom Abel of the Caney Valley Coopera- 
tive Drying association of Wharton in ac- 
tion. Looks like a real outfit. 


The management of the Galvez hotel, 
convention headquarters, had a good word 
for the conventioneers. They said, “Your 
group was the finest bunch we have had 
here for a long time.” 


* * 

The Port of Galveston played host to 200 
conventioneers on the cruiser “Eugenia.” 
Galveston is one of the important ports of 
the South. Ships were in dock from all 
parts of the world. 

* 

Sightseeing trips were taken by many 
to San Jacinto monument and the battle- 
ship Texas. Our party needed no guide as 
F. M. “Red” Gilmore of Shelby Alfalfa 
Meal Co., Charleston, Mo., was with us. 
“Red” once served on this big battle-wagon. 

Mrs. Jud Collier, a “power house” in 
Texas, personally escorted us through the 
state capitol building at Austin, where we 
visited the pretentious suite of Lieutenant 
Governor Allen Shivers. (He appeared on 


* 

Speaking about the Colliers, we were 
overnight guests at their lovely plantation 
home at Mumford. Mr. and Mrs. Gibb Gil- 
christ were dinner guests. Sho a lot of 
Southern hospitality! 

It was a grand convention from all re- 
ports, thanks to the splendid cooperation 
of so many folks. Outstanding men con- 
tributed much sound information which 
will soon be available in booklet form. Most 
encouraging was the aggressive way dehy- 
drators “signed up for research.” Investing 
dollars for the future prosperity of the al- 
falfa industry and a valuable contribution 
to the overall feed industry. 
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This'll be a big season for baby chicks 


A big season for chick feed! NOW is a time to resolve that 
YOU will get a large share of this business—that at the 
end of this season your chick feeds will have a better, 


bigger reputation for high performance than ever before. 
Here’s what to do: 


First: Drive home to every chick feed customer and pros- 
pect that to make the most money with chicks, their 
chicks must get feed that can be positively relied upon 
to provide all the necessary known and unknown nutri- 
ents which chicks must have to assure maximum sur- 
vival, fastest growth, highest resistance to disease, and 
the utmost economy in total feed cost. 


Second: Tell your customers and prospects that you can 
supply such feeds—and then help make good this promise 
by fortifying your chick feeds with Borden’s MF-FL* 
Blend, or Borden’s FLAYDRY-LADPRO. 


Derived from whey solubles, fish solubles and fish liver and 
glandular materials, these Borden concentrates provide 
the entire B-G Complex, including the animal protein 
factor, plus essential amino acids and other important 


nutrients, all combined in convenient, dry form for easy, 
clean, efficient mixing. 


Borden’s MF-FL Blend contains Betaine which replaces either 
choline or methionine in the process of methylation— 
thereby sparing the available choline and methionine 
for uses in which they are indispensable. FLAYDRY 
is available with or without added Betaine. 


REPORT ON BETAINE 


In the January issue of Poultry Science, Mishler, Car- 
rick and Hauge —— a study on ‘“‘Methionine, Choline, 
Betaine and Fish Products in a Simplified Ration.”’ Users 
of Borden Feed Supplements that are fortified with Be- 
taine will be interested in some of the findings reported. 
For example, on the subject of Betaine the report states: 
“Choline, Betaine and Methionine were all effective in 
supplementing the simplified ration. Betaine at 0.3 and 
0.4 percent levels appeared to have higher supplemen- 
tary value than either Choline or Methionine.” (The 
Betaine hydrochloride used in this study was supplied 
by The Borden-Company.) 


THE BORDEN COMPANY, Anima: “a Department, 350 Madison Ave., New York 17, N.Y. 


ADDED BETAINE 
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AMBITION 
75-Year-Old: “Well, when I die I hope 
I do it in a car doing about 80 miles an 
hour.” 
85-Year-Old: “Not for me. I intend to 
finish up in a 400 mile per hour jet plane.” 
95-Year-Old: “I hope I'm shot by a 
jealous husband.” 
* * 
KIND 
“You are certainly kind to send your 
wife away for a rest.” 
“Yes. God knows I need it.” 
* * 
TUTOR 
Father: “Ill teach you to make love to 
my daughter.” 
Suitor: “I wish you would, sir, I’m not 
doing so well.” 


CAREFULLY SIFTED FOR FEED DEALER CONSUMPTION 


VISITOR 
Two ghosts were playing poker when a 
knock came at the door. 
“Who is it,” they asked. 
“Rigor Mortis—may I set in?” 


Most men prefer well formed women to 
well informed women. Girls without prin- 
ciple draw considerable interest. 


e Tastes Like MOLASSES 
e Smells Like MOLASSES 
e Produces Like MOLASSES 


MOLASSES 


Processed 


WITH CORN OIL MEAL 
Guaranteed Free Flowing | 


Use Omalass for sweetening all livestock and poultry feeds. 
It's economical because there's no waste. It's easy to use 
— easy to mix uniformly in any feed. 


Use OMALASS for 
SWEETER FEEDS 


Write for prices and details 


Other Exclusive Products 
VyLACTOS —High Potency Vitamin Concentrate 
DRIFISOL — Dried Condensed Fish Solubles 
RIBOFERM — Yeast plus Riboflavin and Niacin 
DELUX YEAST CULTURE —High Potency Yeast 


LABORATORIES, INC. 


1901 East Euclid Avenue 


- Des Moines 13, lowa 
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NO USE 


A lady in a Pullman was annoyed by 
the snoring of a man in the upper birth. 
Exasperated, she knocked on the ceiling of 
her sleeper. Finally the man stopped snor- 
ing and called, “It’s no use. I saw you 
when you came in but I’m not coming 
down.” 


FAIR EXCHANGE 


Little Woman: “Horace. I’ve just been 
reading here about a man up north who 
exchanged his wife for a horse. You 
wouldn't trade me for a horse, would you, 
dear?” 

Long Suffering Husband: “Certainly not 
—but I hope no one tempts me with a 
good car!” 

* & 
PIE-EYED 

A drunk staggered into an automat, put 
some nickels into a slot and watched in 
astonishment as out came a piece of cherry 
pie. He put in more nickels and out came 
another slice. He continued to feed in more 
nickels until he had almost a dozen pieces 
of pie. One of the attendants finally asked 
him, “Don’t you think you had better stop 
now?” 

“What?” cried the drunk. “Quit now, 
when I'm still winning?” 

Every woman thinks some other wo- 

man’s husband is a mighty patient man. 
* * * 


SAME 


An old lady stepped up to the ticket 
window in the railway station and asked, 
“How much is a ticket to Cleveland?” 

‘That's $2.65,” replied the ticket seller. 

The old lady turned to the little girl by 
her side and said, “I guess we may as well 
buy our tickets here. I've asked at all these 
windows now, and they all charge the same 
price.” 

SOLUTION 


A student in Penn State’s famous fishing 
class had hooked a very small trout and 
had wound it in till it was rammed against 
the end of the rod. 

Pupil: “What do I do now?” 
Instructor: “Climb up the rod and stab 
> 2 
BOOKKEEPER 


The boss was questioning a prospective 
bookkeeper: “Of course you understand 
double entry?” 

“Certainly,” replied the applicant. ““Noth- 
ing to it. Fact is that on my last job I used 
a triple entry system—-one set for the boss 
to show what the real profits were, another 
set for the stock-holders, showing that there 
was no profit, and a third set for the in- 
come tax people, showing a net loss.” 
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| Nows the time for your feeders 
to worry about fall hog markets = 


“Early to market” not only cuts feed cost, work Help them get big, growthy litters by feeding 
and risk — it means selling ahead of the crowd, sows Pillsbury’s Best Pig and Sow Feed before 


before seasonal market breaks. Feeders gain on and after farrowing. It’s the proved pig-building, 
both ends — so do you! milk-making balanced ration. 


From about the third week on, they should Don’t wait! Right now—when efficiency in 

creep-feed their pigs on Pillsbury’s Best Pig a feeding is one sure way to protect farm profits — 

and Sow Feed. Weaning is simplified, baby fat is the best time in years for you and your feeders 
is saved — and how they grow! to start on the Pillsbury plan. 


This is the year for Concentrates, and Pillsbury has them — a com- 


plete, proved line of dealer-mixing concentrates, feeder concentrates 


and free-choice concentrates for all livestock and poultry, besides 
all regular feeds. Ask the Pillsbury field man how you can build 
yourself a solid future with this dependable, profitable Program. 


Pillsbury Mills, Inc. 
Feed and Soy Division 


Division Headquarters, Clinton, Iowa. Feed Mills in_nine other cities. 
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HOW YOU MAY SEE THIS 
CONFIDENTIAL MANUAL FOR 
FEED MANUFACTURERS 


The COUPON BELOW IS YOUR “KEY” 


“Illustrative Formulas” is the title of a new 
book showing the application of the latest 


of actual formulas, the book contains de- 
tailed suggestions on interchanging ingre- 


nutritional knowledge to practical feed 
formulas. It was designed exclusively for 
our customers as a source book of ideas, 
and for checking formulas against new 
scientific developments in feeding. The 
contents were planned to include all the 
many factors and interrelations involved 
in modern formula work and successful 
feed manufacturing. In addition to dozens 


dients, original forms for figuring-formula 
costs, making feed surveys, etc. 


This book was not published for general 
distribution, but if you manufacture feeds 
and would like to examine a copy, we will 
be glad to make one available to you, with- 
out obligation on your part. Just write on 
your letterhead, or mail coupon below. 


awesr WORLD’S OLDEST AND LARGEST SPECIALISTS IN VITAMIN PRODUCTS FOR FEEDS 


DAWE’'S MANUFACTURING COMPANY 
4800 South Richmond St., Dept. FB-42 
Chicago 32, Illinois 


(Please attach to letterhead) 


YES, we are interested in seeing your new book "Illustrative Formulas.” 
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Much Interest 


in Feed Show 


Almost Entire Exhibit Area Booked 


@ ONLY a few scattered booths remain 
open at the National Feed Industry Show 
scheduled for the Milwaukee Auditorium 
June 6-7-8, according to an announcement 
by the management. This indicates that the 
exhibition hall, which contains 24,000 square 
feet, should be completely sold out at least 
two months before the event is held. 

Interest in the show continues to increase, 
according to co-managers David K. Steen- 
bergh and Eldon H. Roesler. With the 
Hotal Schroeder sold out early in Febru- 
ary, rooms are now being assigned at other 
hotels and these too are beginning to hang 
out filled up signs. 

However, the housing bureau of the Mil- 
waukee Association of Commerce, through 
its manager J. Alvin Monroe, has guaran- 
teed that rooms will be found fer all who 
want to attend. Mr. Monroe can be ad- 
dressed at the Milwaukee Association of 
Commerce convention bureau, 611 N. 
Broadway, Milwaukee 2, Wis. 

One exhibitor has already announced 
that he has made final arrangements to have 
a really novel display. This particular feed 
manufacturer is installing a pelleting ma- 
chine in the exhibit hall and will manu- 
facture his pelleted feeds there and pass out 
samples to the crowd. Other exhibitors also 
promise features which should attract the 
eye of all who attend. 

April issues of various feed and grain 
trade magazines will start carrying advertise- 
ments on the show. The two copy themes 
selected for these advertisements are “See 
the Feed Industry Under One Roof” and 
“Buy and Compare at the National Feed 
Industry Show.” 

This last idea will be a real feature for 
many feed and grain men since this will be 
the first time that it has been possible to go 
into one exhibit hall and see practically all 
the leading kinds of feed mill machinery 
and equipment on display. It will provide an 
opportunity for prospective equipment buy- 
ers to compare machines and values right 
on the spot and will give the producers of 
such equipment a chance to put forth their 
best sales effort at a time when the prospect 
is definitely interested. Others who sell 
feeds, ingredients, bags and other types of 
materials used or resold by the feed and 
grain trade will find their audience in a 
receptive mood. 

It is expected that between 2,000 and 
3,000 persons will attend the National Feed 
Industry Show. The show will demonstrate 
exactly how great the industry has become 
and how fine a potential for growth still 
exists. 

The 24th annual convention of the Cen- 
tral Retail Feed association, largest feed 
meeting in the country, will be held at the 
same time. Whereas, previously the Central 
convention has been held at the Hotel 
Schroeder, this year it is expected that all 
association activities will be concentrated 
at the Milwaukee Auditorium. 

The association meetings are scheduled 
for the mornings of the three days with 
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the afternoons and evenings open for tour- 
ing the exhibits. Every one, members and 
non-members, is invited to participate in 
the Central convention by attending the 
meetings and other events. It is expected 
that the annual Central association banquet 
will be held at the Auditorium this year 
and that the banquet floor show will be held 
on the stage of the exhibit hall. After the 
floor show dancing will be provided in one 
of the side halls at the Auditorium. 

The Auditorium management will also 
have a restaurant and bar open at all times 
during exhibit hours so that those who at- 
tend will not have to leave the building at 
any time. 

The following is a list of exhibitors who 
have taken one or more booths as of 
March 8: 

Albers Milling Co., Seattle, Wash. 
Allied Mills, Inc., Fort Wayne, Ind. 
Allis-Chalmers Co., Milwaukee, Wis. 

The Amburgo Corp., Philadelphia, Pa. 
Apple River Mill Co., division of King 
Midas Flour Mills Co., Minneapolis 

Arcady Farms Milling Co., Chicago, Il. 
Archer-Daniels-Midland Co., Minneapolis 
C. O. Bartlett & Snow Co., Cleveland, Ohio 
Black, Sivalls & Bryson, Inc., Kansas City, 

Mo 


Blatchford Calf Meal Co., Waukegan, IIl. 

Brewers’ Yeast Council, St. Louis, Mo. 

Bryant Engineering Co., Port Huron, Mich. 

L. Burmeister Co., Milwaukee, Wis. 

Burrows Equipment Co., Evanston, IIl. 

Carbolineum Wood Preserving Co., 
Milwaukee 

Consolidated Products Co., Danville, Iil. 

Deutsch & Sickert Co., Milwaukee 

Dings Magnetic Mfg. Co., Milwaukee 

Distillers Feed Research Council, Cincinnati 

Eriez Manufacturing Co., Erie, Pa. 

Ray Ewing Co., Pasadena, Cal. 

Dave Fischbein Co., Minneapolis, Minn. 

Flambeau Milling Co., Phillips, Wis. 

Franke Grain Co., Milwaukee, Wis. 

Fredman Bag Co., Milwaukee, Wis. 

General Mills, Inc., Minneapolis, Minn. 

Godchaux Sugars, Inc., New Orleans, La. 

Gruendler Crusher & Pulverizer Co., St. 
Louis, Mo. 

Hart-Carter Co., Minneapolis, Minn. 

The Heil Co., Milwaukee, Wis. 

Holt Products Co., Milwaukee, Wis. 

J. D. Hopkins, Madison, Wis. ' 

R. R. Howell Co., Minneapolis, Minn. 

D. E. Hughes Co., Hopkins, Mich. 

Kraft Foods Co., Chicago, IIl. 

J-M Trading Corp., Chicago, Il. 

La Budde Feed & Grain Co., Milwaukee 

Mayo Shell Co., Houston, Tex. 

Merchants Creamery Co., Cincinnati, Ohio 

Midland Co-op Wholesale Co., Minneapolis 

Midland-Western Co., Madison, Wis. 

Milwaukee Feed & Grain Co., Milwaukee 

Minnesota Linseed Oil Co., Minneapolis 

Morton Salt Co., Chicago, Ill. 

Murphy Products Co., Burlington, Wis. 

National Ideal Co., Toledo, Ohio 

National Food Co., Fond du Lac, Wis. 

New England By-Products, Boston, Mass. 


ELDON ROESLER 


Oyster Shell Products Corp., St. Louis, Mo. 
Pillsbury Feed Mills, Clinton, Ia. 
Pitman & Co., Milwaukee 
Prater Pulverizer Co., Chicago, IIl. 
W. C. Pratt Co., Chicago 
Ralston-Purina Co., St. Louis, Mo. 
F. S. Royster Guano Co., Madison, Wis. 
Russell-Miller Milling Co., Minneapolis 
Jos. Schlitz Brewing Co., Milwaukee, Wis. 
J. B. Sedberry, Inc., Franklin, Tenn. 
Seedburo Equipment Co., Chicago, Ill. 
Silmo Chemical Corp., Vineland, N. J. 
Simmonds & Simmonds, Inc., Chicago 
Sprout, Waldron & Co., Muncy, Pa. 
W. J. Small Co., Kansas City, Mo. 
A. E. Staley Manufacturing Co., Decatur, Ill. 
Standard Seed & Feed Co., Madison, Wis. 
Stearns Magnetic Manufacturing Co., 
Milwaukee, Wis. 
Stone Mountain Grit Co., Lithonia, Ga. 
Stratton Grain Co., Milwaukee, Wis. 
Strong-Scott Manufacturing Co., 
Minneapolis, Minn. 
Teweles Seed Co., Milwaukee, Wis. 
Textile Bag Manufacturers Association 
Evanston, Il. 
Union Service Co., Madison, Wis. 
Union Special Machine Co., Chicago, IIl. 
United Coal & Dock Co., Milwaukee 
Val-A Co., Chicago, IIl. 
Virginia-Carolina Chemical Co., 
Dubuque, Iowa 
Vitality Mills, Inc., Chicago, Ill. 
Wenger Mixer Co., Sabetha, Kan. 


White Sox Manager Talks 
To Chicago Feed Club 


Members of the Chicago Feed club heard 
a talk by Jack Onslow, new manager of the 
American League White Sox baseball team 
at their monthly dinner meeting Feb. 25. 

Keeping in the spirit of the main address, 
Lee Hammett, Western Advertising agency 
and program chairman, provided two movies 
on baseball. 

In a brief business session before the 
entertainment, Treasurer James K. Kellogg, 
Iodine Educational Bureau, Inc., reported 
that the club was in good financial condition. 
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Increased use and efficiency 


of manufactured poultry feeds 


REG. U.S. PAT. OFF. 


BETTER THINGS FOR BETTER LIVING 
eee THROUGH CHEMISTRY 


SINCE 1940, average annual egg production has risen from 
134 to 159 eggs per bird. At the same time egg production 
per ton of feed has also gone up sharply. 


Leading poultry authorities agree that the increased use and 
efficiency of manufactured poultry feeds have played a vital role 
in this spectacular rise in egg production. 


During this period of increasing feed efficiency, ‘*Delsterol’’ 
“‘D’’-Activated Animal Sterol was the predominant source of 
Vitamin D. 


“DELSTEROL” IS THE ECONOMICAL, 
SCIENTIFIC SOURCE OF ESSENTIAL VITAMIN D 


As feed manufacturers know, Vitamin D is an important in- 
gredient of the scientifically formulated poultry feeds which 
make higher egg production possible. ‘‘Delsterol’’ ‘*D’’-Acti- 
vated Animal Sterol supplies poultry with Vitamin D,—the 
only effective source of Vitamin D for poultry. 


Many feed manufacturers prefer «Delsterol’’ because it is ex- 
ceptionally stable and consistently uniform in potency. They 
find it the economical, scientific source of Vitamin D. As a dry 
ingredient, it mixes easily and will not congeal in cold weather. 


For full details about ‘‘Delsterol’’ and how it can increase 
the efficiency of your poultry feeds, write E. I. du Pont de 


Nemours & Co. (Inc.), Organic Chemicals Dept., Wilmington 
98, Delaware. 


DELSTEROL 


Irradiated 7-dehydrocholesterol “D“-ACTIVATED ANIMAL STEROL 
ORIGINATED BY DU PONT 
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Conserve Soil Dealer’s 


Roach Wins Honors for Service to Agriculture 


@ DOWN in Okmulgee, Okla., an 
alert feed and seed dealer is ranked 
next to the county agent as the best 
source of information on new trends 
in agriculture. That informal ranking 
was made by progressive farmers and 
rinchmen who regard John Roach, 
of the Roach Seed Co., as an author- 
ity on new and improved varieties of 
erains and grasses and methods of 
feeding livestock to assure quicker 
gains. 

“IT read as many agricultural publi- 
cations as possible,” young Mr. Roach 
explained. “This means that seed and 
feed journals, government bulletins, 
and releases from Oklahoma A. & M. 
college are all grist for my mill. I 
maintain a readily accessible file of 
government pamphlets in my office, 
and when a customer asks my opin- 
ion on some feed or seed problem, it’s 
a simple matter to check through my 
files for the information in demand.” 

Mr. Roach was one of 12 Okla- 
homans to receive a soil conservation 
service award in 1948 “in recognition 
of his outstanding contribution to man- 
kind and the land by furthering the 
program of the Oklahoma soil con- 
servation districts.” The certificate was 
issued by the Oklahoma Association 
of Soil Conservation Service district 
supervisors. 

To win this distinction, the Okmul- 
gee dealer had initiated a contest to 
interest farmers in raising seed of cer- 
tain scarce forage plants, such as blue 
stem grasses, vetches, ryegrass, lespe- 
deza, etc. A great deal of enthusiasm 
was created and consequently, a large 
amount of seed was raised. Growers 
with the best records received bronze 


plaques which were especially de- 
signed for the contest. 

Mr. Roach, his father, Charles, and 
a third partner, John Cobb, are firm 
believers that a combination feed, 
seed, hardware and grocery store can 
work out very well. 


“Farmers appreciate the convenience 
of a one-stop store,” the owners com- 
mented. “We'll admit that our place 
of business isn’t as stylish as some of 
those found in larger cities, but we 
try to give our customers prompt 
service. You might say that in a small 
way we're patterned after the five- 
and-dime stores, since we supply a 
large variety of goods and services 
which patrons cannot always get at 
some feed and seed firms. A farmer 
may drop in for a two-week supply of 
hog feed and leave with several other 
purchases. 

“This one-stop merchandising defi- 
nitely has its good points,” the young- 
er Mr. Roach continued. “Feeds and 
seeds go together like peaches and 
cream. So do feeds and hardware. 

LOOKING at the certificate 
he won for outstanding service 
in promoting soil conservation 
is John Roach, left, who is 
shown with a partner, John 
Cobb. The two men, along with 
Mr. Roach's father, Charles, 
operate the seed and feed 


business pictured above at 
Okmulgee, Okla. 


The feed dealer can feature hardware 
and groceries just as well as a drug- 
gist can handle a soda fountain, mag- 
azines, and photo supplies, in addition 
to offering a prescription service.” 


To promote its feeds and seeds, the 
Roach firm sponsors a two-minute 
spot announcement over a local radio 
station. The tag-line of this promo- 
tional device, “Go into Roach’s—if 
it’s not there, just name it,” brings in 
many customers who test the adver- 
tisement. 


“We're not in the least bashful 
about selling small amounts of feeds 
and seeds,” Mr. Roach remarked. “It’s 
surprising how those small sales count 
up and lead to other purchases. I’ve 
known farmers who came in here in- 
tending to buy a couple of sacks of 
chick starter and walked out a half 
hour later with a $10 grocery order, 
some hardware items and a bag of 
seed. Why?—simply because we had 
all these articles for sale and we sug- 
gested that they might just as well 
buy them at Roach’s instead of walk- 
ing two or three blocks to another 
store.” 

Mr. Roach’s standing as an agri- 
cultural expert impresses even his 
competitors in the seed business who 
occasionally call to check up on a 
new variety. 


(Continued on page 110) 
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USTRIAL CHEMICALS, INC. 
60 East 42nd Street, New York 17, N. Y. 
Branches in all principal cities 
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e@ IF Paul Bunyan, the legendary 
character of the logging industry in 
northern Wisconsin and the upper 
peninsula of Michigan could come to 
life, one of the persons whose hand 
he would want to shake would be 
Charles Peterson, owner of the Peter- 
son Bros, Feed Mill at Carney, Mich. 

Paul Bunyan would want to con- 
eratulate Mr. Peterson upon the suc- 
cessful operation of his feed business 
on a cash or “pulpwood” basis during 
these many years, for it was back in 
1911—during the period of the tall 
stories about the super lumberman—- 
that the Petersons, Charles and Gust, 
ventured into the feed business at 
Carney. 

Logging was the main industry in 
the upper peninsula in those days, and 
farms were few and far between. 
Timber was plentiful, but cash was a 


scarce item, especially among those . 


who were grubbing out stumps in an 
attempt to get homesteads established. 


The brothers started in the feed 
business with a limited amount of 
capital, and they knew it would be 
necessary to operate on a cash basis 
or they would soon have all their 
money tied up in book accounts. They 
are men who, in their day, could step 
into a logging camp and swing an ax 
with the best of them, or drive a 
good bargain with the keenest of 
businessmen. 

It wasn’t surprising, therefore, that 
the dealers came up with a novel idea 
to keep their business operating on 
a cash basis, which at the same time 
proved advantageous for their cus- 
tomers. The Petersons announced that 
they would accept pulpwood in pay- 
ment for feed. 

In those days the residents of the 
area derived the major part of their 
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Pulpwood Turns Credit into Cas 


Peterson Bros. Take Wood in Payment for Feed 


income from working in the logging 
camps during the winter months. Dur- 
ing the summer they cleared land and 
raised a few pigs, cows, and chickens. 
The farmers found that while they 
could pasture the cows on cut-over 
land during the summer months, they 
did not have enough land cleared on 
which to raise feed to keep the ani- 
mals over the winter. 


“The farmers did not buy feed in 
ton lots in those days,” Charles ex- 
plained. “They would purchase a few 
bags of grain to be ground and a bag 
of bran to mix in for roughage.” 


The Petersons helped change the 
picture with their new method of op- 
eration. With the additional income 
brought in from the sale of pulpwood, 
the farmers were able to buy more 
feed and to maintain larger herds in 
their barns. 

“It has always been my contention,” 
the owner stated, “that in order to be 
successful, one must operate a busi- 
ness in such a way that it becomes a 
worthwhile service to a community as 
a whole.” 

When the brothers launched their 
retail business at Carney, they also 
started a general store across the 
tracks from the mill, and both enter- 
prises proved prosperous. The part- 
nership lasted until 1929 when Gust 
sold his interest to Charles, who did 
not change the firm name since it 
was so well established. 

Thus, the little feed mill grew up 
with the building of a community un- 
til today it compares favorably with 
any plant of its size. 

The grinding and mixing depart- 
ment is 20 by 20 feet. A 55 h.p. grind- 
er is installed in the basement and a 
1-ton mixer near the door that opens 
to the loading platform. This arrange- 
ment allows sufficient room to store 
feed to be used in the process in a 
convenient location. 

Next to the grinding and mixing 
department is the storage room. The 
small office is equipped with chairs 
and benches to accomodate customers 
while waiting for their feed to. be 
ground and mixed. 

Mr. Peterson handles a complete 


OPERATING on a cash basis 
through the purchase of pulp- 


wood from patrons around 
Carney, Mich., has meant suc- 
cess for Charles Peterson, 
shown above (right) with his 
assistant, Kenneth Ray. Be- 
sides the feed mill pictured 
below, the firm maintains a 
general store across the tracks. 
line of Purina feeds and Northrup 
King seeds. Also carried are poultry 
sunplies and remedies, salt, twine, 
fencing, and related items. 

The Michigan retailer takes advan- 
tage of the two large front windows 
for display purposes and advertises 
frequently in the newspaper. He is 
planning to hold farmer-dealer meet- 
ings in the near future as a good will 
promoter. 

Since Mr. Peterson’s time is divided 
between the two businesses, his two 
sons help in running the store, while 
Kenneth Ray is employed as assistant 
in the feed mill. To provide incentive 
to be on the alert to promote sales, 
the dealer has put Mr. Ray on a sal- 
ary and percentage basis. 

“T like Mr. Peterson’s employment 
methods,” his assistant declared, “‘as 
it makes me feel that I have an inter- 
est in the business and gives me some- 
thing to work for.” 

And the farmers around Carney 
add that they like the Peterson method 
of operating on a pulpwood for feed 
basis. 


@ H. P. DYSON’S CO., New Bloomfield, 
Pa., will install a grain drier in its New- 
ville, Pa., plant which will increase the 


grain drying capacity to about 800 bushels 
per hour. 
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Chase 
Multiwall 
Paper Bags 


Chase 
Topmill 
Burlap Bags 


Chase 
Lilipack 
Paper Bogs 


VALUE 


lets bring this 


Chase Sax- 
olin Open 
Mesh Bags 


Chase Specialties: 
Mailing Bags, Spi- 
ral Tubing, Twines 


into your 
products... 


— in terms of Chase Bags, means that your 
products are packed in containers that are backed 
by more than a century of improvement. Result: you 
get GOOD LOOKS, POSITIVE PROTECTION, DEPEND- 
ABILITY! 

Furthermore, you also get a container designed 
to your specific needs. 

Your Chase Salesman will be glad to give com- 
plete details. He is a packaging expert who 
knows his business . . . and who knows how to 
best apply it to Your Business. 

Check on this important subject—your inquiry 
will receive prompt attention. 


Chase Lined Chase Chase Liners— 
and Com- Pretty Print Crinkled and 


bined Bags Cotton Bags Pleated 


BOISE * DALLAS * TOLEDO DENVER DETROIT MEMPHIS BUFFALO ST.LOUIS NEW YORK CLEVELAND MILWAUKEE 
PITTSBURGH * KANSASCITY * LOS ANGELES * MINNEAPOLIS * GOSHEN, IND. * PHILADELPHIA * NEW ORLEANS ¢ ORLANDO, FLA. © SALT LAKE CITY 
OKLAHOMA CITY © PORTLAND, ORE. © REIDSVILLE,N.C. © HARLINGEN, TEXAS ¢ CHAGRIN FALLS,O. *© HUTCHINSON, KAN. © CROSSETT, ARK. 
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C. W. Sievert 


By C. W. SIEVERT and OR. 8. W. FAIRBANKS 


The abstracts and digests of current animal nutrition literature appearing on this page 
are prepared expressly for The Feed Bag by C. W. Sievert, Chicago feed consultant, and 
Dr. B. W. Fairbanks, noted animal nutritionist. An unusual and interesting feature of these 
digests are the comments as to the commercial importance and significance of the work. 
Readers should note that the opinions expressed are those of the authors and are not 
necessarily shared by the publishers of The Feed Bag. 


B. W. Fairbanks 


‘Title: Inorganic Blood Phosphorus Levels 
Necessary for Satisfactory Production of 
Range Cattle in the Southwest. 

Authors: W. E. Watkins and J. H. Knox 
(New Mexico Agricultural Experiment 
station). 

Publication: Journal of Animal Science, 
Vol. 7, (Aug. 1948) pp. 263-272. 

Digest: The average of 781 determinations 
was 3.53 milligrams of inorganic phos- 
phorus per 100 ml. of blood plasma. The 
levels varied from 2.11 milligrams during 
the winter to 5.37 milligrams during the 
summer and fall months. The cattle were 
described as good producing cows. The 
intake of phosphorus was less than that 
recommended and the phosphorus level of 
the blood was below that considered as 
critical by many authorities. 

Comment: The Committee on Animal Nu- 
trition, National Research Council recom- 
mends 0.7 grams of phosphorus for each 
pound of 4 per cent milk produced by 
dairy cows. The committee’s recommenda- 
tion for beef cattle weighing 900 to 1100 
lbs. during the first 3 to 4 months of lacta- 
tion is 24 grams of phosphorus. 


* * * 


Title: Mineral Metabolism Studies in Dairy 
Cattle. II Effect of Calcium and Manganese 
and Other Trace Elements on the Metabol- 
ism of Lipids during Early Lactation. 
Authors: G. M. Ward and J. T. Reid (New 
Jersey Agricultural Experiment station). 
Publication: Journal of Nutrition, Vol. 35, 
(No. 2-1948) pp. 249-255. 

Digest: During the first five months of lac- 
tation, 8 Holstein and 4 Guernsey cows 
were under observation. The object was to 
study the effect of calcium, manganese, and 
other mineral elements on the metabolism 
of lipids. 

Manganese, iodine, iron, copper, zinc 
and cobalt had no significant quantitative 
effect on the total lipid economy. The addi- 
tion of manganese had a significant quali- 
tative effect. 

The data indicate that the estimation 
of crude fat in dairy cow feces by methods 
commonly employed may be misleading. 
Comment: After an animal is weaned, the 
lipid content of its ration is relatively small. 
Consequently, the feeder. and feed manu- 
facturer are likely to forget the importance 
of fat and fat-like substances in the feeding 
economy. The metabolism of fat in animal 
nutrition is not to be ignored. Certain lipids 
have very definite functions in the animal 
body. In addition large amounts of fat must 
be formed when animals are in the fatten- 


THE FEED BAG — March, 1949 


ing lot, and there is active and extensive 
fat formation when milk is produced by 
lactating animals. 

We have included this abstract to give 
us an opportunity to remind us that feeds 
contain fat and that we should watch for 
those reports that give information, posi- 
tive or negative, on the utilization of lipids. 


Title: Some Properties of An Unidentified 
Growth Factor in Distillers’ Dried Solubles. 
Authors: A. F. Novak and S. M. Hauge. 
Publication: Jour. Biol. Chem. Vol. 174, 
(1948) pp. 235-239. 

Digest: Distillers’ dried solubles contain a 
factor essential for the growth of rats. The 
factor is stable to heat, acid, and alkali. 
Through a wide range of pH values, it is 
soluble in ether, ethanol and water. It is 
precipitated by phosphotungstic acid and 
lead acetate. The factor is distinct from 
vitamin A, vitamin D, thiamine, riboflavin, 
pantothenic acid, niacin, inositol, p-amino- 
benzoic acid, choline, 2-methynaphthoqui- 
none, pyridoxine, biotin, folic acid, and a 
number of other postulated growth factors. 
Comment: We will allow the digest to speak 
for itself. 

But what are distillers’ dried solubles? We 
don’t want to be fussy purists, but we won- 
der why investigators interested enough to 
work on a feed are not interested enough 
to identify it by the name given to it by 
the Association of American Feed Control 
Officials. We know dried corn distillers’ 
solubles, dried molasses distillers’ solubles, 
dried rye distillers’ solubles, dried grain 
sorghum distillers’ solubles, and dried wheat 
distillers’ solubles, but distillers’ dried solu- 
bles we don’t know. 

© 


Title: Feeding Grains of Different Pro- 
tein Content. 

Authors: L. W. McElroy, W. Lobay, and 
R. D. Sinclair, University of Alberta. 
Publication: Journal of Animal Science, 
Vol. 7 (No. 4. Nov. 1948) pp. 494-500. 
Digest: The purpose was, to study the ef- 
fect that differences in protein content of 
grains may have on their feeding value to 
livestock. 

Yorkshire weanling pigs were fed a grain 
mixture of oats and barley. The protein 
content of the oats varied from 9.5 per 
cent to 16.3 per cent and protein of the 
barley varied from 9.4 per cent to 17.1 
per cent. To this grain mixture was added 
a mixed 43 per cent protein supplement of 
tankage 50, fish meal 15, linseed oil meal 
25, ground limestone 5, and iodized salt 5. 


The mean protein in the low protein ra- 
tion was 12.2 per cent, the medium protein 
lot, 15.3 per cent and in the high protein 
lot, 19.1 per cent. 

The data suggests that when protein sup- 

plement is added at the levels used in this 
experiment, the protein content of the 
grain has comparatively little effect on the 
growth of the pigs. 
Comment: It has been fairly well estab- 
lished that the protein content of certain 
grains, — wheat, oats, and barley, — varies 
with the conditions of soil and climate. If 
grains are fed as the only source of protein, 
it is to be expected that those grains with 
the higher protein content will give the 
best results as measured by average daily 
gain and feed required for 100 lbs. of gain. 
The question of importance to a feed manu- 
facturer is whether a 17 per cent barley 
supplemented with a 40 per cent mixed 
protein supplement will give better results 
than a 9 per cent barley supplemented with 
a 40 per cent mixed protein supplement. 
Both lots having the same percentage of 
protein on a total ration basis. The experi- 
ment abstracted here gives some indications, 
but we do not believe definitely answers 
the question. 

We would like to see weanling pigs fed 
to 75 pounds on an 18 per cent protein 
ration. Lot 1 fed 9 per cent barley, lot 2, 
13 per cent barley and lot 3, 17 per cent 
barley. All lots fed enough of the 40 per 
cent mixed protein supplement to bring 
the ration up to 18 per cent. All lots to 
receive a complete mineral and vitamin sup- 
plementation. 

There is considerable discussion these 
days about attempting to increase the pro- 
tein content of corn. We are not so sure. 

* 
Title: The Baby Pig Predicament. 
Authors: Editorial. 
Publication: American Veterinary Medical 
Association, Vol. 111 (845) (1947) 149-151. 
Digest: In the mid-west, the spring of 
1947 was disastrous for baby pigs. The 
losses up to three weeks being 75-90 per 
cent in many cases. Some of the explana- 
tions are: hypoglycemia, inclement weather, 
faulty management, swine brucellosis, faulty 
nutrition during gestation, nutritional ane- 
mia, nutritional gastroenteritis, wet corn 
fed to sows, poisonous milk, virus enteritis, 
unidentified virus, reverse anaphylaxis due 
hog cholera vaccination and inferior breed- 
ing stocks. 
Comment: The spring of 1949 is just 
around the corner. (I have my screens all 


~ 
‘ 
i | 
| 
| 
e 51 


painted and ready to put up). The 1949 
spring pig crop is now in the making. We 
put our money on (1). faulty nutrition 
during gestation and (2.) faulty manage- 
ment. Now is the time to sell a good sow 


and pig feed. 


Title: Standardizing Hay Palatability 
Trials with Calves. 

Author: H. S. Willard, University of Wy- 
oming, Laramie, Wyo. 

Publication: Journal of Dairy Science, 
Vol. 32 (No. 1. Jan., 1949) pp. 10-16. 
Digest: Hay palatability trials may be 
standardized to give comparable results over 
a period of several years by simply com- 
paring hay consumption with a set of hay 
allowances even though there may be a 
variation in weight for age and in grain 
consumption. 

Comment: Technical men in feed manu- 
facturing companies may want to read the 
original article particularly if they are work- 
ing on problems involving hay palatability. 

We have no comments, but in the paper 
there are some general statements which we 
include. 

The more palatable the hay, the greater 
is the consumption of it by calves. The 
problem of producing palatable hay has no 
geographical boundaries. In areas of limited 
grain supply, the quality of the hay is of 
great importance in the proper develop- 
ment of young stock because of the large 
place this feed occupies in the calf ration. 


There is no chemical method of testing 
for palatability of hay. There are chemical 
constituents which, by their presence or 
absence, affect palatability, among them 
protein and sugar, but the amount of these 
present is not always directly correlated 
with how well cattle like the feed. Chemical 
methods, for example, cannot measure phy- 
sical characteristics, such as brittleness of 
stem. Measurement of palatability of hay 
must be accomplished by feeding it to the 
class of livestock for which it is intended. 
Variability of consumption of the same 
hay must be controlled so that the various 
factors influencing palatability, such as type 
of soil, time of cutting and method of 
curing, may be studied during several grow- 
ing seasons with the assurance that the 
methods used will give comparable results 
from one season to another. 


% * 


Title: Crystalline or Crude Concentrates of 
B-Vitamins Supplement a Corn-Soybean 
Meal Ration for Weanling Pigs in Drylot. 
Authors: J. L. Krider, D. E. Becker, R. F. 
Van Poucke and M. F. James University of 
Illinois. 
Publication: Journal of Animal Science, 
Vol. 7 (Nov. No. 4. 1948) pp. 501-508. 
Digest: The nutritional deficiencies of a 
plant-protein ration composed of corn and 
soybean meal or corn, soybean meal and 
wheat middlings seem to be in the vita- 
mins of the B2-complex rather than’ in the 
amino acids of the proteins. Three series 
of tests are reported on the nature of the 
vitamin deficiencies of the plant-protein- 
basal-ration for weanling spring pigs fed 
in dry-lot. 

The addition of thiamin, riboflavin, pyro- 
doxine, niacin, pantothenic acid and choline 
significantly improved survival, growth rate, 


red blood corpuscle counts, and hemoglobin 
values, but the growth rates were not as 
high as they should be. The addition of 
1.5 per cent AB liver extract to the basal 
ration plus the 6 B-vitamins significantly in- 
creased the daily gains. 


It was demonstrated that the nutrient or 
nutrients in the AB liver extract respon- 
sible for the “kick’’ were not pteroylglu- 
tamic acid, pyracin, biotin, inositol, para- 
aminobenzoic acid, alpha tocopherol or 
vitamin K. 


There is an unidentified growth factor in 
AB liver extract. This may be similar to 
the unidentified factor in commercial “vita- 
min free’ casein (unpublished data, Uni. 
of Ill.) and “nutrient X” reported by Hart- 
man, Dryden, Likely and Carey (An Uni- 
dentified Nutrient in Foods and Feeds, 
Journal of Animal Science, 5(1946) 404- 
405). 

Comment: In applying these results, the 
feed manufacturer should keep in mind that 
these pigs were in dry-lot, and some of the 
pigs were from dams confined to the dry- 
lot since they were bred, while the dams 
and grand dams of the other pigs had been 
kept in dry-lot continuously since birth. 
This is the way which such fundamental 
work should be done, but let’s keep in 
mind the condition of the experiment as 
we consider making practical applications. 

It should also be pointed out that while 
10 per cent of dehydrated alfalfa meal 
added to the basal ration plus the 6 B- 
vitamins did not increase the rate of gains 
the pigs had sleeker hair coats and fewer 
abnormalities of feet, legs and gaits. 


% * * 


Title: The Influence of Water Level and 
Temperature of Storage on Carotene Pres- 
ervation in Dehydrated Alfalfa Cereal 
Grasses and Mixed Feeds. 
Authors: A.W. Halverson, and E. B. Hart, 
University of Wisconsin. 
Publication: Journal of Dairy Science, 
Vol. 31 (No. 12. Dec. 1948) pp. 1008- 
1015. 
Digest: The effect of moisture level and 
temperature on carotene losses in dehy- 
drated alfalfa and cereal grasses was studied 
under sealed conditions. 

In most instances almost complete caro- 
tene preservation resulted with 10 to 15 
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"See, Mr. Gudge took some—and he 
didn't mind at all!" 


per cent moisture content. Since a green 
color of the product is much prized by 
the trade, a moisture content of about 10 
per cent under sealed conditions is recom- 
mended to achieve a high preservation of 
the carotene and maintain the green color 


Storage at 22 to 25° C (room tempera- 
ture) was more favorable for the preserva- 
tion of the green color at 10 to 15 per 
cent moisture than storage at 33 to 36° C. 


The feed mixture stored was soybean 
meal, 20 per cent; wheat middlings, 20 per 
cent; wheat bran, 10 per cent; white corn, 
21 per cent; oats, 10 per cent; alfalfa meal, 
15 per cent; calcium carbonate, 2 per cent: 
tricalcium phosphate, 1 per cent and iv- 
dized salt, 1 per cent. The only majo: 
source of carotene in the feed was the 1) 
per cent alfalfa meal and this can be com: 
pletely preserved at 10 per cent moisture 
when oxygen is excluded. 

When 0.02 per cent iron chloride; 0.02 
per cent copper sulphate; 0.25 per cent 
manganese sulphate and 0.02 cobalt chlor- 
ide were added to the manufactured feed 
and stored under unsealed conditions the 
feed developed a definite rancid odor. It 
would seem unwise to add these trace ele- 
ments to a manufactured feed that is to be 
stored for months and where free access to 
oxygen is allowed. 


Saran, a vinyl-vinylidene chloride co- 
polymer was investigated as a barrier to 
oxygen and carbon dioxide transmission. 
Saran was found effective for the preserva- 
tion of carotene in dehydrated alfalfa at 
7.5 to 12.5 per cent moisture. Methods of 
using this material for the production of 
a bag or a carton suitable for use in the 
dehydrated alfalfa and dehydrated cereal 
grass industry are in progress. It also would 
appear that such an oxygen-impervious bag 
would find large application in the feed 
industry, where exclusion of oxygen from 
materials surrounded by an inert gas such 
as carbon dioxide or nitrogen is desirable. 
Comment: The Vermont Yankee abstracted 
this paper and the Dutchman comments as 
follows: Carotene preservation is a very 
important thing to feed manufacturers. O! 
course we didn’t know about it nor have 
it for many years, and got along after a 
fashion. But as soon as we can do better 
we should do so. Whether carotene preser- 
vation will be expensive to the point that 
it costs more than it is worth remains to be 
worked out. True vitamin A sources are 
competitive, and remember that poultry 
can convert carotene to vitamin A com- 
pletely while cattle and swine seem to per’ 
form a 40 per cent conversion. 

Along with carotene, consideration to a 
good green color is also important, so note 
what these authors say about color. Besides 
being nutritionally good our feeds must 
also be attractive in appearance and odor 

Maybe a plastic bag will help in preserv- 
ing the things we want in alfalfa, but don’t 
jump to the conclusion that it will then be 
satisfactory for all types of feed ingredients 
or for mixed feeds in general. There also 
we will have to learn by experience. Re 
member that grains and grain products 
must be able to “breathe” or they develop 
bad odors and tastes. An impervious bag 
may not be the answer so far as complete 
formula feeds are concerned. 
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OIL SAMPLE IDENTIFICATION 


Plant and Laboratory—Seattle 7, Washington 


gares OFFICE-790 Broad st., Newark 2, New Jersey 


‘The World's Largest 
Producers of Vitamin 
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Halibut Liver Oil Producers 
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The True Measure 
of Value 
is Performance 


Currently accepted methods for esti- 
mating potency are not always indica- 
tive of Vitamin A activity. This applies 
to feeding oils as well as carotene 
sources. The charts show the percentage 
of manufacturers claimed potency found 
in 8 samples of commercial vitamin A 
oils when subjected to 3 different meth- 
ods of assay- Samples F, © and H are 
TRU A Oils. 


When you use TRU A you can be certain 
that you are adding bioactive vitamin 
A in the expected amount. 


This means that TRU A costs less for 
comparable vitamin A performance: 
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Announce Recipients of 
Borden Awards for 1948 


Eight men and one woman have been 
named recipients of the 1948 Borden awards 
for outstanding research achievements in 
the United States and. Canada, the Borden 
Co. Foundation, Inc., New York, has 
announced. 


Established in 1936 to recognize and en- 
courage research, the awards consist of a 
gold medal ard $1,000 in cash. They are 
administered by professional and scientific 
associations and are based on research re- 
ported in public documents or scientific 
journals. The winners for 1948 are: 

Dorothy H. Andersen, assistant professor 
of pathology, Columbia university, (Ameri- 
can Academy of Pediatrics) for research in 
the nutrition of infants and children; Charles 
A. Cary, chief of the division of nutrition 
and physiology, bureau of dairy industry, 
USDA, (American !nstitute of Nutrition) 
for work in the nutritive significance of the 
components of milk or of dairy products; 
Walter L. Gaines, professor of milk pro- 
duction, University of Illinois, (American 
Dairy Science association) for research in 
dairy production. 


Barbour L. Herrington, professor of dairy 
chemistry, Cornell university, (American 
Chemica! Society) for research in the chem- 


istry of milk; William R. Hinshaw, profes- 
sor of veterinary science, University of 
California, (Poultry Science association) for 
contributions to poultry science. 

Egerton G. Hood, chief of dairy research, 
division of bacteriology and dairy research, 
science service, Dominion department of 
agriculture, Canada, (American Dairy Sci- 
ence association) for work in dairy manu- 
facturing; George N. Papanicolaou, pro- 
fessor of clinical anatomy, Cornell Univer- 
sity Medical college, (Association of Ameri- 
can Medical Colleges) for research in medi- 
cal sciences carried out by a member of the 
faculty of an affiliated college; and Arthur 
F. Schalk, professor of veterinary preven- 
tive medicine, Ohio State university, (Amer- 
ican Veterinary Medical association) for 
research in dairy cattle disease control. 

@ MARGARET ANN MARTIN, daugh- 
ter of F. W. Martin, Muskogee Seed House, 
Muskogee, Okla., and Michael Blatz, both 
University of Oklahoma graduates, were 
married on Jan. 1. 


JOINS MAYO SHELL CORP. 

D. A. Lewis, Brainerd, Minn., has been 
named northern sales representative for the 
Mayo Shell Corp., Houston, Tex., the com- 
pany has announced. Formerly with Hub- 
bard Milling Co., Mankato, Minn., Mr. 
Lewis will cover western Wisconsin, Minne- 
sota, North and South Dakota and Montana. 


Selling Tips for Feedmen 


12 Pointers Every Salesman Should Know 


A feed dealer's merchandising program, 
like charity, should begin at home with 
himself and his employes. Listed below are 
12 selling pointers which will create good 
will and, in turn, sales. Originally appear- 
ing in a selling manual prepared by a Chi- 
cago dairy for its milk route salesmen, the 
dozen bits of advice can well be adapted 
by retailers. 

The pointers are: 

“1. Always Be Neat. Give yourself the 
‘once over’ before you start the day. You 
have a tough time trying to keep clean 
and neat all day—so be sure to check your 
appearance frequently! Your customers do! 

“2. Greet Customers Pleasantly. The sales- 
man with the smile and cheery word is the 
one who wins new customers and makes 
extra sales. People just naturally avoid a 
“sour-puss’. 

3, Show Customers Respectful 
Most customers notice the difference be- 
tween a salesman’s desire to be of service 
and a tendency to step over the line—to be 
nosey, gossipy or too friendly. 

“4, Sell—Don’t High Pressure Customers. 
The good salesman doesn’t have to. Instead 
of trying to force a sale, he uses suggestive 
selling. 

“5. Refrain from Flattery—Be Sincere. 
You will win far more respect from all your 
customers by sincerity and enthusiastic pride 
in the quality of your products. So go easy 
on the ‘soft soap’. 


“6. Make Friends with Children and Pets. 
It pleases both parents and children when 
you take time for a word with the small fry. 
It pays off. Also it usually makes a hit to 
be kind to the family cat or dog. 


“7. Be Alert and Anticipate Your Cus- 
tomers’ Needs. Know your customers and 
be ready with helpful suggestions that will 
benefit them. 

“8. It Pays to Do Your Best. Don’t kid 
yourself that you're getting by the easy way. 
There’s a lot of pleasure and certainly more 
money in always doing your best. 


“9, Make Friends by Handling Com- 
plaints Promptly. If a customer complains 
about service, assure him it will be promptly 
corrected. Surprise him with a serious de- 
sire to settle the complaint and you'll win 
a staunch and loyal customer. 


“10. Always Be Cheerful. The popular, 
successful salesman is usually the one who 
seems to enjoy serving his customers. A 
cheery attitude is ‘catching’. 

11. Be Sure Your Sales Story Is Sincere 
and Convincing. Know your products—put 
some thought behind your sales story. Be 
sure you cover every point, but make it 
flexible enough so it doesn’t sound like a 
memorized recitation. 

“12. Don’t Carry Gossip. Entertaining 
customers is not your job. The customer 
reasons, ‘If he gossips about other cus- 
tomers, he probably also gossips about me’.” 


Washington State College Nutrition 
Conference, Washington State 
College, Pullman, Wash. 


April 7-9 
California Hay, Grain & Feed Deal- 
ers Association Silver Anniver- 
sary Convention, Fairmont Hotel, 
San Francisco, Calif...April 21-23 
National Fisheries Institute, Edge- 
water Beach Hotel, Chicago, IIl. 
April 27-30 
Texas Feed Manufacturers Associa- 
tion, Hotel Galvez, Galveston, 
Tex. April 28 
Texas Grain & Feed Dealers Asso- 
ciation, Hotel Galvez, Galveston, 
Lex. April 29-30 
Illinois Grain Dealers Association, 
Hotel Pere Marquette, Peoria, 
Ill. May 3-4 


Panhandle Grain & Feed Dealers 
Association, Herring Hotel, Am- 

American Feed Manufacturers Asso- 
ciation, Stevens Hotel, Chicago 
Ill. May 4-7 

Oklahoma Grain & Feed Dealers 
Association, Enid, Okla. ................. 

May 6-7 

Millers’ National Federation, Edge- 
water Beach Hotel, Chicago, Ill. 

May 9-11 

Kansas Grain, Feed & Seed Dealers 
Association, Hotel Broadview, 
Wichita, Kan. .................May 20-21 

Missouri Grain, Feed & Millers 
Association, Governor Hotel, 
Jefferson City, Mo............... .May 23 


Central Retail Feed Association, 
Hotel Schroeder, Milwaukee, Wis. 
June 6-8 
National Feed Industry Show, 
Municipal Auditorium, Milwau- 
kee, Wis June 6-8 
Indiana Grain & Feed Dealers As- 
sociation, French Lick Springs 
Hotel, French Lick, Ind. 
June 19-21 
Eastern Federation of Feed Mer- 
chants, Hotel Commodore, New 
International Baby Chick Associa- 
tion, Municipal Auditorium, St. 
Louis, Mo July 19-22 
New England Feedmen’s Confer- 
ence, University of Connecticut, 
Storrs, Conn. ................Aug. 18-19 


Illinois Feed Association, Hotel 
Abraham Lincoln, Springfield, Ill.- 
Sept. 12-13 
Grain & Feed Dealers National 
Association, French Lick Springs 
Hotel, French Lick, Ind...Oct. 9-11 
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WITH WISCONSIN AGRICULTURIST & FARMER 


Amazing market fact! Wisconsin has more dairy cows than 
35 other states combined! It produces half the nation's cheese 


— one can of every three of the nation's condensed and 
evaporated milk—one pound in every three of the country's 
powdered milk. Get the inside track on sales that can be made 
in Wisconsin. Wisconsin Agriculturist and Farmer goes to 9 
out of every 10 of the dairy farmers throughout the state. It 
has an inside track with the Wisconsin dairy farmer because 
it understands his problems and talks his language. Build sales 
in Wisconsin with the dairy farmer's trade paper—Wisconsin 
Agriculturist and Farmer! 
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WAILAGES FARMER 


Wallaces' Farmer and lowa Homestead blankets intensively 
the rich farming area between and along the great Sioux, 
Missouri and Mississippi River valleys. It reaches over 200,000 
in lowa with additional coverage in neighboring counties. It is 


in this rich area that income per farm is highest according to 
U. S. Census Bureau statistics — more than twice the national 
average! Because it reaches 9 out of 10 of lowa's high income 
farms — Wallaces' Farmer and lowa Homestead delivers for 


advertisers the nation's greatest concentration of farm buying 
power. Get complete market data at once, 


GREAT PAPERS TWO GREAT STATES 
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Choose Advertising Media Wisely 


L. S. Crumpton is Firm Believer in Planned Program 


@ AN interlocking advertising pro- 
gram designed to reach all types of 
promotional sources is proving for 
the Crumpton Feed Store, Louisville, 
Miss., that a carefully planned effort 
to bring his story to the public can 
put extra dollars in the pocket of the 
aggressive feed dealer. 

L. S. Crumpton, store owner, adver- 
tises in every issue of the local paper, 
keeps a “trailer” running constantly 
at the Louisville movie theater, main- 
tains attractive floor displays and al- 
lots as many hours as possible for 
personal contacts. 

“Advertising has always paid me 
dividends,” the operator commented, 
“and I will continue to spend a part 
of each dollar I make on this type of 
promotion.” 

The Crumpton Feed Store is one of 
the few local firms in a community of 
some 3,000 persons to advertise every 
week at the local theater. Films are 
changed every two weeks. Mr. Crump- 
ton attempts to rent a variety of fea- 
tures so that the same film need not be 
shown more than once during a three 
or four-month period. If the film pre- 
viously shown concerns hog feed, the 
following presentation may be de- 
voted to chicken or calf feed. 

“To obtain the best results from 
any form of advertising, one should 
use it consistently, and that goes for 
movie ads, too,” according to Mr. 
Crumpton, who feels that his film pro- 
motion is drawing a heartening re- 


sponse from both local residents and 
farmers. 

The newspaper ads which appear in 
each issue of the Louisville weekly are 
generally three columns wide and at 
least six inches deep. Mr. Crumpton 
writes the copy for some of these, but 
he relies to a large extent on the mats 
furnished by the manufacturers. Even 
in this regard, however, he has a 
hand in the ads’ appearance by de- 
vising combinations of the mats to 
create special effects of his own. 

As a result of his movie and news- 
paper advertising, this Mississippian 
receives a good portion of his busi- 
ness over the telephone. Some of these 
orders are delivered in a Chevrolet 
pick-up, while others are held until 
the patron arrives later in the day. 
The telephone is an important compon- 
ent inMr.Crumpton’s thriving business. 

“A large percentage of my cus 
tomers are women,” the Louisville 
dealer declared. “Nowadays with the 
continued scarcity of manpower, a lot 
of men are kept on the farm and they 
send their wives or daughters to town 
to do the shopping. Then, too, quite 
a number of women raise chickens.” 

The majority of the 500,000 baby 
chicks sold at the Crumpton Feed 
Store each year are bought by the 
fairer sex. Because of this important 
feminine element in his patronage, 
Mr. Crumpton has set about making 
his store as appealing as possible to 
the female eye. Aisles and counters are 
kept clean and orderly, and the owner 
and his clerk strive to make shopping 
easy and pleasant for the women who 
visit the store. 

A unique feature of the store which 
has contributed to its success by speed- 
ing sales is the special bin for bulk 
feed, designed and constructed by Mr. 
Crumpton. Costing only $30, the bin 
is approximately 414 feet high and can 
accomodate 125 pounds of loose feed. 

The bin is divided into five separate 
sections for scratch grains, laying 
mash, etc. The bulk feed is poured in 
through the top of the bins and is 
taken out through outlet’ near the 
bottom. At night each hole is covered 
by a trap door which folds back 


PROMOTING a well-balanced 
advertising program is boost- 
ing sales at a Louisvi.le, Miss., 
feed store for L. S. Crumpton, 
shown above (right) with Ferris 
Miller, salesman. Below the 
store operator is seen at a 
special bin he designed to 
ease the handling of bulk feed. 


against the under-section of the top 
part of the bin. During the day the 
covers are secured by ordinary hooks 
The new unit has proved much 
more successful for serving customers 
who purchase small amounts of feed 
than the old open sacks which invited 
dirt and raids by mice and were usu- 
ally difficult to manage. Besides speed- 
ing service to patrons, the new bin 
has encouraged self-service, leaving 
Mr. Crumpton free for other duties. 
This dealer has taken the sanita- 
tion and medicine departments out of 
the shadows and has turned the spot- 
light on them. He has placed the com- 
bined departments on the right side 
of the store entrance so that the mer: 
chandise displayed there is noticed 
by everyone entering the store. 
“Now these items are the first items 
a customer sees when he enters the 
store and the last ones he observes 
when he leaves,” Mr. Crumpton 
pointed out. “As a result, sanitation 
products and remedies now comprise 
12 per cent of my total sales volume. 
These products can be an important 


(Continued on page 92) 
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Lay Eggs Sooner! 


DR. SALSBURY’S 


Contains Outstanding Compound 


3-Nitro-4-Hydroxy Phenylarsonic Acid 


One of the most important contributions to profitable 
poultry raising. Tested on thousands of birds during seven 
years of research. 


Easily Used In Drinking Water 


In small doses, Dr. Salsbury’s Ren-O-Sal speeds chick growth. Tests 

prove 14.8% more weight gained . . . 14 days earlier egg production when chicks 
receive Ren-O-Sal. Large flock raisers praise this faster-growth 

benefit . . . report profitable results. Its outstanding performance helps 

you get added sales. Recommend Ren-O-Sal, from the start. 


Also Prevents Spread of Cecal Coccidiosis 


With Ren-O-Sal on hand, your customers prevent needless chick loss 
from cecal coccidiosis. Given at first signs of an outbreak, in larger doses, 


Ren-O-Sal prevents spread of this dangerous disease and helps birds ac- 


quire immunity through mild infection. Low cost...less than lc per bird. 


The “faster growth” feature of Ren-Q-Sal . . . plus the bonus 
benefit of “coccidiosis control” means double profits for you. National 
advertising helps make your sales job easier. Display. and 
recommend Dr. Salsbury’s Ren-O-Sal, every day. Be 


DR. SALSBURY’S LABORATORIES, Charles City, lowa 


a complete line of poultry medicines 
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Grain Futures Are Pulse Trade 


But Too Much Control Hinders their Operation 


@ THE marketing of grain has always 
been a problem and for that reason 
the grain trade originally devised a 
system of a continuous auction. We 
call it futures trading. The actual date 
of inception of such contracts is not 
definitely known. It started in Chi- 
cago when the Midwest was coming 
-into prominence as a surplus area. 
Early records are not available; how- 
ever, “time contracts” were known to 
have been made in 1851 and they 
were similar to “to arrive” contracts 
of today. Gradually the present form 
of futures contract was evolved. Fu- 
tures trading settles all arguments. 
Those who trade in futures either 
want to assume a risk by speculating 
or want to transfer a risk by hedging. 
Both are done voluntarily. The farm- 
er can sell all the grain he wants to 
at harvest or later, and the speculator 
carries this grain until gradually the 
whole crop is consumed. 


This system works extremely wel!— 
like a thermometer it records fevers 
and chills—high prices for shortages 
and low during surplus periods. It 
registers supply and demand. Experi- 
ment after experiment is tried by our 
lawmakers, but all the while the fu- 
tures market is ever ready to pick up 
the pieces as one plan after another 
runs into impossible situations and is 
abandoned. These man-made laws can 
be and are repealed but no one has 
found a way to repeal the law of sup- 
ply and demand. 

There are problems confronting the 
whole outlook of grain in the near 
future and they are major problems. 
The solution of them will not be a 
pleasant one as it may mean retrench- 
ment. 

The area of conflict in World War 
{I — Western Europe —which area 
holds the final balance in world’s grain 
trade of necessity, during and after 
the war, fell back on its normal food 
“shock absorber” to a greater extent 
than usual. Europe as a whole nor- 
mally has a diet of 17 per cent of live- 
stock products, meat, eggs and milk. 
These take seven times their weight 


_An address presented at the mid-winter meet- 
ing of the Ohio Grain, Mill & Feed Dealers 
association held Jan. 28-29 at Cincinnati, Ohio. 
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in grain and other feed to produce. 
When crops are small or prices high 
the Europeans slaughter the animals 
and not only consume the meat but 
also eat the grain that would have 
been fed to them. We have a greater 
latitude as 25 per cent of our diet is 
livestock products, so with this and 
excellent railroad systems for distribu- 
tion, food shortages never threaten 
us. In Asia where livestock is only 
3 per cent of the diet, when crops fail 
even in sections, they have nothing to 
absorb the shock and frequently there 
is widespread starvation. 

In this way Europe came through 
the war in not too bad shape consid- 
ering everything. It was after hostili- 
ties ceased and when they had crop 
failures that starvation threatened. 
Livestock herds had been cut in half 
except for dairy cows which were kept 
for minimum necessary needs, So with 
their “shock absorber” gone, Europe 
had to be fed from overseas sources. 
United States had the grain. Price 
relationships between grain and ani- 
mals made it less attractive to feed. 
The corn-hog ratio had returned to 
about normal. Wheat was no longer 
sold at a feed price. Our grain was 
available to hungry Europe. We sup- 
plied it in a steady stream. Over half 
of all that was shipped from exporting 
countries came from the United States, 
against a quantity that might be con- 
sidered a mere trickle of the smaller 
total in the years before the war. We 
are still shipping heavily, in fact this 
season is likely to again surpass all 
previous records. 

During this post-war period the 
price of grain has been high, even if 
we compare it with what used to be 
referred to as the “golden era” in agri- 
culture —the parity base period of 
1910 to 1914, During 1948, persons 
living on farms had a net per capita 
income of five times the parity period 
against three times that of the non- 
farm population during a like period. 
Naturally this prosperity has been the 
means of continuing big acreages. Im- 
proved seed for all grain—especially 


corn which gave us the record crop on 
the second smallest acreage in 50 years 
—has added to our production. Rust 
resistant wheat and better oat varie- 
ties aided too. The knowledge that 
prices could not go below certain rela- 
tive levels and better farm machinery 
available gave confidence to farmers 
probably the like of which they had 
never experienced. 

The Marshall plan was conceived 
and put into operation to start the 
ball rolling. This was designed to give 
importers the necessary buying power 
to purchase what food they lacked in 
their own production. Although in- 
dustry is secondary to food, in com- 
merce it is just as necessary to be able 
to pay for the food you require as it 
is to have the desire to buy it. The 
Marshall plan has supplied money. Ex- 
port countries were encouraged too, 
because to have a normal world again 
means a balanced economy. Those who 
can produce were to be given a chance 
to sell their grain. 


Now, what has happened since just 
one short season ago? 

Europe is not back to prewar size 
of grain crops. This season they are 
still 150 million bushels under on 
wheat, 100 million on rye, 300 million 
on oats and the population is 10 per 
cent larger. Nevertheless some coun- 
tries have given up rationing of bread, 
and others have gone back to free 
trading in coarse grains. 


One of the greatest statisticians in 
the world, ‘Broomhall,’ recently said. 
“Disappointing grain exports from 
Canada so far this season are discour- 
aging and after the Anglo-Canadian 
wheat agreement expires on July 31 
next year and if the United States is 
still dumping large quantities of grain 
abroad there will be fewer markets 
for Canadian commodities.” 


That is an angle to watch closely. 
As we know, the aim of the Marshall 
plan is not to find markets for United 
States grain as we have been monopo- 
lizing the trade since the war’s end. 
A year ago, as we are reminded, Ar- 
gentine sold wheat at $5 and $6. Au- 
stralia had by this time sold all its 
surplus from a record crop. This year 


little, if any, has “een contracted for. 
Canada is running far behind with pros- 
jects of a much larger carryover. 

Argentine because of the peculiar type 

of government control that takes the farm- 
ers’ grain cheaply and exacts large prices 
from foreign buyers, if they can find them, 
is mostly on the outside. England, the larg- 
est world’s importer of grains, is in the 
process of making a five-year pact with 
Poland for agricultural products which 
Poland hopes will enable her to re-establish 
its farming industry. England is also work- 
ing on agreements with Yugoslavia and 
Russia. 
, These agreements are more of a barter 
nature because England promises machin- 
ery in exchange unlike the practice in Hol- 
land and Denmark, for instance, who tra- 
ditionally import feedstuffs and export dairy 
products. Now, those countries have to pay 
for such imports in hard currency——dollars 
—and sell the products in soft currencies, 
as example pounds sterling. This is a detri- 
ment to the expansion of such trade as ster- 
ling balances are difficult to liquidate and 
not conducive to demand for grain. 

We cannot overlook the Orient in grain 
because of the current demand from India. 
India with its multitudes and network of 
railroads, unlike China, does what she can 
to feed the population in the interior and 
has been taking good quantities of our 
grains and also much from Australia—some 
as well from Argentine and Russia in ex- 
change for jute and tea. This is likely to be 
more or less temporary—until the rice sur- 
plus area of Burma gets back into full pro- 
duction. 


It seems as though this is the time to re- 
examine our demand column for grains. We 
aré at the point now that if we turn around 
and look back we see shortages—almost 
starvation—and when we look ahead, over 
the horizon, possibly overflowing surpluses. 
We are in a period of transition. No one 
can forecast the size of crops—some are 
small in big acreages and others big from 
excessive yields per acre. Average size 
yields over a period of time is what we have 
to count on. 

What Congress does on support measures 
matters little. It affects our business activi- 
ties for a while and from that point of view 
is often harmful. Therefore we are very 
concerned over it. If the legislation is un- 
wise, surpluses soon pile up and the method 
is changed. For some years we have not had 
to worry over legislation that would make 
it unattractive to grow grains, yet the 
government's actions have often been a 
boomerang. In helping the farmer they 
have made conditions that created un- 
wieldy surpluses. Drought and war have 
come to the rescue—but it seems like a 
poor policy to inaugurate any scheme that 
relies on disaster to make it work over a 
period of time. We are at peace, so a long- 
time workable policy is the only sensible 
course. 

The international wheat agreement work- 
ed out last year gave quantities to various 
countries that were ridiculous at the out- 
set—185 million bushels alloted to United 
States. Suppose we had shipped only that 
quantity this year! Why put it in an agree- 
ment if there are escape clauses that will 
have to be used immediately? France was 


Grain Trade Council Picks New Officers 


New officers of the National Grain Trade 
council elected at the annual directors meet- 
ing in Chicago Feb. 9 are shown above. 
Seated, from left: Carl E. Bostrom, vice 
president, Chicago Board of Trade, vice 
chairman; Harold E. Sanford, Portland, 
Ore., vice president, Continental Grain Co., 


chairman. Standing, from left: Edward 
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Morganstern, Salina, Kan., Robinson Mill- 
ing Co.; Walter Berger, Chicago, president, 
American Feed Manufacturers association; 
F. Peavey Heffelfinger, Minneapolis, F. H. 
Peavey & Co.; Robert Cargill, Minneapolis, 
Victoria Elevator Co., all members of the 
executive committee, and W. F. Brooks, 
Washington, D. C., executive secretary. 


bound or at least expected to take 35 mil- 
lion bushels a year for five years. At the 
same time France was working for self- 
sufficiency or even to be an exporter as it 
often was before the war. Argentine and 
Russia were out of the plan as we all know. 
Argentine cannot stay out of any wheat 
plan—wheat and corn exports are her life- 
blood. Argentine has many agreements and 
probably none of them being carried out. 
Acreages in Canada and Argentine—both 
important wheat exporting countries—are 
small at the present time—another tempor- 
ary condition. 

In United States we are over-producing 
—we are ‘way over our heads—tremendous 
crops. In wheat it is the acreage plus time- 
ly and adequate moisture—with improved 
seed. In corn and oats, seed and climatic 
conditions and fertilizers for all. The South 
is tending to grow bigger grain crops and 
raise more livestock. These are all five and 
have come at a most opportune time. They 
are typical of the American spirit. Both in 
inception and action. Unfortunately we 
cannot continue to plan on the expanded 
outlets for such crops. 

Our wheat surplus is going up fast and 
our corn and oats carryovers at the end of 
the season will already be too big. Spoilage 
from excessive stocks is wasteful. We lose 
5 per cent of our wheat crop each year be- 
cause of weevil that is with normal 
amounts in storage. Rodents and other pests 
will consume more if we try to store more, 
especially if we cannot turn our stock over 
replacing old with new. Suppose we ac- 
cumulate larger amounts for another year— 
or two years—what then? We will have to 
fit our supply to the demand in our over- 
all policy. We have never had a famine in 
the United States and never been threat- 
ened with one from natural causes, and so 
long as we are large livestock feeders we 
never will have a famine. Nor could we 
store enough grain to carry on a livestock 
feeding program for very long. 

With the food output of North America 
we could support 600 million people on 
the same diet as the Asiatics. We certain- 
ly don’t want that but our normal methods 
of production and distribution are entirely 
adequate and we will have to return to 
normalcy in the very near future. 

We are past the peak of requirements for 
United States grain. The Marshall plan will 
cause the United States to withdraw from 
the export market on its present scale and 
give the other grain exporting countries 
their share of the trade if it is to carry out 
the purpose set for it. We will have west- 
ern Germany as our charge for some years, 
as Russia has the food producing area and 
we the people to feed, otherwise our role in 
world grain trade is fast approaching pre- 
war status. 

We will never know what the demand 
actually is for our grains until we relax the 
controls. The grain trade thought the first 
step had been taken in this direction when 
they were permitted to make sales to foreign 
buyers last fall, but this was shortlived. The 
program of exporting was rolling in high 
gear when the longshoremen’s strike gave 
it quite a setback. It not only prevented 
grain loadings but upset the proper dis- 


(Continued on page 113) 
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Now you can pack your product in Bemis Band- 
Label Bags in BOTH panel-picked prints and 
washfast, sunfast solid colors! 


Women want solid colors to go with dress 
prints. That’s what we are told by groups of 
typical farm women who judge the patterns for 
Bemis’ Dress Print Bags. It’s the fashion trend. 


So, Bemis is first to help you put vat-dyed bags 
to the most effective use by supplying them 
to you in the same bales with prints. Ask the 
Bemis representative about these new sales 
builders. He will explain how to use them in 
combination with Bemis Dress Print Bags to 
give another sales advantage to your brands. 


Bemis 


“America’s No. 1 Bag Maker” 


Baltimore Boise Boston Brooklyn Buffalo Charlotte « Chicago Cleveland Denver Detroit Houston Indianapolis 

East Pepperell ¢ Jacksonville, Fla. « Kansas City e Los Angeles © Louisville « Memphis ¢ Minneapolis ¢ Mobile « Norfolk « Omaha 

New Orleans ¢ New York City « Oklahoma City e Peoria e Phoenix ¢ Pittsburgh ¢ Salina © St. Louis « Salt Lake City ¢ San Francisco 
Seattle Wichita Vancouver, Wash. Wilmington, Calif. 
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Reverse Charges Firm’s Byword 


Edgar Clark Meets Competition by Paying Toll Fees 


EDGAR L. CLARK 


@ HOW a grain company can com- 
bat keen competition and profitably 
expand its area of distribution is no 
secret to Edgar L. Clark, manager of 
the Beacon Grain Co., Fall River, Mass. 


A retail branch of the Beacon Mill- 
ing Co., Inc., Cayuga, N. Y., the firm 
has been able to increase its leadership 
sharply over a 25-mile radius, which 
is large in the East, to hit a business 
volume of over $1,000,000 in 1947. 
When 1946's sales of $840,000 are 
compared with that figure, there is 
positive indication of comfortably 
stepped-up tonnage placement. 


Much of the jump is due to Man- 
ager Clark’s pet merchandising stunt 
—“a free and open telephone line to 
Beacon for any caller” from the ma- 
jor neighboring cities of New Bedford 
and East Providence and a flock of 
southeastern Massachusetts towns, 
comprising approximately 500,000 in- 
habitants. 

The average toll charge is usually 
in the neighborhood of 20 cents but 
“this cost is a minor expense when 
gaining a customer and his good will,” 
commented Mr. Clark. “Its advantages 
are not only too numerous to list, but 
the extent of the potential benefits is 
hard to measure. I plan to carry on 
this merchandising plan indefinitely.” 

For one thing, the Fall River dealer 
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believes that even a half-page news- 
paper advertisement, which can cost 
upwards of $100, is not as effective in 
soliciting new or repeat accounts. A 
certain portion of this media is wasted 
on disinterested readers, while any 
fee for use of the exchange is without 
doubt producing a business result. 

“The money I spend on phone calls,” 
added the manager, “assures me of 
gaining the sales basis for which there 
is absolutely no substitute—personal 
talk with the consumer.” 

The invitation to customers or any 
person wishing to inquire about Bea- 
con services, whether or not a pur- 
chase is made, appears in the form of 
an individualized ad carried in the 
yellow pages of local telephone 
directories. 

“In this manner of advertising, you 
get to the source and make it con- 
venient for the patron,” Mr. Clark 
explained. “Newspaper ads have their 
advantages, but in this respect they 
lack ‘lasting quality, the punch that 
comes with everyday promotion.” 

Mr. Clark thought of the charge- 
reversal idea in May, 1939, when he 
established the Beacon branch after 
spending 20 years in the grain busi- 
ness in New Bedford, part of which 
was with the large General Mills farm 
division. 

“T was lucky that I was a farm boy,” 
the Massachusetts operator smiled, 
“because I knew just how most farm- 
ers like to do business. Fall River of- 
tered itself as the best grain hub in 
view of our area’s farm distribution. 
I considered, first of all, that many of 
my old friends would want to do busi- 
ness with me—but would they do so 
if every call necessitated needless 
phone expense? There were enough 
of my competitors almost next door 
to them. 

“So I began plugging the slogan, 
“You are as near to Beacon as your 
telephone.’ Dividends were excellent 
because, beyond my anticipation, I 
not only won over my old friends, but 
new patrons as well.” Approximately 
25 customers weekly now take advan- 
tage of the fee-reversal offer, which is 
increasing seasonally. 


Mr. Clark deals strictly in Beacon 
grains, excluding one sideline, hay. 
Doing no custom mixing or grinding 
because of his proximity to the mother 
company, he finds it difficult to meet 
the grain demands of the area. 


“They can’t be met adequately,” he 
asserted, “and in such a situation, it’s 
all the more important to nourish good 
will. Personally, the factor that makes 
me proudest is my belief that my cus- 
tomers trust me and the line I carry.” 

For example, when a farmer opens 
a bale of hay to find it moldy, he is 
asked to register any complaints at the 
firm’s expense. 

“And why not?” Mr. Clark ques- 
tioned. “To refuse a patron this—or 
even to hint at discouraging him—- 
would hurt my business to a far great- 
er extent in dollars alone than the 20 
cents it costs to build it. No business 
can grow which isn’t open to criticism. 
In the case of moldy hay, instant re- 
placement is made even if it involves 
a special trip to that locality.” 

Operating four service trucks, Mr. 
Clark employs 11 workers, including 
three salesmen whom he prefers call- 
ing his good will ambassadors. He be- 
lieves that his three-man sales and 
service unit is a definite asset to his 
business. 

“It took training, but the salesmen 
carry the whole company and all it 
represents to every farmer’s door,” 
Mr. Clark declared. “They do not 
constantly think of sell, sell, sell. The 
important job, which brings money 
transactions almost automatically, is 
stressing our desire to be neighbors 
first and then suppliers of the con- 
sumer’s needs. 

“No one can be blamed for resent- 
ing anything that resembles high-pres- 
sure talk and actions. You probably 
resent it yourself! The supplier can’t 
benefit by selling the customer what 
he doesn’t really need, and that fact 
should be remembered even though 
these are high-demand times.” 

And while the salesmen are out on 
the road, Mr. Clark sticks close to his 
phone, for under his merchandising 
system it pays the dealer to stay in his 
office. 
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Steaks and Stews Invite New Trade 


Hal Robinson Woos Customers with Free Dinners 


@ MANY a wife will admit that the 
way to a man’s heart is through his 
stomach. That adage works equally 
well in selling feeding programs to 
large scale cattle feeders and hog pro- 
ducers, according to Manager Hal 
Robinson of the Farmer’s Union Co- 
operative Co. at Olathe, Kan. 


This energetic, smiling Kansan has 
found that by inviting several poten- 
tial customers to a steak dinner or 
oyster stew, he can get them in a 
receptive frame of mind. He agrees 
that steak dinners cannot be obtained 
for a dollar apiece these days, but if 
he succeeds in selling all of his guests 

or even two or three of them—on 
iu complete feeding program, the cost 
is negligible. The company has been 
host to as many as 35 persons at a 
dinner, which is served at the Amer- 
ican Legion community center. 


“We probably could get a consid- 
crable amount of business by just sit- 
ting here and letting it come in our 
doorway,” Manager Robinson con- 
fided. “But that would last only for 
a short time. It takes a little some- 
thing extra to keep abreast of the 
tide. 


“That's why we do not hesitate to 
spend money on dinners for big buy- 


ers of feed. Usually we go to feed lots 
of key hog producers and feeders and 
tell them about the merits of our line 
of feeds. Then to take that extra step, 
we'll invite them for steaks or an oy- 
ster supper.” 

This type of promotion is typical 
of the activities of Mr. Robinson, who 
goes out of his way to drum up busi- 
ness for the concern he has managed 
for a quarter of a century. He and 
Mrs. Robinson have been in charge of 
the elevator ever since the farmers 
of the Olathe community decided they 
needed an elevator of their own 25 
years ago. 

Today, as the manager explained, 
the cooperative has become more like 
’ corporation because of the large 
amount of business done with persons 
not holding stock in the company. The 
balance sheet for the close of busi- 
ness in 1947 showed assets of $81,- 
644.51 in comparison with $74,751.50 
the preceding year. The physical assets 
of the firm include a $75,000 eleva- 
tor, a new office building separated 
from the elevator and a large ware- 
house for seed storage. 

The cooperative started off by pur- 
chasing an old elevator which was 
later replaced. The present elevator 
was modernized recently with a $27,- 
000 overhauling. This paid off in the 
late summer and fall of 1948 when 
Manager Robinson was able to start 
buying two or three weeks before 
other elevators in the area were pre- 
pared to handle the crop. Last fall the 
elevator purchased five carloads of 
Korean lespedeza seed, 125,000 bushels 
of corn, 70,000 bushels of wheat and 
corresponding purchases of oats. 

The Farmers Union handles Purina 
and Nutrena formula feeds along with 
seeds and other feed supplies. The 
Olathe concern does not manufacture 
feed, but plans tg go into that phase 
of the business in the near future as 
DRUMMING up business for 
the Farmer's Union Co-op., 

Olathe, Kan., is the chief con- 
cern of Manager Hal Robin- 
son, who is seen above, left, 
offering a rain guage to a 
customer. The lower photo 
shows the firm's office, while 


the upper corner pictures the 
recently modernized elevator. 


soon as proper quarters and machin- 
ery are prepared. Mr. Robinson also 
plans to offer a seed cleaning service 
for customers in the area. 


This alert manager theorizes that 
if a manager is fair with the stock- 
holders and board of directors, every- 
body, including himself, directly bene- 
fits. 

“You can't fill two pockets,” he 
asserted, “and get away with it indefi- 
nitely. The only way to operate is by 
giving a square deal to everybody, 
and that includes customers, stock- 
holders, and yourself.” 

That philosophy is the reason the 
Farmer’s Union has made such rapid 
strides in the past two decades. One 
of Mr. Robinson’s pet theories is that 
the manager of a cooperative concern 
should take an active role in all com 
munity and civic undertakings. A 
native of Olathe, he makes a strenu- 
ous attempt to remain on good terms 
with Olathe’s 6,000 residents. That 
accounted for his election as mayor of 
the city. During his administration. 
Mayor Robinson took an active part 
in getting a $300,000 bond issue floated 
in order to pave the city streets and 
another $50,000 to repair other streets. 

“I’m thoroughly convinced of the 
importance of affiliating with civic 
organizations,” Mr. Robinson declared. 
“That's why I belong to the Rotary 


(Continued on page 107) 
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HURRY! 


WIN VICTROLA 
RADIO-PHONOGRAPH 


(or $300 cash) 


PRIZES 


Ist Prize- + 


Qnd Prize - 


A HAMILTON Watch—19 
Jewels, 14-K Natural 


WHEARY “Little Colone 
Traveling Bag 


3rd Prize 


— that’s Ist Prize in 


Ath Prize + 


ATOASTMASTER Automelic 
sh STONEMO’S BIG CONTEST 
Way Style” BUXTO 
16th to 25th 


H...: the last call to win a beautiful RCA Victrola Radio- 
Phonograph—or one of 24 other big prizes! Contest closes 
at midnight, March 20th, so better get going—NOW! 


You can win—remember that! 

You already have STONEMO’S advertising reprints de- 
scribing STONEMO’S “extra” grinding surfaces (see 
illustration at right). You have STONEMO’S big broad- 
side and poster. You have other STONEMO dealer helps. 


Now—tell us how you're putting these to work to sell more 
feeds—tell us in words and snapshots! 


STONEMO HARD GRIT 
MAGNIFIED 6 TIMES 


(1) Write a 500 word story on “How I use STONEMO 
advertising and dealer helps to sell feeds.” (2) Send us 
samples of local STONEMO advertising (mailing cam- 
paigns, window displays, newspaper ads, etc.). (3) Send 


us your best STONEMO snapshots (counter display, The sont 
All entries, in all three classes, will be judged ona “point” 

basis. Remember! March 20th is the deadline! So write an “wit be doe? i entiema?) 
for your entry blank and a brochure describing the contest Towler 

in detail—TODAY! Address: Contest Dept., Stone Moun- Alleman \Rep-, 

tain Grit Company, Lithonia, Georgia. 


Hurry! Hurry! Hurry! 


TONE MOUNTAIN 


Lithonia, 
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“Golden Throat” 
Victrola-Radio Phonograph 
Awell-equipped EASTMAN 
KODAK Reflex Camero— 
i 
The contest begins Jonvery 20, 
and ends with entries posted at midnight, i 
to all Feed 
T C 0 within. 30 otter clos® of contest. 
re, Ve CONTEST pert., STONE MOUNTAIN ont 


| = 77 FARM PERIODICALS 
| \ 10 MILLION COPIES MONTHLY 

| \gou*=: } PAGES AND HALF PAGES IN COLOR 

Acs ARE MOVING 


* 


et FOR DISEASES OF ALL 
ee FARM ANIMALS AND POULTRY 


*Reg U.S. Pa O8 


AMERICAN Ganamid COMPANY 
30 Rockefeller Plaza New York 20, N. Y. 
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— Carrick 
(Continued from page 15) 


3 per cent of condensed fish solubles (50 
per cent solids) and riboflavin were used as 
supplements in our simplified ration, con- 
taining approximately 60 per cent corn and 
35 per cent soybean meal. The value ap- 
pears to be in the non-protein fraction, as 
shown by the use of extracts practically 
free from protein. Two companies now 
have products which they report will sup- 
ply the unknown growth factor, but these 
are not yet offered for sale. 

We have found that either the vitamin 
choline and the amino acid methionine have 
somewhat similar supplementary value for 
our simplified ration. We have obtained 
similar results from fish solubles, when only 
enough was added to supply a small frac- 
tion of the choline or methionine necessary 
for good growth, when synthetics were 
used, 

It is interesting to note that 1 per cent 
cf condensed fish solubles improves the 
growth of female chicks as much as larger 
amounts, but that males respond best to a 
3 per cent level, when the simplified ration 
is fed. When purified rations are fed, we 
have found that the addition of fish solubles 
improves the growth rate of the males 
markedly, but makes little difference in 
the case of the females. However, when 
10 per cent of distillers’ solubles is included 
in the purified ration, both sexes grow at a 
better rate. We have found other indica- 
tions of interaction between nutritional treat- 
ment and sex. So far as we are aware, dif- 
ferences between sexes in growth responses 
have not been previously reported. Evi- 
dently both sexes should be used in chick 
nutrition experiments, if the desired in- 
formation is to be obtained. 

In our simplified ration we get excellent 
results with simple mineral additions of 1.5 
per cent steamed bone meal, 1 per cent of 
ground limestone (high calcium content) 
and 0.5 per cent of a salt mixture (90 per 
cent iodized salt and 10 per cent technical 
grade manganese sulphate). This gives a 
ration with about 0.92 per cent calcium and 
0.62 per cent phosphorus. Defluorinated 
phosphate is used by many manufacturers 
instead ot bone meal. Experiments have 
shown it to be a satisfactory source of 
phosphorus. 

The manganese addition to our rations 
is greater than that usually recommended, 
but in our experience we rarely ever have 
a chicken with slipped tendons when this 
amount (1 pound per ton of ration) is 
used. In adding manganese one must keep 
in mind that feeding grades of manganese 
sulphate vary from 65 to 80 per cent in 
purity and that even under the best of 
mixing conditions there is a problem of 
thorough distribution in the feed. 

When meat and bone scraps or other in- 
gredients relatively high in calcium and 
phosphorus are included, the additions of 
limestone and bone meal should be reduced. 
The work of Heller and Penquite, carried 
on at the Oklahoma station, showed that 
too much mineral may not only be un- 
necessary, but may actually reduce growth 
and increase deformities. Some of our work 
at Purdue supports their conclusions. 
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While there is yet a great deal of work 
to be desired with minerals, our present 
knowledge does not indicate that a com- 
plex mixture is necessary. Certainly a gen- 
eral mixture for any ration, regardless of 
the mineral content of the other ingredients, 
is not justified either by experiment or logic. 
The kinds and amounts of minerals to be 
included should be determined according 
to the final mineral content of the ration. 


It is true that the amounts of various 
nutritional factors in a ration are impor- 
tant, but the intake of feed also determines 
the final nutrient material obtained. There 
has been much confusion over the so-called 
palatability of the ration. There is not much 
evidence that the senses of taste and smell 
are well developed in birds, nor that they 
play much part in feed intake when the 
diet is adequate in all nutritional factors. 
There is some evidence that birds prefer 
feeds in certain mechanical or physical 
forms and of certain colors. Preference for 
this or that feed, however, is not necessarily 
a guide to its desirability. 


In a relatively warm environment chick- 
ens will eat less of an ordinary ration than 
in a cool environment. Consequently, un- 
der such conditions it is necessary to in- 
crease the non-energy factors — proteins, 
vitamins, and minerals—of the ration to get 
an adequate intake of these nutrients for 
growth or egg production. 

The energy value of the ration itself is 
also a factor in intake. Additional fiber or 
nondigestible material in rations means that 
more feed is required for a given amount 
of product. Within limits more feed may be 
consumed per chick when the fiber content 
is increased in order to get the same gain. 
Conversely, less feed is consumed when the 
ration is relatively high in energy, due to 
low fiber or higher fat content. 

It is obvious from the results obtained 
that rations high in corn and soybean oil 
meal can give excellent results when prop- 
erly supplemented. Such rations are low in 
crude fiber and are efficiently utilized. For 
several years we have urged the more lib- 
eral use of corn and soybean meal and the 


Swinging an the Barnyard Gate 


"Now, Pa, if you don't get busy and eat your wheat cakes I'm going to shut off that 


Dairy Maid program!" 


eé7 


BLANKS | | 
ASS) ff 


reduction or obliteration of the fibrous 
feeds, which often retard growth and in- 
crease the amount of feed per unit of 
production. 

In order to get rapid growth and effi- 
cient utilization of a ration other conditions 
besides good nutrition must be fulfilled. 
First, we must have chickens with the 
genetic ability to live, to grow rapidly, to 
lay heavily, and to give high hatchability. 
These problems must be solved by the 
geneticists. No kind of ration can make 
mediocre breeding perform efficiently. For- 
tunately, much progress has been made in 
breeding for desirable characteristics in re- 
cent years. The breeding work now under 
way gives promise for greatly improved 
poultry stocks in the near future. 

A second condition for efficiency is 


healthy stock. While there has been much 
wishful thinking that good nutrition will 
overcome disease and bad sanitation, we 
are yet far from reality in this respect. It 
is more likely that healthy stock will re- 
sult from appropriate hygienic practices. 

Our rations need not be complex if we 
use intelligently our available knowledge 
concerning common feed ingredients and 
the nutritional requirements under various 
conditions. We must, of course, make ad- 
justments according to local conditions and 
changes in feed production volume. The 
economy of using a given product, as well 
as its nutritional properties, will in the long 
run determine what should go in the poul- 
try feed bag. 


For Soluble Phosphates 
and Balanced Trace 
Minerals 


Herman Nagel’s 


| Formula B 


PHOSPHORUS CONCENTRATE 
with TRACE MINERALS 


Contains no insoluble phos- 
hates—no rock, no clay, no 
sect a balanced blend of 
readily available phosphates. 
These are the concentrated, 
immediately assimilated phos- 

hates, the kind that occur in 

lood, milk and yolk of egg. 
You pay for no filler. You need 
no premix. With your own 
salt and limestone, you fortify 
your feeds with wy needed 


Des Moines 9, Iowa 


“BUILD BETTER FEEDS 


with SOLUBLE PHOSPHATES 


ng BALANCED TRACE MINERALS” 


Feed performance cannot be predicted from 
the analysis tag alone. The tag may show a 
desirable percentage of phosphorus. But is the phosphorus in 
soluble, assimilable form? Is it free from toxic fluorine? The 
tag may show the presence of all essential trace elements. But 
are they in proper balance? The amount and kind of one trace 
mineral affects the availability of other trace minerals. 
HERMAN NAGEL'S Mineral Concentrates offer a PLUS be- 
yond the analysis tag when measured by feed performance. 


mineral in proper balance. —a little goes a long way. 
DISTRIBUTORS 

Eastern States Minnesota Utah & Idaho 

The Amburgo Co., Inc. Packers & Processors Sales, Inc. Warner Arthur Grain, Inc. 

Philadelphia 7, Pa. Minneapolis 2, Minn. Ogden, Ut 

Iowa & Nebraska Kansas & Missouri California 


Carroll Swanson Sales Co. Bartels & Shores Chemical Co. 
Kansas City 7, Co. 


Write for New Circulars, “Facts for Feed Men” 
The HERMAN NAGEL Co., 53 W. Jackson, Chicago 4, Illinois 


and 


For Balanced Trace 
Minerals 


HERMAN MAGEL'S 


CONCENTRATE 


Supplies the vital trace min- 
erals needed to supplement 
your feeds that contain large 
amounts of phosphorus-rich 
ingredients (such as meat 
scraps and fish meal). Stabil- 
ized iodine, manganese, cop- 
per, cobalt, iron, zinc and bor- 
on are supplied in proper pro- 
portion. Very economical, be- 
cause it is highly concentrated 


Pan Western Distributors 
San Francisco 7, Calif. 
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‘Gib’ Wood to Represent 


Calcium Carbonate Co. 
S. Gilbert “Gib” Wood, Omaha, has 


been appointed sales representative of the 
Calcium Carbonate Co., Chicago, Leo |. 
Knapp, vice presi- 
dent, has announced. 
Mr. Wood will cover 
Nebraska, Colorado 
North and South Da- 
kota and western 
Iowa. 

During his eight 
years as district man- 
ager of Atkins © 
Durbrow, Inc., Mr 
Wood served Ne- 
braska, Iowa, Wy 
oming and Colorado 
Earlier he had spent 
nine years with Swift & Co. in its produce 
department in Nebraska and Iowa. 

Mr. Wood is recognized throughout the 
Midwest for his work in the fields of nutri- 
tion, feed manufacturing and livestock man- 
agement. He is a native of Indiana, where 
he attended Purdue university. 


S. SG. Wood 


Francis Whiting, Head of 
Minneapolis Firm, Dies 


Francis P. Whiting, Minneapolis, presi: 
dent of United Distributing Co. and vice 
president and secretary of United Broker- 
age, Inc., died in that city Feb. 3. 

Mr. Whiting formed United Distributing 
Co. in 1937 for carlot purchasing of feed 
ingredients, and United Brokerage, Inc., 
was organized in 1947 to facilitate handling 
the increased activity of the original business. 


Bemis Bag Co. Promotes 
Claussen and Loomis 


Howard P. Claussen was named to the 
board of directors and Charles W. Loomis 
was elected a vice president of the Bemis 
Bag Co., at the board’s annual meeting re 
cently, held at the company’s general offices 
in St. Louis. 

Appointed a vice president in charge o/ 
the Bemis cotton department at Boston it 
1946, Mr. Claussen has been with that de 
partment since 1920. He joined the firm in 
1916 following his graduation from the 
Massachusetts Institute of Technology. 

Mr. Loomis, who became associated wit) 
Bemis in 1916, has directed personnel and 
labor relations since 1947. He earlier served 
as head of the Detroit sales office and man- 
ager of the Memphis bag factory. 

@ W. H. CRAMER CONSTRUCTIO?} 
Co., North Platte, Neb., which build: 
wooden and concrete elevators, has bee: 
purchased by David H. Cramer, who ha; 
been with the firm since 1935. 
e@ BISH BROS., Rocky Ford, Colo., have 
remodeled their elevator and installed two 
new legs with a capacity of 12,000 bushels. 
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VIT-AD - Stabilized Vitamins A 
& D in soybean oil meal; guaran- 
teed 400 A.O. A. C. chick units of 
Vitamin D and 1000 U.S.P. units 
of Vitamin A per gram; convenient- 
ly packed in 100 Ib. drums. 


VIT-D-400 - Stabilized Vitamin 
D in soybean oil meal; guaranteed 
400 A. 0. A. C. chick units of 
Vitamin D per gram: conveniently 
packed in 100 lb. drums or bags. 


VIT-D-2000 - Stabilized Vitamin 
D in soybean oil meal; guaranteed 
2000 A. O. A. C. chick units of 
Vitamin D per gram. Contains 
908,000 A. O. A. C. chick units of 
Vitamin D per pound. D acti- 
vated ercosterol in soybean oil 
meal. Packed in 100 1b. drums. 


OIL PRODUCTS 


Silmo 4D-IA - Feeding Oil - 
Guaranteed 400 A.0.A.C. chick 
units of Vitamin D & 1000 U.S. 
P. units of Vitamin A per gram. 


Silmo X X Vitamin Oil - Cod 
liver oil with added Vitamin A 
and D; available with 400 A. 0. 
A.C. chick units of Vitamin D 
and 2000 U.S.P. units of Vitamin 
A per gram; also 400 A.0. A.C. 
chick units of Vitamin D and 3000 
U.S.P. units of Vitamin A per gram. 


Silmo 8D-2A Feeding Oil - 
Guaranteed 800 A.0. A.C. chick 
units of Vitamin D and 2000 U.S. 
P. units of Vitamin A per gram. 


Silmo 8D-4A Feeding Oil 

Guaranteed 800 A. 0. A.C. chick 
units of Vitamin D and 4000 U.S. 
P. units of Vitamin A per gram. 


‘ou will find the PRACTICAL, the MOST, 
-FFICIENT, and MOST ECONOMICAL 
fitamin combination for your purpose 
n the comprehensive SILMO LINE. Cod 
ver Oils with added Vitamins A and 


r customers the full protection of \ 


& D in your feed, = 
SEE SILMO FIRST. 


Silmo Vitamin A and D oils are 
available in special high potencies 
and can also be obtained in the form 
of high potency Vitamin D oils and 
high potency Vitamin A oils. 


SILMO 


CHEMICAL 
CORPORATION” 
Main Office & Laboratory 
Vineland, New Jersey 


SILMO 
8D-2A 
feeding oil 


SILMO 
8D-4A 
feeding oil 
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One-Stop Feed Store 


Boosts Profits for Collinges 


@ THE A. E. Collinges of Zumbrota, 
Minn.—three generations of them— 
are in complete agreement that qual- 
ity merchandise, prompt and courte- 
ous service, and maintenance of a one- 


’ stop store for farmers is the only way 


to build a prosperous feed business. 
Ever since 1893 when “Grandpa” 
A.C. Collinge came to Zumbrota from 
London, England, by way of Mas 
sachusetts, the firm of A. E. Collinge 
& Son has been featuring exceptional- 
ly prompt and dependable service 
along with better-than-average goods. 
“Because we feature this type of 
merchandise,” explained A. E. Col- 
linge, jr, who recently purchased his 
father’s interest in the firm, “our prices 
naturally are somewhat higher than 
those of our competitors. But I have 
noticed that customers forget the price 
and remember the quality after a few 
months or years. And when they buy 
cheap goods, they may be satisfied at 
first with the price but they're ex- 
tremely disappointed with the quality 
of the merchandise within a short 
time. And it goes without saying that 
they do not forget where they ob- 
tained the unsatisfactory product.” 
Competition is very intense in the 
Zumbrota area, located in one of the 
richest farming areas in the entire 
Northwest. Mr. Collinge pointed out 
there are three villages within six 
miles of Zumbrota: Wanamingo, 
Goodhue, and Pine Island. Moreover, 
some of the feed stores in these towns 
are cooperatively owned by farmers.” 
But the Collinges get their share of 
business because they get out and 
hustle for it, according to the Zum- 
brota dealer. One man is on the road 
selling feed, implements and appli- 
ances, and two other workers service 
the machinery and equipment sold. 


Mr. Collinge considers his employes 
his biggest asset. 

“Every time they make a delivery 
of feed or coal or implements, they 
represent the firm the way I want to 
be represented,” Mr. Collinge de- 
clared. “Take Adolph Peterson, for 
example. He’s been with my father 
and me for about 30 years. When he 
delivers a load of coal, he’s as careful 
as though he was emptying it into my 
coal bin. And when he brings feed out 
to a farmer, he finds out where the 
load is supposed to be unloaded. None 
of this business of throwing the sacks 
in front of the barn or chicken coop 
and then driving away. 


“It’s the same way with Carl Gon- 
stad and Clifton Flottrude,” the deal- 
er added. “When I turn them loose 
on a job, I know it’s going to be done 
right. When I tell a farmer that we'll 
take care of his tractor or combine, he 
knows we'll do it. And if we tell him 
that our line of feeds will produce 
quicker gains on his steers or hogs or 
hike egg production quicker than 
lower-priced feeds, he believes our 
statements.” 

Mr. Collinge finds that the sale of 
coal ties in nicely with feed. Very 
often the two items can be combined 
in a single delivery. But the Min- 
nesota firm doesn’t stop there. When 
a farmer requests the company to de- 
liver an order of coal and to pick up 
several sacks of feed from a competi- 
tor, the firm is glad to do just that. 

“We'll send our trucks up to a com- 
petitor’s place of business and pick 
up anywhere from a single sack to a 
dozen if the farmer asks us to it,” Mr. 
Collinge declared. “We've been doing 
this for years and it hasn't hurt our 
business in the least. 


“Why should we balk at doing our 
patrons a few favors?” the dealer 
questioned. “It costs very little and 
brings big dividends in customer good 
will and appreciation. Not long ago a 
farmer living 12 miles from Zumbrota 
called in for five sacks of hog feed. He 
explained that he was finishing up a 
bunch of hogs for market and needed 
only 500 pounds. We didn’t make any 
money on that delivery, but we will 


COMPETITION is keen around 
Zumbrota, Minn., but A. E. 
Collinge, jr., shown above, 
(left) with a customer, finds 
that he gets his share of feed 
business by offering his patrons 
one-stop service. The firm's 
place of business is pictured 
below. 

benefit this spring when he asks us 

to bring out five or six tons of feed 

in a single order.” 

Deliveries made promptly and cheer- 
fully are not the only methods that 
Mr. Collinge employs to drum up 
business. He has been giving away 
calendars featuring the Dionne quin- 
tuplets ever since they observed their 
first birthdays. Six hundred were or- 
dered for 1949. Other premiums in- 
clude such items as income tax record 
books and weather gauges. 

Patrons appreciate the convenience 
of a one-stop farmer’s market, this 
Minnesota merchant believes. 

“Druggists have more or less set a 
pattern that dealers in feed, coal and 
implements can follow to advantage,” 
he asserted. “How many druggists of- 
fer prescription service only? Well, it’s 
the same way with this line of busi- 
ness. On cold and stormy winter days 
farmers like to do their trading in one 
establishment. 

“Let’s say that Bill Jones, who milks 
25 cows and raises about 30 pigs each 
year, calls in to pay for feed he had 
delivered to his farm a month ago. 
While settling up he notices a display 
of refrigerators, or maybe a deep- 
freeze locker that Mrs. Jones has been 
discussing quite frequently of late. 
That’s our cue to suggest the mer- 
chandise for an anniversary gift or 
some other occasion.” 

When a farmer calls the firm to get 
a piece of machinery repaired, he often 
tells the serviceman to throw some 
feed on the truck. The more sidelines 
a dealer posesses, the more chance he 
has of getting the “extra gravy,” Mr. 
Collinge pointed out. 


THE FEED BAG — March, 1949 


~~ 
i... 
~ 
— 
id 


BRAND 


OYSTER SHELL | 


FOR POULTRY 


PROFIT PROVEN 


Dealers handling Pilot Brand Oyster Shell, as well as con- 
sumers using it, have continuously profited by having this 
most reliable source of clean, odorless, all useable oyster shell. 


Their profits have increased from year to year over the past 
twenty-eight years. Pilot Brand sales have grown steadily. 


This growth is due to constant, meticulous care as to purity 
and preparation, plus a sound merchandising policy, backed 
by constant advertising in the leading poultry and farm papers, 
and over 43 radio stations, and the loyal cooperation of dealers 
everywhere. 


Pilot Brand makes goodwill profits as well as money profits. 
A necessary as well as always a profitable item for every 
feed store. 


OYSTER SHELL PRODUCTS CORPORATION 


New Rochelle, N. Y. St. Louis, Mo. 
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Mutual Feed Dealers Meet 


Discuss Legislative Issues at Buffalo 


@ A record attendance and the considera- 
tion of several important issues in the legis- 
lative field which might affect the feed in- 
dustry highlighted the midwinter conven- 
tion of the Mutual Millers & Feed Dealers 
association at the Hotel Statler, Buffalo, 
Feb. 9. 

The one-day meeting was also outstand- 
ing in that this was the first time that an 
attempt was made to interest county agents 
in the work of the dealers. Almost every 


county from the two states represented in 
the membership—Pennsylvania and New 
York-—sent its agricultural agent. 

The association went on record by reso- 
jution in opposition to Governor Dewey's 
proposed tax increase of 1 cent per gallon 
on gasoline and an increase of 1 per cent 
on the franchise tax on corporations. Mem- 
bers also asked repeal of the state permis- 
sive local tax law, which grants to cities and 
villages within the state the privilege of 


For More Spring Sales... 
Sterling CHICK GRANULES 


EASY TO EAT MEANS EASY TO SELL 


Here is a chick food for your customers that offers many 
sales-making advantages. It is granulated into small bits 
or particles easily picked up by chicks. There is no cling- 
ing of fine particles to the beak. Every granule contains 
a uniform supply of nourishment and has been especially 
energized with Lacto-Liver to assure a balanced diet and 
fast growth. Poultrymen really go for Sterling Chick 
Granules. Stock up for chick season now. 


NORTHRUP KING «CO. 


Minneapolis 


DEPENDABLE SINCE 1884 


Minnesota 
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imposing a tax on the gross receipts on 
business and carries an exemption from 
this tax for farmer co-operative businesses. 

Austin W. Carpenter, Sherburne, N. Y.., 
executive director of the Eastern Federation 
of Feed Merchants, pointed out the unfai: 
advantage which two local groups would 
enjoy should the Buffalo city common coun- 
cil invoke the gross business receipts tax, 
which was being strongly urged upon it by 
the city CIO. 

In response to an appeal by representa- 
tives of poultrymen operating in the terri- 
tory adjacent to the Buffalo city market, 
a resolution was adopted urging the Truman 
administration to increase the import duty 
on Canadian poultry. It was pointed out 
that large quantities of such birds have 
been coming into the Buffalo market in 
recent months to a great disadvantage to 
poultry producers in Niagara and Erie 
counties. 

Prof. Kenneth L. Turk opened the after- 
noon session with an address on the im- 
portance of good roughage practices in 
dairy cow and calf feeding programs. He 
was followed by Leslie Dorr, secretary of 
the Buffalo Corn exchange, who presented 
a somewhat alarming picture of the trans- 
portation problem due to a lack of an ade- 
quate boxcar supply for the shipment of 
grain and other commodities. 

A turkey dinner and floor show spon- 
sored by the grain and feed suppliers of 
Buffalo closed the meeting. 


Lawrence Meeker, Arcady 


Veteran, Dies in Chicago 


Lawrence A. Meeker, Arcady Farms 
Milling Co., died in a Chicago hospital 
Feb. 16 after an illness of several months. 
Funeral services were held Feb. 18 from 
St. James Episcopal church. 

A cousin of Wirt D. Walker, Arcady 
president, Mr. Meeker had been associated 
with the firm for a number of years. He 
is survived by his widow and two children. 


George B. Phelps Joins 
A. K. Zinn Sales Staff 


George B. Phelps, Mt. Clemens, Mich., 
has been appointed territory manager of 
the Detroit and eastern Michigan area for 
A. K. Zinn & Co., Battle Creek, Mich., it 
has been announced by E. C. “Gene” Hol- 
combe, director of sales and services. 

Mr. Phelps, a graduate of the University 
of Illinois, has for the past two years been 
connected with the feed industry in Illinois 
and Pennsylvania. Earlier he served four 
years in the south Pacific as an infantry 
captain. 

@ VIGO COUNTY FARM BUREAU 
Co-operative, Terre Haute, Ind., has com: 
pleted construction of its $200,000 grain 
elevator. 

CHARLES P. WHITESIDE, York, 

S. C., is president of McGill Feed Store, 
Inc., which was recently incorporated with 
capital stock of $15,000. 
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. It aids egg production. It’s necessary 


- your mixed feeds do not contain the required level of Choline, 


it can be added economically—with CSC Choline Chioride, 
"technical grade in @ 70% aqueous solution. It is 
‘ available for prompt shipment in 5 and 54 gallon 
drums: ‘Check’ Choline levels 


THE FEED BAG — March, 1949 ; 


good growth Se 
—— 
bone devel It hel nt 
to good opment. ps prevent perosis. —— 
4 
°cSco MANUFACTURERS OF RIBOFLAVIN FEED SUPPLEMENTS---B-Y® AND B-Y-21® 
wie 
COMMERCIAL SOLVENTS CORPORATION - AGRICULTURAL DIVISION 17 E. 42nd ST.,NEW YORK 17,N.Y. 


Small Trading Area Has Merits 


Kane Does Big Business at Country Crossroads 


@ CREATE a strong motive for per- 
sons to do business with you and they 
will beat a path to your door. That's 
the philosophy which John Kane has 
employed in building a successful feed 
business at Harmony Corners, six 
miles west of Pestigo, Wis. 


When Mr. Kane decided to venture 
into the feed business in 1946, he 
didn’t look for a location in a village 
or city. Instead, he shopped for a spot 
where a large number of farmers who 
are known to be heavy buyers of dairy 
feeds are concentrated within a small 
area. 

The new Badger dealer found the 
place he was looking for at the country 
crossroads known as Harmony Cor- 
ners. Thus, he created a motive for 
the farmers in the small trading area 
to come to his mill because of its 
convenience. 

“You may call it ‘imagineering’ if 
you wish,* Mr. Kane commented, “but 
I consider the location of my mill an 
integral part of my sales promotional 
plan at the time I built it.” 

This Wisconsin retailer attributes 
his success to his being able to do a 
large business within a small area, 
which cuts down overhead expense. 
Most of the trade comes from neigh- 
boring farmers within a few miles 
from the mill. 

Mr. Kane also knows that good ser- 
vice is an incentive for farmers to do 
their feed shipping at the Harmony 
Feed Mill. In order to be in a position 
to render the best possible service at 
all times, he built his home across the 
road from the mill. 

“While we maintain regular busi- 


ness hours, I am always available at 
any time to help out a customer,” Mr. 
Kane explained. “It has been my ex- 
perience that it’s the little favors which 
promote the most good will.” 

Originally the mill was a 46 by 16- 
foot structure, but the growing busi- 
ness necessitated the construction of 
a 36 by 20-foot addition in 1948 in 
order to carry enough stock to supply 
the demand. 

A 60 h. p. gas engine supplies pow- 
er for the Jay-Bee grinder since the 
electric power at Harmony Corners is 
inadequate to carry the load of all the 
machines. The one-ton mixer and seed 
cleaner are operated by electricity, 
however. Mr. Kane has one employe 
to assist in the grinding and mixing. 

The office is 16 by 20 feet with an 
entrance from the grinding and mix- 
ing department. Shelves are used to 
display samples of merchandise car- 
ried in stock, The Harmony Feed Mill 
handles a complete line of King Midas 
and Cargill formula feeds, poultry sup- 
plies and remedies, salt, twine, seeds, 
fly spray and small hardware. 

“T have found that small hardware is 
an excellent sideline,” Mr. Kane poin- 
ted out. “The farmers are always in 
need of machine bolts, screws, nails, 
etc., all of which help to keep traffic 
coming through my doors.” 


During the busy season when far- 
mers are trying to catch up on their 
work by operating machines in the 
flelds 24 hours a day, the Harmony 
Corners dealer is always on the alert 
for telephone calls requesting special 
size nuts or bolts when breakdowns 
occur. In such emergencies he delivers 
the item right out into the field to 
save the farmer as much time as pos- 
sible. This service has paid off with 
dividends in the form of feed sales. 


Farmers also appreciate the conve- 
nience of the gasoline pump which 
was installed at one corner of the mill. 


“I consider it part of my business 
to help keep things running smoothly 
on the neighboring farms,” Mr. Kane 
declared. “My interest in them helps 
to keep the ‘motive forces’ working 
in my favor.” 


WHEN John Kane, above, en- 
tered the feed business in 1946, 
he selected a country cross- 
roads location in a concen- 
trated dairy region near Pesh- 
tigo, Wis. Despite a small trad- 
ing area the business has suc- 
ceeded because patrons like 
the convenience of his mill 
shown below. 


Harmony Corners is located several 
miles from a railroad; therefore all 
merchandise has to be trucked to the 
mill. 


“But I rather like truck transporta- 
tion, since it enables me to keep my 
stock up-to-date,” Mr. Kane confessed. 
“T usually order a 10-ton mixed load 
at a time. By purchasing in this man- 
ner, I can get feed when I want it and 
always have a fresh stock on hand. 
This works out especially well during 
baby chick season as I buy what I 
think will move off the floor each week 
and never have to carry any over to 
the next season. 


“The word ‘fresh’ has magic power 
behind it,” the dealer asserted, “be- 
cause every time the farmer sells any 
thing he is asked if his products are 
fresh.” 

Mr. Kane extends some credit, but 
finds he suffers no credit losses because 
he knows each customer personally. 
That’s just one more reason why he 
is happy that he built his feed mill at 
a country crossroads. 
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@ Feeders are increasingly VITAMIN-CONSCIOUS. 


THEY WANT POTENCY GUARANTEES THAT MEAN SOME- 
THING. They no longer take things for granted when it comes to 
the vitamin fortification of feeds. 


LONG EXPERIENCE IN THE PROCESSING OF HIGH QUALITY 


Gorton’s Vitamin 
«Oils 


are available in various Vita- 


MEDICINAL OILS is the sort of know-how that appeals to them. Seay + potencies with Vits- 

GORTON’S HAVE THIS KNOW-HOW —and every step in to: the 

manufacture — from processing the fish to filtering and blending S Hs 
you desire. There is no need 


the oils —is guarded by Gorton’s QUALITY CONTROL. 


TRIPLE - TESTING — chemical, biological and by actual use — 
makes the Gorton Guarantee really mean something. 


ADDED SALES APPEAL is attached to the statement, ‘This 
mash fortified with Gorton’s Vitamin Oils.” prités 


FISH MEAL AND CONDENSED FISH 
SOLUBLES AVAILABLE : 


a to waste either one or the < 
other df you name your own 
level. Write us for in- x 


an NEW ENGLAND BY-PRODUCTS corp. 
(Distributors for Gorton- Pew ‘Fisheries Company, Ltd. By- Produ 
177 MILK STREET *© BOSTON 9, MASS. | 
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"Tue THING that has pleased us most since we 


became a Larro Dealer is that a great many of 
our customers who once came in and said, ‘Give 
me a bag of feed; now say, ‘I want a bag of Larro: 


“Such orders indicate to us that Larro Feeds are 
giving our customers better results than they 
ever got before. We like that because it not only 
builds steady repeat business for us, but gets 
new Customers too. 


“Here is just one example of the fine acceptance 
we are getting with Larro. One day we had to 
take our truck to Ashland railroad yards to get 
some Larro out of a car that was slow getting 
up to Polk on the local. While standing in the 
yards, a farmer passed and noticed the Larro 
Bullseye decal on our truck. He inquired where 


General Mills 
‘Farm-tested’ FEEDS 


REG. U.S. PAT. 


In April 1948, Polk Feed & Supply Company, Polk, Ohio, started handling 
Larro Feeds. The effect on this firm’s business is told here by A. S. McCord, owner. 


he could buy Larro. We took his order for Larro 
Chick Builder right then and there. 


“We can’t say enough for the fine resale work 
General Mills has given us, for the advertising 
help and the fine treatment from the mill. 


“To say that we are extremely happy with the 
Larro line is putting it mildly’ 


For 38 years, Larro advertising in a big list of farm 
papers has been building a reputation for Larro 
Feeds right in your community. Word of the top 
results and top profits produced by Larro Feeds 
spreads fast among your feeders—when you make 
Larro Feeds available to them. The General Mills 
policy of close teamwork with dealers builds sound, 
substantial business. Let us tell you about it. 

L-1878 


General Mills 


FEEDS 


‘Farm-tested” 
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Follow Consistent Plan In 
Setting Up Depreciation 


@ IT is not difficult for a feed dealer to 
understand that he can deduct on his in- 
come tax return certain business expenses 
he has paid for in cash during the business 
year. Difficulty does arise in trying to deter- 
mine his legitimate 
deduction for depre- 
ciation on fixed assets 
used in his business, 
for which there is no 
cash outlay. Many tax 
deficiencies arise on 
prior year returns, 
because so many deal- 
ers are unfamiliar 
with the elementary 
steps necessary in 
properly setting up 
depreciation. 

A taxpayer may 
use any method of determining deprecia- 
tion which is recognized in accounting and 
trade practice, provided it results in a rea- 
sonable allowance. A consistent plan must 
be used whereby the amounts set aside, plus 
salvage value, will at the end of the useful 
life of the property equal its cost or other 
basis. Since practically all feed dealers use 
the straight line method of depreciation, we 
will build our discussion around that method. 


What is the straight line method? 

To illustrate, let us say the X Feed Mill 
installs a piece of equipment that will have 
a 10 year useful life. They have reason to 
believe it will have a salvage value of $50 
for junk at the end of 10 years. 


Gerald Burke 


The equipment cost $2,050 
Salvage estimated at 50 
Depreciable Value $2,000 
Yearly depreciation 1/10 

of $2,000 or $ 200 


If in the above illustration the dealer 
could not determine the salvage value, and 
depreciation was taken on $2,050 or $205 
per year, this amount would be allowed, 
because the salvage value here is relatively 
unimportant. 


Many businessmen still look at their profit 
before depreciation to decide how much 
depreciation they should claim. This is 
where many taxpayers run into difficulty. 
If feed dealer Y, for example, finds he has 
a profit in 1947 before 


depreciation of $ 9,000 
and his normal depreciation is 
$4,000 but he cuts it to 2,000 
He will report a taxable 

profit for 1947 of $ 7,000 
If in 1948 he has a profit of $18,000 
and he increases his depreciation 

from $4,000 to 6,000 
He will report a taxable 

profit in 1948 of $12,000 


Even though he has only claimed $8,000 
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depreciation in the two years, the internal 
revenue department will invariably disallow 
$2,000 of the $6,000 claimed in 1948. In 
order to adjust his 1947 tax return to get 
his full $4,000 deduction for that year, he 
must file a claim for refund. If he does not 
claim this refund within a 3-year period, 
he will lose it. This is very difficult for many 
dealers to understand. If you glance at any 
federal income tax return, where a schedule 
for depreciation is provided, you wil! al- 
ways see that the prior year depreciation 
column reads “Depreciation Allowed (or 
allowable) in Prior Years’. In other words, 
in the above illustration in 1947, deprecia- 
tion expense of $4,000 was allowable, so 
even though the taxpayer claimed less, he 
is charged $4,000 in building up the de- 
preciation reserve. 


On all federal tax returns, the taxpayer 
will find a column in the depreciation 
schedule headed “Cost or other basis (do 
not include land or other non-depreciable 
property)”. Despite this heading, many 
dealers fail to set real estate (used in their 
business) on their books in two accounts. 
If dealer Z buys a building and lot for 
$15,000 which he decides to use for a feed 
warehouse, he should not set it up on his 
books as “Feed Warehouse” $15,000 
He should determine how much the land 
is worth, and how much the building is 
worth. 

How does he go about getting this in- 
formation? 

His tax assessment may prove helpful. If 
the assessment on this real estate is $10,000 
and $8,000 is assessed on the building, then 
the balance ($2,000) is the land assessment. 
He uses this information this way: 

2/10 of $15,000 or $3,000 is set up as 

Land 
8/10 of $15,000 or $12,000 is set up as 
Building. 

He then takes depreciation on $12,000 
(not on $15,000) because the land is not 
depreciable property. 

If the tax assessor cannot give him the 
information he needs, a real estate appraiser 
can. He may be able to establish values 
with no expense, if land in the same vicin- 
ity has been sold recently, and if location 
and other factors are comparable. 


- The queston often arises, “How is a feed 
dealer supposed to know how much depre- 
ciation he can take on other assets such as 
trucks, office furniture, molasses mixers, 
etc?” 

To assist all taxpayers, the bureau of in- 
ternal revenue has published a bulletin, 
which is known as bulletin “F’. This bulle- 
tin tells the average useful life of fixed as- 
sets used in many different types of busi- 
nesses. It can be obtained by writing to the 
Superintendent of Documents, Washington, 
D. C. (There is a nominal charge for it.) 
Another reliable source is the manufacturer 
of the new equipment you purchase. 

Here is an interesting example of how 
the internal: revenue department adjusts 


depreciation reserves when they are incor’ 
rectly set up. 

An asset was purchased Jan. 1, 1943 at 
a cost of $10,000. It had a 10 year useful 
life, and no salvage value. Taxpayer claimed 
depreciation as follows: 


Total amount allowed $5,000 


The correct amended reserve as of Dec. 
31, 1947 is computed as follows: 


$1,000.00 
1946 2,000.00 

666.67 


Reserve Dec. 31, 1947 $6,666.67 


Depreciation for 1948 and subsequent 
taxable years is $666.67 computed as follows: 


Cost $10,000.00 
Reserve as of 12/31/47 6,666,67 
Unrecovered Cost .................. $ 3,333.33 


Depreciation allowable for 1948 and each 
subsequent taxable year (6% per cent of 
$10,000) $666.67 

The feed dealer cannot afford to pass 
depreciation off as an unimportant item. 
The adjusted cost of every fixed asset used 
in business which is later sold or traded in, 
can only be determined if depreciation is 
computed according to law. 


It is quite a jolt to report a profit on the 
sale of an asset and think the matter closed, 
and find two or three years later you owe 
the government more money because you 
failed to claim all the depreciation due you 
on the asset sold. 


Special problems arise where a corpora- 
tion dissolves and fixed assets are distributed 
to the stockholders. Assets that may be 
fully depreciated or written way down may 
have a very large market value and without 
realizing it, the former stockholders may 
have entered into a transaction which will 
result in a sizeable capital gain. The services 
of a capable accountant and lawyer should 
be secured before entering into such a 
transaction. Hundreds of dollars spent after 
such a transaction for accounting and legal 
services may be of little or no value. 

@ AUSTIN HUGGINS, Ellsworth, Kan., 
is the new manager of the Healy Co- 
operative Co. Elevator. 


@ WESTERN BAG CO., St. Louis, re- 
cently sustained an estimated loss of $30,- 
000 when fire destroyed its plant. 


ELECTED TO TOLEDO BOARD 


Edward W. Peters, Toledo, Ohio, vice 
president, manager of ‘purchasing and traf- 
fic, Kasco Mills, Inc., was recently elected a 
member of the Toledo Board of Trade, it 
has been announced by A. E. Schultz, 
secretary. Mr. Peters has been with Kasco 
Mills for 21 years. 
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up and “speak well” for the feed they eat 
ean bag is sewn on the newest machinery und " 
individual inspection to give Al 
No-rip seams. In addition, 
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you extra strong 
Western’s high speed 
RX color presses give you fast, efficient imprinti t 

very low cost. 
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buy your new bags for price or quality, youll 
of both. 


‘1101 WEST 38TH STREET 
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Koehler Succeeds Sharp 
At Stearns Magnetic Co. 


Richard H. Koehler has been appointed 
advertising manager of the Stearns Mag: 
netic Manufacturing Co., Milwaukee, it has 


Richard Koehler Hugh Sharp 


been announced by R. N. Stearns, general 
manager. 

Formerly advertising manager for Vin- 
cent- McCall Co., Kenosha, Wis., Mr. Koeh- 
ler succeeds Hugh Sharp, who is resigning 
to join Advertising & Publicity Associates, 
Milwaukee, as an account executive. A na- 
tive of Rochester, N. Y., the new Stearns 
executive is a graduate of Illinois State col- 
lege in business administration. 

In 1941 Mr. Koehler joined the navy 
where he served in public relations at Great 
Lakes. Later he took radio engineering 
training at Harvard and Princeton univer- 
sities and spent several years overseas with 
amphibious communications units. 


Colorado Coal & Feed Co. 
Acquired by Gilbert May 


Gilbert May, Denver, Colo., has pur- 
chased the Colorado Coal €& Feed Co., Den- 
ver, which has been operated for 37 years 
under the ownership of Pizer Bloom. Mr. 
May was a partner in the former Pay Way 
Feed Mills and later was associated with 
Pay Way Feed Mills, Inc. A few years ago 
he bought an interest in a Colorado sum- 
mer resort. 


Happy Mills Feed Plant 
Leased by Swift & Co. 


Swift & Co. has leased the plant recently 
vacated by Happy Feed Mills, Inc., Mem- 
phis, following its sale to the Soya Feed & 
Oil Corp., Eas: St. Louis, Ill. and has be- 
gun manufacturing a complete line of live- 
stock and poultry feeds. O. H. Coay, At- 
lanta, and J. R. Perry, Chicago, will direct 


the sales from the local plant. 


@ MT. MORRIS ELEVATOR CO., Mt. 
Morris, Ill., formally opened its new office 
and showrooms Feb. 3. 


@ A. H. Kelly, Oxford, Ind., succeeds 
the late R. Sam Davis as manager of the 
Benton County Hybrid Seed association. 
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Supplies natural B-G vitamins 
iy and all essential Amino acids 


BREWERS’ DRIED YEAST produces eacellent 
results in all types of feeds and mashes. Practical 
feeding experience demonstrates that ample 
quantities are exceptionally valuable in rations 
designed for breeding stock and young growing 
animals to meet the increased nutritional require- 
ments of reproduction, lactation and growth. 


As BREWERS’ DRIED YEAST is free flowing, it can 
be mixed easily with feed ingredients. It also 
lends itself well to pelleting. By virtue of its 
composition and physical properties, it makes a 
convenient base for concentrate serving as a 
carrier for trace elements, fortifying agents, 
synthetic vitamins and similar products, while 
contributing considerable nutritive value. 


The BREWERS’ YEAST COUNCIL 
represents producers located in all 
parts of the U. S., guaranteeing 
convenient and reliable sources. 


WRITE US FOR SUPPLIER 
NEAREST YOU 


WRITE FOR FREE BOOKLET (> you "What 
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@ MEETING Feb. 21-22 at the Shirley- 
Savoy hotel in Denver, members of the 
Colorado Grain, Milling & Feed Dealers 
association elected Alfred E. Owens, Simp- 
son & Co., Colorado Springs, as their presi- 
dent for 1949-50. 

Del Gerdom, Colorado Mill & Elevator 
Co., Denver, was named vice president and 
Lloyd M. Case, Denver, was re-elected 
executive secretary. 

New members of the board of directors 
of the Colorado association are: Lee Sneider, 
Lorenzo, Neb.; Tom Wark, Cortez; Ken 
Malo, Denver; N. C. Harrison, Arriba; 
Matt Rodney, Fort Morgan, and Mr. 
Gerdom. 

Richard F. Uhlmann, president of the 
Chicago Board of Trade, speaking at the 
Monday luncheon, told the guests that 
America was able to export more wheat 
last year than any other nation ever shipped 
in a similar period in history because of its 
adequate and free marketing system. 

“Even with our population increasing at 
the rate of 2,000,000 persons per year, we 
have been able to furnish more grain for 
hungry mouths in foreign lands than ever 
before,” Mr. Uhlmann said. “This would 
have been impossible without adequate mar- 
kets, which have performed an indispensable 
public service to the people of this nation.” 

Commenting on the development of the 
Chicago Board of Trade, which is celebrat- 
ing its centennial, the president pointed 
out that the free market place provides a 
year-round market, minimizes violent price 
fluctuations and determines better grain 
values. 

Featured speaker at the Monday after- 
noon session was Henry H. Green, Pattons- 
burg, Mo., president of the Grain & Feed 
Dealers National association, who explained 
the work of the organization. 

“We often think of a trade association as 
a group with an office and a few paid em- 
ployes to do the work; but in our National 
association we look to actual members of 
the trade to carry responsibility for deci- 
sions,’ Mr. Green declared. “More than 


Owens Heads Colorado Dealers 


Feedmen Hold Annual Meeting at Denver 


160 men of our grain and feed trade now 
are serving in official positions in our Na- 
tional associaton; these are the men who 
are carrying the responsibilities for the 
trade.” 

Mr. Green then described the work of 
the legislative committee and pointed out 
that while the National association does not 
engage in lobbying as such, it does watch 
legislation very closely from the nation’s 
capitol. Issues with which the group has 
been concerned include the legal minimum 
wage, changes in the fair labor standards 
act, the long-range agricultural program 
and grain storage problems. 

Declaring that the pressure of the state 
has gone too far upon business affairs, Mr. 
Patton commented: “It is one of the rea- 
sons why I am an acknowledged associa- 
tion man. I am a member of my state and 
national associations. Through them I have 
seen at least some start in this salvaging of 
freedom from the confusion of the Terrible 
Thirties and the Frantic Forties.” 

Fred D. Entermille, assistant director of 
the production and marketing administra- 
tion’s grain branch, warned that speculators 
who are now selling futures below loan 
value are going to get hurt. 

Steel companies have been persuaded to 
allot some 8,000 tons of sheet steel per 
month to the manufacturers of grain bins, 
which will make available additional on- 
farm storage space, Mr. Entermille said. He 
felt that this will assure a more systematic 
marketing process and in some instances 
make possible year-round marketing. 

John W. Johnson, Kansas City, Mo., re- 
gional supervising inspector of the federal 
wage and hour division, led a clinic on 
wages and hours legislaton. He told the 
feedmen that currently proposed amend- 


Hatchery Output Jumps Sharply 


Chicks Booked for March Delivery Up 59% 


January production in commercial hatch- 
eries hit an all-time high, 54 per cent great- 
er than a year ago and 48 per cent above 
the 1943-47 January average, the United 
States department of agriculture has an- 
nounced. More than 80,899,000 chicks were 
turned out. 

Moreover, a relatively large hatch had 
been anticipated for February, with 32 per 
cent more eggs in incubators at the first of 
that month than a year ago, USDA com- 
mented. Fifty-nine per cent more chicks 
were booked for March delivery. 

At the same time, the department re- 
ported that farmers plan to buy 7 per cent 
more baby chicks in 1949 than they bought 
in 1948, according to their intentions on 
Feb. 1. However, actual purchases will 
probably be somewhat different from Feb- 


ruary plans, depending on a favorable egg- 
feed ratio, USDA pointed out. 

This year farmers said they intended to 
buy 64 per cent straight run chicks, 31 per 
cent pullets and 5 per cent cockerels, com- 
pared with percentages of 66, 30 and 4 
for last year. 

The high level of chick production has 
been attributed to favorable poultry-feed 
price relationships, as well as a strong de- 
mand for broiier chicks and chicks for flock 
replacements. 


All sections of the country surpassed 


1948 in January chick holdings. Percentage 
increases for the various sections follow: 
New England, 34; Middle Atlantic, 62; East 
North Central, 71; West North Central, 96; 
South Atlantic, 49; South Central, 60; 
Mountain states, 78, and Pacific states, 36. 


ments will not bring farmers’ employes 
under the federal act and denied that the 
wages and hours administrator proposed to 
eliminate all processors of agricultural pro- 
ducts from exemptions under the act. 

Discussing the proposed minimum wage 
increase from 40 to 75 cents, Mr. Johnson 
called the old rate “as outmoded as the 
old shaving mug on the barber's shelf.” 

In business sessions the Colorado associa- 
tion did the following: 

1. Urged study of the proposed new state 
department of agriculture. 

2. Urged passage of a state bill to pro- 
vide funds for research work in grains at 
Colorado A & M college. 

3. Condemned legislative restrictions on 
commodity markets. 

4. Opposed government entry into owner- 
ship and/or construction of grain storage 
facilities. 

Pleasant 65 degree winter weather en- 
couraged feedmen from both the eastern 
and western sections of Colorado to attend 
the convention. Attendance was high, with 
a number of feed dealers from western 
Nebraska registered for the two-day meeting. 


AFMA Makes Special Offer 
On Larry Wherry’s Book 


Feed manufacturers who would like to 
furnish copies of Larry Wherry’s book on 
“The Golden Anniversary of Scientific 
Feeding” to G-I training instructors in their 
area may obtain them from the American 
Feed Manufacturers association at the rate 
of $1.50 per copy, according to an an- 
nouncement by the association’s executive 
committee. 

Manufacturers who are interested in the 
plan are advised to send their check along 
with a list of the instructors to whem the 
books will be furnished, to AFMA head- 
quarters, 33 W. Jackson blvd., Chicago. 


Death Takes Roy Cooper, 
Alfalfa Industry Veteran 


Roy F. Cooper, 65, vice president of the 
National Alfalfa Dehydrating & Milling 
Co., died at Lamar, Colo., Feb. 19 follow- 
ing a short illness. 

Joining the alfalfa group three years ago, 
Mr. Cooper had previously been with the 
former Denver Alfalfa Milling & Products 
Co. as vice president for 30 years. A native 
of Abilene, Kan., he was a well known fig- 
ure at all alfalfa production centers. . 

@ CORONADO ELEVATOR, Coronado, 
Kan., has been purchased by the South- 
west Grain Co., Hutchinson. 
@ FRANK K. COE, Chrisman, Ill., a mem- 
ber of the Chrisman Grain Co. for 25 years, 
died Feb. 5 at his home. 
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OUR GRAIN TESTING AND 
MAINTENANCE EQUIPMENT 


SEEDBURO” 


That’s what Grain, Feed and Seed men have been saying since 1912. 
Here, “‘under one roof,’ will be found a complete stock of grain and 
seed testing and grading equipment probes, dockage sieves, 
dockage scales, etc. Besides, they have the satisfaction of dealing 
with men who have both technical training and practical experience 
in the Grain and Seed business. Every item is made according to 


Government standards where specifications have been establishe:| 

. every product precision built . . . rigidly inspected during man- 
ufacture and before shipment .. . fully guaranteed. The Seedburo 
Catalog lists not only the products shown on this page, but a host 
of others. Write for FREE copy today. 


STEINLITE 
MOISTURE TESTER 


The Steinlite one minute Mois- 
ture Tester is EASY TO USE 
. . like tuning a radio. The 
Steinlite operates on the radio 
frequency impedance principle, 
and is checked against official 
oven methods. No_ technical 
knowledge necessary. With 
practice you can make a test 
in one minute. Used for test- 
ing whole grains .. . also 
finding application in testing 
tempered grains. Sold on 10- 
day free trial basis. Price 
$330, f.o.b. Atchison, Kansas. 


MINNEAPOLIS 
BAG TRUCK 


25-A-R—This truck has a very 
long nose, making it particu- 
larly useful in handling large, 
bulky sacks and boxes. Bent 
plow handles, made of hard- 
wood, rigidly fastened, heavy 
wrought iron nose with steel 
strap up the handles, steel 
plate fastened to pre- 
vents load from rubbing. 
Wheels are 7 inches in di- 
ameter with durable rubber 
tires and roller bearings. Han- 
dles are 48 inches in length 
and nose is 9 inches in length. 
Price $26.10. Other sizes 
available. 


BROWN-DUVEL 
MOISTURE TESTER 


The above illustration shows 
a two compartment tester with 
the Electric Automatic Shut- 
off. Price on one, two, four 
and six compartment testers 
includes one gallon of Testing 
Oil, Automatic Oil Measuring 
and Grain Separating Device, 
and all necessary accessories. 
With alcohol testers, a gallon 
of alcohol is supplied. No. 2— 
Gas or Alcohol heat, $70; Elec- 
tric heat, $90; with Automatic 
Electric Shut-off, $170. Other 
sizes available. 
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BATES LOOP END 
WIRE TIES 


Bates Wire Ties make bag 
closing simple, quick and eco- 
nomical, They assure speed 
and neatness with security 
and uniformity, at an average 
cost of less than one mill. 

Bates Loop End Wire Ties 
can be furnished of any gauge 
wire from 12 to 21, ranging 
from 2% to 48 inches in 
length. All shipments are 
made in rolls of 5,000 ties. 


Length 18 Ga. 16 Ga. 
6” 1.00 1.75 
1.10 1.85 
8” 1.25 1.95 


ADJUSTABLE 
BAG HOLDER 


The No. 114 Universal Bag 
Holder is provided with mal- 
leable iron jaws, practically 
unbreakable as it is construct- 
ed mainly of soft steel. Quick- 
ly adjusted to any height or 
width of sack, released by a 
simple movement of the spring 
controlling the arm. Along the 
front of the frame is placed 
a bar for holding a shovel or 
basket to grade when the bag 
is filled. Weight 20 pounds. 
Price $9.50. 


PORTABLE 
ELECTRIC BLOWER 


Model 8-A—Keeps motor, ma- 
chinery, line shafting and oth- 
er equipment free from fire 
hazard dust with a Seedburo 
Portable Electric Blower 3/5 
H.P. motor. Easily converted 
fnto sprayer or industrial va- 
cuum cleaner. Far more pow- 
erful than other blowers and 
durably constructed for many 
years of trouble-free service. 
Model 8-A is the most popu- 
lar size for all general clean- 
ing. The G. E. Universal mo- 
tor is mounted on Norma ball 
bearings. Price $78.65. Attach- 
ments extra. Other models 
available. 


751 CONVERSE BUILDING 
CHICAGO 6, ILLINOIS 
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CAR 
MOVER 


Badger—No. 221 Power King, 
designed for heavy duty car 
spotting wherever two or more 
heavily loaded cars must be 
moved at one time. All pivot- 
al connections are oversize to 
minimize wear. Castings are 
of alloy steel, handle of hard- 
wood. Special rolled steel spurs 
grip the soft corners of the rail 
to prevent slipping. Weight 20 
pounds. Length 70 inches. Price 
$12.50. 


RANDOLPH ‘4” 
FIRE EXTINGUISHER 


This Carbon Dioxide (Co-2) 
Fire Extinguisher scienti- 
fically designed for complete 
safety. The cylinder has a ca- 
acity of 4 Ibs. Co-2. Special 
ormula_ shatter-proof and 
pressure-proof steel. Effective 
against oil, grease, paint, gas- 
oline and electrical fires. Ex- 
clusive one hand, thumb trig- 
ger operation. Cannot damage 
or stain food, clothing, wood- 
work or machinery. Complete 
with wall bracket, $28.80, 
Other types of fire o“—. 
ers are also available. rite 
for complete information. 
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H. H. Humphrey Named President 
Of Wisconsin Seed Dealers Group 


H. H. Humphrey, Wausau, Wis., was 
named president of the Wisconsin Seed 
Dealers association at its annual meeting 


held at Oshkosh Feb. 16. Other officers 
elected were: A. L. King, Madison; vice 
president; J. W. Jung, Randolph, secretary; 
and Roy Markell, Green Bay, executive 
committee member. 

Speakers included A. H. Wright, seed 
certification department; Henry Lunz, seed 
and weed control, B. D. Lieth, barley insti- 
tute; and William J. Peterson, general 
manager, Wisconsin state chamber of 
commerce. 

A roundtable discussion on “Seed Sale 
Prospects for the Coming Spring” was led 
by Roland Tesch, Chilton, who was as- 
sisted by William Sinn, Madison, and Al- 
bert Schneider, Hortonville. Methods of 
support of seed control work and present 
trends in legislation were also discussed in- 
formally . 

The association went on record as ap- 
proving a raise in the fee paid for seeds- 
men’s licenses from $1 to $5 and that re- 
quirements for obtaining a license be ex- 
tended to include all distributors, dealers, 
agents and sclicitors. 


Dr. Lilly to Direct Corn Borer 
Research and Control in lowa 


Dr. John Lilly, entomologist who recently 
joined the staff of Iowa State college, Ames, 
has been appointed to direct corn borer re- 
search work and a program for corn borer 
control in Iowa, according to Dr. H. M. 
Harris, head of the entomology department. 

Formerly at the University of Wisconsin, 
Dr. Lilly did a considerable amount of work 
on corn borer control in that state, empha- 
sizing corn borer damage to sweet corn. 

Dr. Harold N. Gunderson, extension en- 
tomolegist, will continue as head of the 
corn borer educational program for farmers. 


Mixed Trends in Retail Prices 
Noted for 30 Major Field Seeds 


Retail prices of 30 important field seeds 
started the 1949 spring buying season show- 
ing mixed trends compared with a year ago, 
the bureau of agricultural economics has 
announced. On Feb. 15 higher prices were 
reported for 12 seeds while 18 were lower 
than on the same date last year. 

Among the legume seeds, alfalfa, sweet 
clover and white clover are higher than last 
year, largely because of smaller supplies. 
Common alfalfa has advanced more than 
50 per cent, the bureau said. Red and al- 
sike clover and lespedeza prices have 
declined. 

With short crops last year, most spring 
sown perennial grass seeds are being offered 
at sharply higher prices this spring. Timothy 
and redtop prices have more than doubled 
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and bluegrass seed is 50 per cent higher 
than a year ago. Orchard grass, common 
ryegrass, smooth brome and crested wheat- 
grass have all advanced. 

All seed grains are lower than in mid- 
February, 1948, largely in sympathy with 
lower grain prices, the bureau commented. 


Official Seed Analysts Issue 
Proceedings of Annual Meeting 


Proceedings of the 38th annual meeting 
of the Association of Official Seed Analysts 
held in Springfield, Ill., in June, 1948, are 
now available for distribution. The publica- 
tion also contains a number of informative 
articles on seed testing and identification. 
Copies may be obtained at $2 by writing 
W. C. Pfaender, secretary-treasurer, 212 
South Laboratory building, Agricultural Re- 
search center, Beltsville, Md. 


Ed Nordquist Re-elected Head 
Of Washington Feed Association 


Ed Nordquist was re-elected president of 
the Washington State Feed association at its 
annual meeting held in Seattle Feb. 22. 
Other officers are: Neil Shaffer, vice presi- 
dent; Jack Finch, secretary-treasurer, and 
John Wilson, association manager. 

About 350 trade members attended the 
convention, including some 50 registrants 
from Oregon. 

FOREIGN TESTING PROGRAM 

Robert M. Wolfe, seed broker for Corn 
States Hybrid Service, Des Moines, has 
been conferring in Washington, D. C. with 
agricultural representatives of foreign gov- 
ernments in setting up a new foreign test- 
ing program to promote the export of new 
varieties of hybrid seed corn, seed grains 
and field seeds. France, Portugal, Austria, 
Norway and Italy are among the countries 
cooperating in the program. 


Seed Meetings 


Pacific States Seedsmen’s Associa- 
tion, Santa Barbara, Cal. : 
May 22-24 
- American Seed Trade Association, 
Annual convention, Statler Ho- 
tel, Washington, D. C...June 21-23 
Kansas Seed Dealers Association, 
Mid-winter meeting, Hotel Broad- 
view, Wichita, Kan......July 15-16 
Texas Seedsmen’s Association, Plaza 
Hotel, San Antonio, Tex. 
Nov. 3-4 
Hybrid Seed Corn Division, ASTA 
Fourth Research Conference, Ho- 
tel LaSalle, Chicago, 


Dec. 1-2 


850,000 Pounds of Alyce Clover 
Offered for Sale by USDA 


The United States department of agri- 
culture has announced an offer to sell Com- 
modity Credit Corp. stocks of alyce clover 
seed amounting to about 850,000 pounds, 
f. o. b. storage points at Eustis and Ocala, 
Fla., or on a “where is” basis at the same 
price less the normal loading out charge. 

Prices for top-grade seed will be $18 per 
bag (100 pounds net weight) with appro- 
priate discounts for seed which does not 
meet specifications for top-grade. 

The seed was obtained by CCC under 
loan programs in 1945 and 1946. Prices 
asked will be determined on the basis of 
recent tests for germination and purity. 
Written orders for alyce clover seed should 
be sent to W. R. Walton, director, PMA 
Commodity office, 802 Delaware ave., Kan- 
sas City, Mo. 


Bill in Wisconsin Legislature 
Would Revise Seed Licensing 


All Wisconsin seed dealers handling agri- 
cultural or vegetable seed would be licensed 
by the state department of agriculture under 
the terms of a bill introduced in the Wis- 
consin legislature. 

The fee for each license would be $5 but 
each dealer would be able to designate one 
agent who would also be able to operate 
under the same license. A separate license 
would be required, however, for each place 
of business where seed is offered for sale. 

The term seed dealer is defined®as, “any 
person who as principal or agent sells, of- 
fers for sale, or solicits orders for any agri- 
cultural or vegetable seed as defined in sec- 
tion 94.38, but does not include persons 
who as agents or employes sell such seed at 
a fixed place of business only.” 

No license would be required for the sale 
of vegetable or lawn seed sold in original 
containers and packaged by a licensed seed 
dealer. Farmers would also be exempt from 
the license provision providing the seed is 
sold and delivered on the farm or premises 
where grown. 


FRANK RIPPIN RETIRES 


Frank Rippin has retired as manager of 
the lawn and garden department of Sears, 
Roebuck & Co., Chicago, after serving in 
that position for 14 years. After a vacation 
in Florida, he will return to Chicago to join 
the Ostberg Seed Co. in an official capacity. 


BILL ROSE JOINS BURROWS 


Bill Rose has been named representative 
in Iowa for the Burrows Equipment Co., 
Evanston, Ill., the company has announced. 
Previously he had been associated with the 


Borden Co. and the Shellbuilder Co., 
Houston. 


PACIFIC SEEDSMEN TO MEET 

The Pacific States Seedsmen’s association 
will hold its annual meeting at Santa Bar- 
bara, Calif., May 22-24, with registration 
beginning at 10 a. m. on the opening day. 
The convention committee includes Wayne 
Kettron, Santa Barbara; E. J. Ernie Pate, 
Ventura; George Fish, Santa Barbara, and 
E. D. Martin, Los Angeles. 
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Super Bale 
Veneer or all-burlap 


IT'S SUN-DRIED PEAT LITTER — Premier Litter is air-dried 

and sun-dried to preserve the unequalled absorbency of pure 

sphagnum peat moss. Premier absorbs as much as 20 times its 

weight in moisture — more than any other litter! It saves changes 
.. work... time... money. 


IT GIVES GREATER COVERAGE PER DOLLAR — Premier 
bales are larger — and hydraulically-pressed. They provide more 
bulk ... more extensive coverage ... more litter for the money, 


IT'S EASIER TO SELL — Poultrymen who try Premier buy 
it again and again, because it is vastly superior in so many ways. 
And Premier helps you get customers to start buying and re-buy- 
ing— by supplying mats for local advertising . . . leaflets for 
your mailings . . . postcards with order forms . . . colorful 
posters ... and a big national consumer advertising campaign. 
Send now for prices and complete details. 


Everyone Likes Those Well Packed 


Premier Bales 


Handy Bale* 


Veneer or all-burlap 


Special Bale* 
5-ply kraft paper 


*Can Be Carried In Any Car 


Identitied by RED bale head 


Junior Bale* 
5-ply kraft paper 


S| HEEMSTRA 


Si Heemstra has been named manager 
of the sales training department of McMil- 
len Feed Mills, division of Central Soya 
Co., Inc., Fort Wayne, Ind., it has been 
announced by H. W. McMillen, vice presi- 
dent and director of sales. Mr. Heemstra, 
who has been territory manager in south- 
western Michigan, will have direct charge 
of the new training program being organ- 
ized by the company. He has been suc- 
ceeded by Fred Watson, formerly assistant 
territory manager. 


Country Elevator Course 
To be Offered by Purdue 


An eight weeks training course on the 
business of the country elevator will be 
offered by the school of agriculture, Pur- 
due university, LaFayette, Ind., April 25- 
June 17, according to V. C. Freeman, asso- 
ciate dean of the school. 

The course will place emphasis on the 
grain business, and basic laboratory instruc’ 
tion will be given in grain grinding to be 
supplemented by studies of grain storage, 
crop varieties, fertilizer recommendations 
and grain hedging operations. 

No tuition will be charged for residents 
of Indiana, but there will be laboratory and 
medical fees amounting to $12. Application 
blanks for admittance can be obtained by 
writing to Dean Freeman at the university. 


Earl Pivan Resigns Posi 
With Dawes Mfg. Co. 


Earl Pivan, director of sales promotion 
and advertising of Dawe’s Manufacturing 
Co., Chicago, since 1944, has announced 
his resignation from the firm. After com- 
pletng current assignments as an indepen- 
dent sales and advertising consultant, Mr. 
Pivan plans a vacation before resuming 
business activity. 
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Adkins Prefers Seed Business 


Arkansas Dealer Served Two Terms as Governor 


@ HOMER ADKINS of the Adkins- 
Phelps Seed Co., Little Rock, Ark., 
claims he is happier as president of a 
business with an annual turnover of 
approximately $1,000,000 than he ever 
was as governor of the state of Ar- 
kansas. He admits that the interests of 
the farmer have always been closest 
to his heart. 


After serving 28 years in politics, 
the ex-governor now lives on his farm 
near Malvern from which he drives 
into Little Rock daily to attend to his 
seed and feed business. Mr. Adkins 
completed his second term as the 
state’s chief executive in 1944. 


Two years later he and David 
Phelps, a life-long friend, purchased 
Webster’s Seed Store at Little Rock, 
and formed the Adkins-Phelps Seed 
Co. Mr. Phelps is first vice president; 
Gilbert Carpenter, second vice presi- 
dent; and Clark Eastham, secretary- 
treasurer. 

Having grown up in the mercan- 
tile business, Mr. Phelps knew the 
ins and outs of buying and selling. 
His practical knowledge of merchan- 
dising coupled with the ex-governor’s 
experience of meeting the public and 
forming friendships meant good busi- 
ness insurance from the day the store 
opened. But both dealers agree that 
a large volume of trade could not have 
been built up without friendly and 
courteous dealings with customers. 

When the firm opened for business, 
personal contacts were stressed, both 
with Webster’s old patrons and poten- 
tial new ones. The two operators 
found that contacts made through the 
Southern Seedmen’s association and 
the Arkansas Seed Dealers association 
especially valuable. At least 65 per 
cent of the Webster customers now 
trade with Adkins-Phelps. 


The advertising budget which has 
been set up allows for newspapers, 
radio, direct mail, outdoor signs, movie 
shorts in local theaters and sponsor- 
ship of meetings with agricultural 
groups, civic organizations and hunt- 
ing clubs. Live demonstrations of pigs 
and calves have also been utilized at 
the store. 

An efficient delivery service has 
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FROM the governor's chair in 
Arkansas’ capital, Little Rock, 
to a feed and seed firm office 
may seem like a long jump, 
but that's exactly the course 
taken by Homer Adkins, who 
completed his second term as 
chief executive in 1944. He is 
shown above behind the coun- 
ter of the Adkins-Phelps Seed 
Co. to which he commutes 
daily from his farm near 
Malvern. 


been established at Adkins-Phelps. 
Three trucks daily cover 10 rural 
routes and make city deliveries, But 
more than that, these routes are oper- 
ated by “salesmen” who have been 
trained to help the feeder with feed- 
ing, sanitation and management. In 
addition, a bookkeeper and other per- 
sonnel make special visits to farmers 
to assist in financial problems or other 
emergencies. 

While the ratio of cash to credit. 
trade is about fifty-fifty, Mr. Adkins 
explains that an effective credit sys- 
tem has kept losses from bad accounts 
below $200 since the store opened— 
a remarkable record in view of an 
annual turnover of about $1,000,000. 
The 30-day credit policy is based on 
three points: 

1. A thorough investigation is made 
of each customer before he receives 
credit. The firm receives information 
from retail credit bureaus, Dun & 
Bradstreet, and other business places. 


2. A definite understanding is made 
with the new credit customer that the 
account must be paid within 30 days, 
accompanied by a warning that a fail- 
ure to meet the terms will eliminate 
the patron from any future credit at 


the Adkins-Phelps firm. 


3. Account ledgers are gone over 
weekly and as soon as a customer gets 
one day behind, he is reminded with 
a courteous letter. Now and then it 
becomes necessary to follow up with 
a second letter and a personal call. 

Seeds make up about 40 per cent 
of the firm’s volume, but Adkins- 
Phelps also has the Purina feeds fran- 
chise in Pulaski, Saline and Garland 
counties, and about 50,000 to 60,000 
chicks are sold from February through 
April. 

Other sidelines include Robinson's 
flour, poultry equipment and supplies, 
farm supplies, spray materials, fertil- 
izer, hardware tools, block salt, dog 
food, rabbit supplies and lawn and 
weed mowers. 

The Center st. store has a floor 
space of 2,500 square feet. The firm 
also has 7,000 square feet in North 
Little Rock, from which it is doing 
a large wholesale seed business to sev- 
eral surrounding states. 


The company has leased the $100,- 
000 Dixie cotton oil storage tanks and 
machinery from Fones Bros. Hard- 


ware Co. All types of seeds are processed 
and cleaned at the project, which is located 
at the foot of Dixie Lane. Storage facilities 
at the plant are available for farmers who 
do not have sufficient room on their farms. 

“Good, wide-awake employes,” Mr. Ad- 
kins declared, “are the background of any 
business and knowing that they can win or 
lose customers, we have selected only those 
who are fitted for the jobs they hold and 
for which they have been trained.” 

A family-like feeling dominates the Ad- 
kins-Phelps store and the owners attempt 
to make each employe realize that he is in- 
dividually necessary to the success of the 
concern. Each worker is given responsibility 
in that he runs his department as he sees 
best. Further incentive is offered through 
bonuses and profit-sharing plans. All this, 


strengthened by sales meetings, makes each 
employe seed-minded, feed-minded and 
customer-conscious. 

“Good contacts through association mem- 
berships and other groups are important 
factors in any business, but the creed of 
Adkins-Phelps is this: If you deal honestly 
with your customers, your business will 
grow and prosper,” commented Mr. Phelps. 

“The time has come when any business 
which hopes to succeed must take the Gol- 
den Rule out of the church pew on Sun- 
day and use it every day of the week as a 
straight edge to every business transaction. 
If you don’t, some competitor will soon dis- 
cover that it is a rule that works both ways 
and he will apply the philosophy while your 
business begins to fold up.” 

The $1,000,000 volume of business done 


Smart homemakers are solving a lot of clothing problems 
with colorful Ken-Print Bags. In the stores these Ken- 
Print Bags contain a variety of products... . and in the 
home they serve a variety of purposes. Percy Kent Bags 
are container and premium all in one. 


Alert manufacturers and millers are solving their sales 
problems by jumping on the Percy Kent band- 
wagon. There’s room for you too. Write us. 


Johan H. Peek, Pres. — Richard K. Peek, Vice-Pres. — Andrew 0. Peck, Vice-Pres. 


PERCY KENT BAG CO.. 


Buffalo 


Kansas City New York 


annually at the Little Rock seed and feed 
firm is proof that the Golden Rule is being 
used 365 days a year. 


Current Seed Supplies Reveal 
Drop of 6 Per Cent Over 1948 


Current seed supplies—1948 production 
plus carryover by growers and dealers plus 
imports—are 6 per cent smaller than last 
year and 15 per cent below the 1943-47 
average, it has been reported by George C. 
Edler, bureau of agricultural economics. 

Smaller production in 1948 and smaller 
stocks carried over from previous crops 
account for the decrease and more than 
offset the greatly increased imports during 
the last half of 1948. 

Export of grass and legume seeds July 
1-Nov. 30 were approximately 6,600,000 
pounds, about the same as in the previous 
three years, Mr. Edler said. 

Production of 24 important seeds used 
mainly for hay, pasture, lawns, and winter 
cover totaled 653,000,000 pounds of clean 
seed in 1948, 8 per cent below 1947. The 
indicated 1948 production of 46 kinds of 
vegetable seeds totaled 179,700,000 pounds, 
28 per cent below 1947 and 39 per cent 
below the 1942-46 average, according to 
Mr. Edler’s report. 

A brief summary of production, supplies 
and 1949 recommended goals for the six 
major seed crops follows: 

Alfalfa: 1948 production of 48,000,000 
pounds the smallest since 1942; current 
supplies of 73,700,000 pounds; 614,100 
acres harvested; goal of 1,205,000 acres. 

Red clover: Production much above the 
very short 1947 crop; current supplies a 
little below average; goal of 2,600,000 
acres. 

Alsike clover: Supplies 10 per cent larg- 
er than last year; 40,000 acres harvested; 
goal of 180,000 acres. 

Sweet clover: Supply has been low for 
several years; goal is almost 14% the 1948 
harvested acreage. 

Lespedeza: Second largest crop on rec- 
ord; supplies only 12 per cent above aver- 
age; 33 per cent greater acreage is goal. 

Timothy: Second smallest crop on rec: 
ord; supplies only 34 as large as last year; 
goal is 224 as large as 1948 harvested 
acreage. 

@ ROLLIE JAYNE, Portsmouth, Ohio, 
has purchased the Ray Gregg Feed Store, 
Fairfield, Iil. 


@ WALTER SCOTT, president of the 
Oregon Feed & Seed association, and Mrs. 
Scott left San Francisco March 4 to spend 
a six weeks vacation in Honolulu. They 
will return in the middle of April via 
Los Angeles. 


NEW STRAIN OF CORN 


A new strain of corn named Big Joe has 
been developed by the Everglades Experi- 
ment station in Florida. Produced after two 
years of research, Dr. Roy Bair, chief ag- 
ronomist, said that it is superior in mineral 
content. The Everglades area, which im- 
ports about $17,000,000 worth of feed an- 
nually, now is producing two crops a year 
of 500,000 bushels each. 
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INSOLUBLE 
WOREDIENTS: 


MINNEAPOLIS 15, MINNESOTA 
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(Continued from page 36) 


sales slips through a standard triplicating 
business machine and accumulating charge 
duplicates by customers’ names. The dupli- 
cates, mailed out cach month, constitute the 
billing. 

Mr. Neisler uses extensive newspaper ad- 
vertising and is planning a campaign this 
spring which will feature photographs of 
the firm’s physical plant, equipment, etc. 
Approximately $300 is spent yearly for 
such gadgets as advertising pencils, mirrors, 
thermometers, and related items. 

“T like to give each patron something he 
can carry home in his pocket. Of course, I 
have my name insenbed in a prominen 


place and I try to choose an article which 
he will want to keep:” 
of Neisler Feed & Grain 
would seem to indicate that feeders around 
Irving are thinking of the four-year-old 
firm day after day. 
R. H. HORSBURGH DIES 

R. H. Horsburgh, 65, retired vice chair- 
man of the board of the Glidden Co., Cleve- 
land, died unexpectedly of a heart attack in 
February. He was one of the original group 
of associates who aided Adrian D. Joyce in 
founding the Glidden Co. in 1917 and 
played a major part in the firm’s growth. 
Mr. Horsburgh had been in retirement since 
ast November. 


The success 


When we plan, every precaution is taken to see that the plant 
is built and equipped to assure economical and efficient operation. 


Photo shows Farmers Coop. Ass’n., Sheldon, Ia., complete Feed 
Mill — designed for high speed and efficiency in feed mixing, 
grinding and custom seed cleaning — built in 1947. 


Consult IBBERSON 


Costs nothing — no obligation if you request information or 
a consultation. Let us help you solve your problem. 


a. E. IBBERSON COMPANY 


Illinois Feedmen Hear 
Talk by Dr. L. E. Card 


Dr. L. E. Card, head of the animal s.i- 
ence department, University of Illinois, told 
the Sangamon County (Illinois) Feed as<o- 
ciation at its February meeting that the out- 
put of meat animals in 1948 was down 
2,500,000,000 pounds from the previous 
year and was the greatest decline since tie 
drought year of 1935. 

“This liquidation of meat animals |as 
been continuous, however, since 1944, aad 
the number of meat animals on the faris 
Jan. 1 was the smallest since 1941,” Lr. 
Card pointed out. “Only five times since 
1900 was the livestock population so low” 

This livestock liquidation is excessive, t\\e 
speaker warned, but he emphasized that we 
do not need as many units of meat anim:!s 
per person as previously. The nation is 
producing more milk per cow, more pounds 
per sow and more eggs per hen through 
better management and feeding. 

Dr. Card said that 80 per cent of the 
graduates of the university's agricultural de- 
partment did not return to the farm, but 
that many of these remained in lines allied 
to the industry. 

Ed Dickey, retiring secretary of the Illi- 
nois Feed association, and Harry Sweet, 
president of the local association, also ap- 
peared on the program. 


Nebraska Feed Dealers 
To Convene May 17-18 


The 21st annual convention of the Ne- 
braska Grain & Feed Dealers association 
will be held May 17-18 at the Hotel Pax- 
ton, Omaha, according to Frank Warden, 
Gering, president. 

Among the speakers who will appear on 
the program will be Ray Bowden, Wash- 
ington, D. C., executive secretary of the 
Grain & Feed Dealers National association, 
and Lyman Peck, Chicago, nationally known 
feed consultant. The banquet is scheduled 
for Tuesday evening, May 17. 


Two New Representatives 
Named by Gran-l-Grit 


Frank J. Farnen & Co. and the Herring 
Sales Co., both of Kansas City, Mo., have 
been appointed representatives of Gran I- 
Grit in the Missouri-Kansas-Nebraska area, 
it has been announced by G. Kellock Hile, 
jr., secretary of the North Carolina Granite 
Corp., Mt. Airy, N. C. The company a’so 
announced it had speeded up service on 
shipments through the purchases of addi- 
tional equipment, including new shovels, 
trucks and loaders, coupled with the new 
crushers set up last year. 


—— 
@ ROSS SEED & GRAIN CO., Chic*a’ 
sha, Okla., has completed a 22 by 160-fvot 
addition to its warehouse. 


@ RICE GRAIN CO., Toledo, Ohio, ‘as 
moved its offices from the Security bu:'d- 
ing to the Produce Exchange building. 
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RALPH G. GOLSETH 


Ralph G. Golseth, Chicago, vice president 
in charge of the Soya Products division of 
the Glidden Co., Cleveland, has been 
elected a director of the firm, Dwight P. 
Joyce, president, has announced. Mr. Gol- 
seth, who is 37, joined Glidden in 1945 as 
assistant vice president in the Soya Pro- 
ducts division. He was elected a vice presi- 
dent in 1947. 


L. W. Putnam Meets Death 
In Florida Auto Crash 


L. W. Putnam, 52, Florida manager for 
Bradley & Baker, New York, with head- 
quarters in Jacksonville, was killed in an 
auto accident Feb. 15. Since he was alone, 
cause of the tragedy is unknown. 

For the past 13 years Mr. Putnam had 
been with Bradley & Baker. Previously he 
was with Dixie Mills Co., East St. Louis, 
and M. C. Peters Co., Omaha. He is sur- 
vived by his widow and one sister. 


Keys Named President of 
West Virginia Feedmen 


Roy C. Keys, Clarksburg, W. Va., has 
been named president of the newly organ- 
ized West Virginia Feed Dealers associa- 
tion. Lee Jeubler, Charleston, is vice presi- 
dent; G. E. Gaston, Buckhannon, secretary, 
and George Darlington, Charleston, treasurer. 

Directors, in addition to the officers, are: 
T. K. Wolfe, Philippi; L. O. Shingleton, 
Fairmont; Joe Weimer, Petersburg; Andy 
Hess, Morgantown; James A. Gwinn, Hun- 
tington; Claude McLaughlin, Lewisburg; 
Kenneth Gwinn, Meadow Bridge, and H. T 
Berry, Parkersburg. 

@ SMITH MILL & ELEVATOR CO., 
Woodward, Okla., has opened for business 
with Kenneth Smith as manager. 
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PACIFIC COAST 
CONDENSED 
-SARDINE FISH 
SOLUBLES 
EQUIVALENT 
(REDEHYDRATED 
DRIED) 
in ONE 
FIFTY LB. BAG 


CAN BE ADDED 
TO A TON OF 
POULTRY RATION 


+ 


® HYDROLYZED 
COD LIVER EXTRACT 


® FISH LIVER AND 
GLANDULAR MEAL 


@ DRIED WHEY SOLUBLES 
® DRIED BUTYL FERMEN- 
TATION SOLUBLES 


© PACIFIC COAST 
FISH MEAL 


All incorporated in 


SOYA CARRIER 


Replace Liver Meal and Fish Meal with 


SUPERTRATE 


FOR GROWTH 


CONC 
DRIED 


FISH SOLUBLES 


FACTOR 


LIVER 
ah red Wik! 

BET FER MENTHT ON 


AMBURGO 


DRIED BREWERS YEAST 


SUPERTRA TE carries this guarantee: 


Crude Protein. . 
Crude Fat... 
Crude Fibre ... 


Riboflavin- 


. not less than 50° 
. not less than 8% - 
not more than 


not less than 22 millo- 


grams per lb. (50 micro per gram) 


Manufactured by 
Valley Dehydrating Company 
Kingsburgh, California 


EXCLUSIVELY 
for 


The 
East Coast Distributors 


Company 


GO 


HE BANKERS SECURITIES BLDG 


JUNIPER & WALNUT STS. 
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from Armour 


As a feed dealer, you play an impor- 
tant role in making your customers’ 
hog raising business a profitable one. 
You sell the feeds which help to 
build healthy brood sows — sows 
capable of farrowing and raising 
strong, vigorous litters. 


* 


Brood sows should be fed a 
highly - fortified, properly- 
balanced supplement — rich 
in plant and animal proteins, 
minerals and vitamins. 


* 


Armour 60% Digester Tankage puts 
quality animal proteins into hog 
rations. Our tankage is made daily 
from packing house by-products. It 
is scientifically processed, dried, 
bagged, and shipped to you in fresh, 
wholesome condition, ready for uni- 
form, easy mixing. 


* 


Young pigs should be fed 
animal proteins, too. Armour 
60% Digester Tankage is an 
ideal source of the nutritious 
meat protein so important 


to their health. 
* 


When your feeds produce money- 
making results, your customers will 
buy from you again and again. So 
be sure your hog feeds contain 
Armour 60% Digester Tankage. 


ANIMAL FEED DEPARTMENT 
UNION STOCK YARDS 
CHICAGO 9, ILLINOIS 


ARMOUR 


AND COMPANY 


Armour Digester Tankage 
Armour Meat and Bone Scraps 
Armour Special Steamed Bone Meal 
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Among those who were born in the 
pleasant month of April is Herman G. Bos, 
sales and advertising director of Dr. Sals- 
bury’s Laboratories, Charles City, Iowa. Mr. 
Bos celebrates on April 4. He has been with 
Dr. Salsbury’s more than 22 years, all of 
them in the advertising and selling end, 
and has been instrumental in building the 
poultry-medicine firm into a nation-wide 
business. 

Born in Orange City, Iowa, “Bud” Bos 
was raised in the Hawkeye state and South 
Dakota. He attended the University of 
Iowa, specializing in selling and sales pro- 
motion. He is married and has one daugh- 
ter, Linda Ann, age 9. He is an enthusiastic 
sportsman, and is especially fond of foot- 
ball, basketball, and fishing. Mr. Bos has 
fished waters from the Atlantic to the 
Pacific, and from the clear, cold Canadian 
lakes to the Gulf of Mexico. 

Other members of the trade who cele- 
brate birthdays in April include: 

APRIL 1—Julius E. Lentz, Mauser Mill 
Co., Treichlers, Pa. 

APRIL 2-——-Russell B. Maas, Screw Con- 
veyor Corp., Hammond, Ind.; William 
C. Moll, Franke Grain Co., Milwaukee, 
Wis.; J. H. Murphy, Murphy Products 
Co., Burlington, Wis.; W. I. Sargent, 
Sargent & Co., Des Moines, Iowa. 

APRIL 3—Clyde D. Harrod, Harrod Bag 
Co., Chicago, 

APRIL 4—H. G. Bos, Dr. Salsbury’s Labo- 
ratories, Charles City, Iowa; C. W. Whit- 
moyer, Whitmoyer Laboratories, Inc., 
Myerstown, Pa. 

APRIL 5—-D. A. Lewis, Brainerd, Minn. 
(Mayo Shell Corp.) 

APRIL 6—Herbert K. Clofine, Herbert K. 
Clofine Milk By-Products, Philadelphia, 
Pa.; Otto O. Sarvella, G. E. Conkey Co., 
Cleveland, Ohio; Carroll F. Swanson, 
Carroll Swanson Sales Co., Des Moines, 
Iowa; Alfred H. Trettin, Milwaukee, Wis. 

APRIL 7—Gerald L. Stutz, National Food 
Co., Fond du Lac, Wis. 

APRIL 9—Hal Gillot, Drexel Hills, Pa. 
(Blatchford Calf Meal Co.); J. A. Krimm, 
Robinson Manufacturing Co., Muncy, Pa. 

APRIL 13—T. F. Brubaker, Highland Park 
Feed & Supply Co., Des Moines, Iowa; 
W. D. Walker, Arcady Farms Milling 
Co., Chicago, Il. 

APRIL 14 — Bert Collins, Checkerboard 
Elevator Co., St. Louis, Mo.; Carl Marks, 
Feed Supplies, Inc., Milwaukee, Wis.; 
Searle Mowat, General Mills, Inc., Lar- 
rowe Division, Detroit, Mich. 

APRIL 15—Joe H. Harris, Cargill, Inc., 
Milwaukee, Wis.; H. A. Dyer, W. J. 
Small Sales Co., Kansas City, Mo. 

APRIL 16—Philip W. Pillsbury, Pillsbury 
Mills, Minneapolis, Minn.; A. L. Stanch- 
field, A. L. Stanchfield, Inc., Minnea- 
polis, Minn.; W. H. Wilde, McCarty 
Co., San Francisco, Calif. 

APRIL 17—N. A. Davidson, sr., Stone 
Mountain Grit Co., Lithonia, Ga.; J. E. 
Nelson, Armour & Co., Chicago, Ill. 

APRIL 18—William P. Gruendler, Gruend- 
ler Crusher & Pulverizer Co., St. Louis, 


HERMAN G. BOS 


Mo.; Maurice T. Williams, B. F. Gump 
Co., Chicago, II. 

APRIL 19—Ray H. Kaercher, Globe Mill: 
ing Co., Watertown, Wis.; Frank A. 
Lowe, Blatchford Feeds Ltd., Toronto. 
Canada. 

APRIL 20—Kenneth E. Eldred, Charles 
H. Eldred & Co., Inc., Bainbridge, N. Y.: 
Walter H. Kenlan, Lee Summit, Mo., 
(Nopco Chemical Co.) 

APRIL 21—Jim Buchholz, Ladysmith, Wis. 
Orris E. Case, Kansas Grain, Feed & 
Seed Dealers Association, Hutchinson, 
Kans.; Charles B. Dreyer, Dreyer Com- 
mission Co., Kansas City, Mo.; R. Q. 
Hammer, Consolidated Products Co., 
Danville, Ill.; F. M. Rosekrans, jr., Way- 
zata, Minn. 

APRIL 22—Kenneth A. Ford, Triangle 
Advertising Agency, Inc., Chicago, IIl.; 
S. D. Hollett, Swift €& Co., Frankfort, 
Ind.; Arthur F. Hopkins, Charles M. 
Cox Co., Boston, Mass.; Lloyd S. Riford, 
Beacon Milling Co., Inc., Cayuga, N. Y. 

APRIL 23—W. N. Knauf, Knauf & Tesch 
Co., Chilton, Wis. 

APRIL 25—William E. Casselman, G. W. 
Noel & Co., Kansas City, Mo.; Wendell 
L. Ledin, Bethel Feed & Produce Co., 
Bethel, Minn. 

APRIL 26—Robert L. Newsome, Newsome 
Commission Co., Minneapolis, Minn.:; 
R. 'A. Swanson, Clinton Co., Clinton, 
Iowa. 

APRIL 27 — P. G. Hale, Checkerboard 
Elevator Co., Kansas City, Iowa. 

APRIL 28—Ira Kyhl, Sabula, Iowa (Sea 
Board Sales Co.); A. J. Reid, Flambeau 
Milling Co., Phillips, Wis. 

APRIL 29—M. M. Nowak, Nowak Mills, 
Inc., Chicago, Ill.; Howard C. Jacobson, 
Jacobson Machine Works, Minneapolis, 
Minn. 

APRIL 30—Lloyd G. Burmeister, L. Bu:- 
meister Co., Milwaukee, Wis.; Wayne 
Fish, Wayne Fish & Co., Minneapolis, 
Minn. 

@ IRA COWIE, Madison, Wis., has pur- 

chased the Black Earth Feed Mill, Black 

Earth, Wis. 

@ SHARP MILLING CO., Sioux Falls, 

S. D., has completed a $50,000 improve- 

ment program. 


@ DODGE CITY INDUSTRIES, INC. 


Dodge City, Kan., has placed 10,000 shares 
of its common stock for sale at $5 a share. 
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Sulfaquinoxaline in Feed 
Requires Drug Labeling 


Inclusion of sulfaquinoxaline in poultry 
feeds for prevention of cecal and intestinal 
coccidiosis classifies the entire product as a 
drug under the federal food, drug and cos- 
metic act, the food and drug administration 
has announced. 

This means that poultry feed manufac- 
turers who include the drug in their feeds 
must have an effective “new drug applica- 
tion” on file with the administration and 
must label the product not as a feed but 
as a drug. 

The following outline from F-D-C re- 
ports shows the main features of a feed bag 
label which meets the requirements: 

Trade name: McGillicudy’s sulfa mix, or 
sulfaquinoxaline mixture. 

Indications: For the prevention of cecal 
and intestinal coccidiosis. 

Active ingredients: Active drug ingredi- 
ents: Sulfaquinoxaline (most manufacturers 

include “0.0125%") incorporated in Mc- 
Gillicudy brand poultry feed. 

Analysis: As per state feed law require- 
invents. 

‘Adequate directions: In detail, from basic 
manufacturer. 

Adequate warnings: Include following: 
‘Discontinue the use of this medication four 
days before marketing birds for human con- 
sumption to allow for elimination of drug 
from the edible tissues. Follow directions 
carefully.” 

Food and drug administration officials 
have emphasized the point that the trade 
name must indicate that the product is a 
drug so that it will not be confused with 
a feed name. 


Set $5 Registration Fee 
For AFMA Convention 


To help defray convention expenses all 
persons attending the American Feed Manu- 
facturers convention this year will be re- 
quired to pay a $5 registration fee, the 
executive committee has announced. 

“Our meetings have become so large and 
we have attempted to present to our mem- 
bership such an outstanding program, with 
the best of speakers, that it has cost the 
association a considerable amount of money 
to put on the annual convention,” the 
committee reported. “Therefore, the execu- 
tive committee has felt that the money 
which is spent in putting on an annual 
convention can be used to excellent advan- 
tage in further expanding some of the other 
association activities.” 

The 1949 convention will be held in the 
Stevens hotel, Chicago, May 4-7. 

FORM NEW AGENCY 

The formation of a new Chicago adver- 
tising agency, Fitzmorris & Miller, has been 
announced by Charles C. Fitzmorris, jr. 
and Chester M. Miller. Both principals re- 
cently resigned from Sherman & Marquette. 
Mr. Fitzmorris and Mr. Miller were a&tount 
executive and copywriter respectively for 
the Quaker Oats Co. The agency’s offices 
ure located at 6 N. Michigan ave. 
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You're looking 


good business opportunity 


NATIO 


Calf Food 


to this ever-lasting, ever constant, ever profitable market. 


Calves are always being born — always have been and always will be. That’s 
what makes the sale of National No-Milk Calf Food the certain business oppor- 
tunity that it is — for regardless of economic con- 
ditions dairymen can make money feeding this 
nourishing, well-balanced calf starter and turning 
milk into cash. 

And because National No-Milk has been sold 
with such outstanding success for so many years, 
by so many hundreds of dealers, it is crystal clear 
that among the scores of calf foods available, Na- 
tional No-Milk is one of the best. It will pay you, 
too, to investigate the facts behind this great com- 
petitive feed — time-tried and time-proved since 
1885. Please write 


NATIONAL FOOD COMPANY 


FOND DU LAC, WISCONSIN 
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— Choose 


(Continued from page 56) 


part of any feed retailer's trade if he takes 
the time to merchandise them properly.” 


Mr. Crumpton feels that it is important 
te cooperate 100 per cent with any promo- 
tional campaigns originated by the manu- 
facturers. 


“IT always go along all the way in this 
regard and have derived important benefits 
as a result. Whenever the distributors of 
one of my products inaugurates a contest, 
for example, I display advertisements of the 
promotion throughout my store and make 
an honest effort to distribute as much litera- 
ture as possible pertaining to it. The extra 
trouble is small and well worth the time.” 


Mr. Crumpton opened his store in 1939. 
He does no custom mixing, but he handles 
a complete line of poultry, dairy and live- 
stock feeds and accessories, as well as a 
complete stock of seed. He sells about 1% 
cars of feed per month in the Louisville 
trading area. 

Good advertising plus quality feeds have 
spelled success for the Crumpton Feed 
Store, which through the efforts of its 
owner has earned the reputation of “a 
good place to buy.” 


@ WOODHULL CO-OPERATIVE 
Grain Co., Woodhull, Ill., has elected F. H. 
McConnell president. 


@ CAMBRIDGE PRODUCE CO., Cam- 
bridge, Ill., has been sold to Mr. and Mrs. 
Alva Zinn, Wyoming, II. 


40" Year 


30-day 


FREE TRIAL 
right in your 
Own Plant 
Specify Size 


1074 10th AVE. S. E. 


GRINDERS 


The High-Profit Custom Grinder 


Balanced construction on a one-piece, cast Base gives 
Ajacs Mills extra hourly production with low power 
consumption. For a great many years, thousands of 
Ajacs Mills also earned extra profit. Mill Operators 
also like the thirty-second Screen change. Easy — and 
saves time between jobs. The Ajacs Mill handles every 
type of feed material. Let the Ajacs Mill prove itself 
right in your own Plant. 


Write for Free Trial Data 


JACOBSON MACHINE WORKS 


AJACS 


3 Sizes 


BELT OR DIRECT 
MOTOR DRIVE 


MINNEAPOLIS 14, MINNESOTA 
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Modeer Takes New Post 
At Staley Milling Co. 


Elmer Modeer has been named director 
of the laboratory of the Staley Milling Co., 
Kansas City, and will assume his post about 
April 1, T. W. Staley, general manage-, 
has announced. For the past 15 years M~. 
Modeer has served as managing director «.f 
the St. Joseph Testing Laboratory, St. }..- 
seph, Mo., where he has been active in t!e 
civic affairs of the city. 

A graduate of the University of Wyon- 
ing, where he also received his master’s d.- 
gree, Mr. Modeer was elected to membe.- 
ship to Sigma Xi and Phi Kappa Phi, bo: 
honorary societies. He is also a member <f 
a number of chemical and grain trade 
associations. 

In his new position Mr. Modeer will be 
in charge of the modern laboratory whic) 
has just been completed by the Staley Cu. 
It will be used for production controls and 
research for both the Staley corn meal plant 


and feed mill. 


General Mills Announces 
Improved Broiler Feed 


A new broiler feed which made possible 
substantial reductions in the feeding time 
necessary to produce desired weights at 
Larro Research Farm, Detroit, has been 
announced by the formula feeds division 
of General Mills. 

Compared with the previous Larro broiler 
feed, reductions in feeding time varied from 
four days in the case of two-pound birds to 
three days for 3%-pound birds, according 
to Dr. H. Ernest Bechtel, director of re- 
search at the farm. 

“No new ingredients have been added 
and none have been substracted,” Dr. 
Bechtel said. “We were able to formulate 
a much more productive feed solely by plac- 
ing greater emphasis on certain types o! 
ingredients and less emphasis on others.” 


John Franks & Co. Holds 
Open House March 10 


A full day celebration marked the forma! 
opening of John L. Franks & Co., manu 
facturers of Franco brand feeds, at Mile: 
and Bryant, Iowa, March 10. 

Open house was held at both plants 
throughout the day, along with a dedic: 
tory radio program at noon with the majo 
portion of the broadcast originating from: 
Miles. The day's activities were climaxe! 
with a smorgasboard dinner in the eveniny 
at Sabula, Iowa. 

C. M. Hannes is president of the firm 
which is under the ownership of C. 1 
Stormes. 


@ L. J. SCHUSTER CO., Toledo, Ohi 
has moved from room 510 to 501 in the 
Produce Exchange building. 


@ KARL KIRK, Sullivan, Ill., manager © 
the Moultrie Service Co. for the last two 
and one-half years, has been named mai 
ager of the Macoupin County Elevator Co 
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Takes New Sales Post 


CHARLES C. KNIBBS 


Charles C. Knibbs, formerly general sales 
manager of the Borden Co., New York, has 
joined the New England By-Products Corp., 
Boston, it has been announced by W. M. 
Andersen, general manager. In his present 
capacity, Mr. Knibbs will be responsible for 
sales promotion of Gorton’s Al-Fish blend, 
cod liver oils, feeding oils of various po- 
tencies, fishmeal and condensed fish solubles. 


Alabama Poultry Expert 
Joins McMillen Staff 


John E. Ivey, Auburn, Ala., has been 
appointed southern director of education 
for McMillen Feed Mills, Inc., it has been 
announced by H. W. McMillen, vice presi- 
dent and director of sales. 


Since 1935 Mr. Ivey has served as ex- 
tension poultryman with the Alabama Ex- 
tension service. He owns and operates the 
Ivey Turkey & Poultry farm at Auburn. 


A graduate of Brevard institute, Brevard, 
N. C., Mr. Ivey received a master of science 
degree in 1923 from North Carolina State 
college, where he later served as associate 
professor of poultry husbandry. From 1924- 
29 he headed the poultry department of 
Alabama Polytechnic institute. In 1929 he 
was elected president of the American Poul- 
try Science association. 

@ MISS MARJORIE PARSONS, Fargo, 
secretary at the W. H. Magill Seed Co. 
and Vern C. Jacobs, sales representative for 
the firm, were married Jan. 21. 


NEW PRATT DISTRIBUTORS 


William C. Pratt of the W. C. Pratt Co., 
Chicago, has announced the appointment of 
three new distributors for his products. 
They are the Herring Sales Co., Kansas 
City, Mo.; Carroll Swanson Sales Co., Des 
Mvines, Iowa; and J. Paul Smith Co., Fort 
Worth, Tex. 
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Mix Produlac Dried or Nadrisol 
Corn Solubles in all rations for 
chickens, turkeys and ducks. 


conn 
GRAINS WITH rH SOLUBLES 


AND ADD POWER 
TO CORN GRAIN 


The “power” of grain in poultry and livestock rations 
may be defined as its potential feeding value. That 
power, unfortunately, is limited to the extent that 
corn is unbalanced — too high in starch as compared 
to protein, and too low in important vitamin content. 


Produlac and Nadrisol, tested time and again under 
a variety of conditions, can help to supply the balance 
which Nature forgot. Being virtually starch-free, 
they contribute balance to the ration, add substan- 
tial quantities of protein and valuable potencies of 
the Vitamin B-G complex. 


Mix Produlac and Nadrisol. They can replace other 
more expensive ingredients and provide added power 
to the grain; hence increased feeding value to poultry 
and livestock. 


YOUR REQUEST FOR FURTHER INFORMATION IS INVITED 


PRODUCTS OF 
~ NATIONAL DISTILLERS PRODUCTS CORPORATION 


GRAIN PRODUCTS DIVISION @ 120 BROADWAY e@ NEW YORK 
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—also in hog and cattle rations 
and for dogs, horses, game 
birds, fur bearing animals. 
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March came in like a tame lion, cold but 
clear, and so we do not know whether or 
not to expect the lamb by the end of the 
month. 

Henry A. Severson has sold the Sever- 
son € Severson business, Tiffany, Wis., to 
the Tiffany Feed & Supply Co. but is retain- 


ing his membership in the Central Retail” 


Feed association and “will probably be back 
in the feed business at some other location 
in the near future.” 

One of our charter subscribers is Frank 
C. Jofinson, Redgranite, Wis. He started 


milling in 1902 at Pine River, Wis. with a 
water power mill of 75 barrels capacity 
moving to Redgranite in 1925. Mr. Johnson 
retired in 1946 but is still a subscriber to 
The Feed Bag. 

Asked what type of programs they wanted 
at their meetings, members of the Chicago 
Feed club voted, in the preference enumer- 
ated, for: (1) sports sound-movies (2) 
sports personalities (3) travel sound-movies 
(4) novelty shows (5) magicians (6) busi- 
ness talks (7) feed talks (8) audience par- 
ticipation (9) male singers (10) dancing 
acrobatic (11) group singers (12) female 
singers (13) community singing. The poll 
was conducted by Lee Hammett of the 
Western Advertising agency, Chicago. 

Elton Kile, Fred Kile & Son, Kileville, 
treasurer of the Ohio Grain, Mill & Feed 


COTTONSEED MEAL 


WITH INCREASED PRODUCTION OF MEAT AND MILK 


Educational Service 


NATIONAL COTTONSEED PRODUCTS ASS’ N, INC. 


618 Wilson Building © 


1, Texas 
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Dealers association, is recuperating from 
a severe illness at a Columbus hospital. E- 
ton’s many friends will be glad to know 
that he is expected to return home soon. 

Tom Staley, Staley Milling Co., Kansas 
City, Mo., made it easy for his customers 
to enter the Poultry & Egg National board 
contest “Why I Like Chicken Every Sun- 
day” by supplying them with wishbones to 
submit with their entries. He also gave his 
competitors the same chance distributing 
wishbones at the recent convention of the 
Midwest Feed Manufactyers associatio:. 

Friends throughout the feed industry are 
rejoicing because of an announcement by 
Mr. and Mrs. Wayne Fish, Wayne Fish & 
Co., Minneapolis, that they have adopted a 
boy. They have named the new son and 
heir, John Wayne Fish. 

Gertrude H. Beckwith, Philip R. Park, 
Inc., San Pedro, Calif., was one of several 
representatives of her company at the Kan- 
sas City meeting of the Midwest Feed Manu- 
facturers association. 

Hosts at a cocktail party during the con- 
vention were Mr. and Mrs. Ray Ewing, Ray 
Ewing Co., Pasadena, Calif. 

Today (March 7) is Dairy Day but 
Dairy Month will be celebrated in June. 
We are waiting for National Sweater Week 
to be observed from Sept. 26 through Oct. 
1.—D.K.S. 


Ohio Farm Grain Dealers 
Re-elect Smith President 


Guy H. Smith, Sugar Ridge, Ohio, was 
re-elected president of the Ohio Farmers 
Grain Dealers association at its 34th annual 
convention at the Commodore Perry hotel, 
Toledo, Feb. 20-22. 

Other officers named were: Don Arns, 
Deshler, first vice president; Peter J. 
Smetzer, Castilia, second vice president, 
and C. §S. Latchaw, Defiance, secretary. 

One of the features of the meeting was 
a panel discussion of elevator storage finan- 
cial problems. Speakers included Dr. Philip 
J. Schaible, research director of the Dis- 
tillers Feed Research council, Cincinnati; 
K. D. Peterson, Ohio State university; 
W. S. Singley, regional director, United 
States labor department; C. R. Halter, Cleve- 
land Grain Co.; Miss Eunice A. Dustin, 
Chicago Board of Trade; and Glenn Black, 
Kasco Mills, Inc. 


@ ADRIAN R. DAHL, Montevideo, Minn., 
is the new business manager of the Farmers’ 
Equity Elevator Co. 


@ CARL EMONS, Houston, formerly with 
Saint & Co., has become general manager 
of Felix Meyer & Co., Houston. 


@ F. W. BRISCOE, Chalmers, Ind., has 
sold his grain elevator to Newell Timmons, 
Chalmers, and Ralph Grace, Brookstor. 


@ CHILI FEED & SUPPLY CO., Chili, 
Ind., has completely remodeled and modern’ 
ized its feed store and elevator. 


SCHODACK MILL DESTROYED 
The Schodack Valley Grist Mill, Ca:tle- 
ton, N. Y. was destroyed by fire Feb. 17. 
John S. Bulan, who. has operated the unill 
since 1942, estimated the loss at $100,()00. 
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To Represent Arcady 


PAUL W. CASE 


Paul W. Case has been appointed terri- 
tory salesman in northwestern Ohio for 
Arcady Farms Milling Co., Chicago, A. J. 
McLoughlin, general sales manager, has 
announced. A graduate of Ohio State, col- 
lege of agriculture, Mr. Case attained the 
rank of captain in the air corps in World 
War II. 


Ryan to Direct Nutrition 
For J. T. Gibbons, Inc. 


C. E. Ryan has joined J. T. Gibbons, 
Inc., New Orleans, feed manufacturers, as 
director of nutrition and sales promotion, 
the company has announced. 

Mr. Ryan is a graduate of Louisiana State 
university, where he conducted graduate 
work in animal nutrition, and has had more 
than 10 years of experience with feed 
manufacturers in Louisiana and Tennessee. 
He is a member of the nutrition council of 
the American Feed Manufacturers associa- 
tion and several other scientific and pro- 
fessional groups. 


Union Bag & Paper Corp. 
Makes Personnel Shifts 


Several promotions and additions to the 
sales organization of Union Bag & Paper 
Corp., New York City have been announced 
by Leonard J. Doyle, vice president in 
charge of sales. 

5. K. Bradley, formerly director of chain 
store sales, has been promoted to eastern 
district manager of multiwall sales. He is 
succeeded by E. M. Rickel, former assistant 
director of flexible packaging sales. R. B. 
Bennett has been promoted to a new post, 
district manager of flexible packaging sales. 
He will direct the department's field 
representatives. 


R. C. Shannon becomes assistant to the 
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director of flexible packaging sales. With 
J P. Duffy, director of specialty bag sales, 
he will assume Mr. Rickel’s former re- 
sponsibilities of coordinating the activities 
of various sections of specialty sales. W. F. 
Jacobi has been named head of marketing 
research and development in flexible pack- 
aging sales, a new assignment which will 
consolidate development of new types of 
bags or new markets. 

J. P. Schwede, formerly with Standard 
Oil of New Jersey, has joined the sales 
staff as assistant director of export sales. 
Charles Bond and Ryan Loftus, both for- 
merly with the Royal Bag Co. in New Eng- 
land, have been added to the field sales 
staff, and will cover the New England 
states, with the exception of Maine. 


Sioux Falls Milling Co. 
Adds Friess to Staff 


D. W. Friess, superintendent of the pro- 
tein manufacturing division of the Central 
Soya Co., Decatur, Ind., has joined the 
Sioux Falls Milling Co., S. D. 

A graduate of South Dakota State col- 
lege, Mr. Friess won his masters degree 
from the University of South Dakota. After 
teaching in public schools at Aberdeen and 
Hayti, he became associated with the E. I. 
du Pont de Nemours Co. at Joliet, Ill., 
Cincinnati, and Gibbstown, N. J. 


@ DERBY GRAIN CO., ELEVATOR, 
Colby, Kan., was destroyed by a $100,000 
fire early in February. 


KNESS-AUTOMATIC 
KETCH-ALL 
TRAP 
$3-50 


Postpaid 


CATCHES UP TO 25 MICE PER SETTING 


This bait-less, automatic trap is the positive way to eliminate 


costly loss and damage from mice. Safe . 


« Beolproof ... the 


Ketch-All is your positive protection against supporting a large rodent 
family with your expensive merchandise. These traps are strongly 
' built of rust-proof metal to last for many years. Operation is simple— 
just wind up the key and catch mice alive, unhurt for easy disposal. 


These Ketch-All Traps are now protecting many seed, feed and 
milling locations. Don’t delay . .. one night’s catch will stop enough 
loss and damage to pay for your Ketch-All Trap. 


GUARANTEED | 
SATISFACTION 


All Kness Ketch-All 
Traps are fully guaran- 
Name 


) Send me a 
postpaid. $3.50 enclosed. 
( ) Send C.0.D. postage collect. 


 KNESS MANUFACTURING COMPANY 
ALBIA, IOWA 


gSuaranteed Ketch-All Trap 


operation. If your trap 


teed against defective | 
does not catch mice as | 


Co. 


represented, return in 
two weeks for full | 


refund. Address 


| City 


5 

%. 
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DEHYDRATED 


ALFALFA MEAL 


ALSO DISTRIBUTORS OF 
STALEY’S 
NOPC Vitamin Oils 


and Dry Products 
ARMOUR'S 
PACIFIC MOLASSES Co's. 


Cane Blackstrap Molasses 
in Tank Cars and Drums 


MANAMAR 
OMALASS 
PILOT BRAND 
SANI-FLOR 
STONEMO) crit 


Established 1884 


MANEY BROTHERS 
MILL & ELEVATOR CO 


MINNEAPOLIS, MINN. 


COMPLETE SERVICE ON ALL 
FEED INGREDIENTS 


Jobbers and Wholesalers 
of 


CARLOADS 
MIXED CARS 
TRUCKLOADS 


Milwaukee Geed & Grain 
Company 


GRAIN EXCHANGE 
MILWAUKEE 2, WIS. BROADWAY 2-6289 


Quicker ACID 
NEUTRALIZATION 


dv FINE MESH... quicker acid correction 

NON-BURNING ... harmless to livestock 

¢ NON-SLIPPING ... when wet 

SNOW-WHITE ... for sanitation 

STRONGLY PACKAGED... for easy handling 


Increase sales and profits with Hurlbut's fast 
moving barn lime. Its ideal blends of fine mesh 
pure limestone — aerated with enough grit to 
provide dry traction, has been proven in thousands 
of Wisconsin dairy farms = the past two years. 
.\ Every farm needs it 
.. every farmer 
wants it! Available 
_ for immediate ship- 
| ment at low rates 
into Wisconsin, 
Illinois, Michigan, 
Iowa and 
Minnesota. 


100 LBS, WHEN PARKED 


GREEN BAY - WISCONSIN 
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(Continued from page 25) 


15 days if the Republican Congress would go to work. But here 
we are going into the third month and the only bill passed was 
the one to raise the President's salary. All the rest of his “must” 
program has bogged down even though he is calling the plays. 


The real pressure for a new labor law is coming from the 
C.LO. bosses. Of course, the A.F.L. is in there pitching, too, but 
it is playing second fiddle. The C.I.O. boys: are closer to Truman 
and they speak for him. He would deny that statement, but when 
these lobbyists are at the capitol, they boast that “Harry speaks 
our language.” Behind these groups are millions of dollars for 
propaganda and thousands of workers who have been sold a bill 
of goods which is designed to keep these labor bosses in political 
power on big salaries and fat spending amounts. If the people 
do not wake up soon, this crowd will take over and operate the 
government and control every segment of our economy. The 
power to tell everybody is what they want and the repeal of the 
Taft-Hartley law is only a straw in the wind. The real stakes are 
more important than new labor legislation. 


EXPANDED SOCIAL SECURITY—10% BAYROLL 
TAX POSSIBLE 


Not one bureaucrat, who advocates the adoption of the “Fair 
Deal” spending program, will venture a guess as to where the 
money will come from to support it. This week the social security 
administrator testified that an expanded program will cost about 
12 billion dollars. At the present time the cost is 3 billion 200 
million. This would call for a 10 per cent increase—5 per cent 
from the employes’ payrcll and 5 per cent from management. Do 
the workers want this? None have so testified to date. 


PENSIONS FOR VETERANS 


John Rankin, the Mississippi whiz-bang, has Speaker Sam Ray- 
burn and the Democratic leaders jittery on this legislation. A 
change in the House rules has placed Rankin in a strategic posi- 
tion to call his bill up within the next 10 days. All major veteran 
organizations are on record for some kind of pension bill but there 
is no agreement as to its final form. 


Sentiment by World War I veterans is predominantly for a 
pension bill at 65 years of age and for $90 a month, regardless 
of need. There is historical precedent for this position, but many 
in this group believe that there should be a showing of need. The 
younger veterans, in large numbers, think this is no time to press 
for pensions and they are speaking against it. The bill will be 
amended, and then it will pass if present sentiment prevails. 


FOREIGN AFFAIRS 


This subject is so big and its problems so complex that space 
allowed will not permit an extended resume of it. The situation 
in China seems hopeless in view of the state department's position. 
It is pursuing a “hands off” policy on the ground that there is no 
established government in China with which to do business. This 
is a deplorable position in the light of a gallant holding operation 
by Chiang while we were reducing the Japs in the Pacific. It was 
the Nationalists who kept a million and one-half Jap soldiers from 
fighting our boys as they jumped from island to island and finally 
into Tokyo. 

In western Europe Stalin is at bay for the time being, but if 
China goes down completely, you can expect him to start his 
troops on a drive to the Atlantic. 

At the same time we find ourselves in the precarious position of 
making a military pact with western European countries in order 
to protect the investment we have made in our Marshall plan 
program. One year ago the country and Congress was told that 
the alternative to the Marshall plan was a big army or navy. Now 
it is obvious that we are going to have both. The same argument 
was advanced when the Greek-Turkey program was approved and 
we have practically the same situation there. 

The trouble seems to be that we have no over-all foreign policy 
for the long haul; it is one based on political expediency, on a 
day-to-day basis. And it has been that way from Secretary Hull 
down through Secretary Atcheson. This country will pay dearly 
for the blundering of the past 10 years in our foreign relationships. 
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PRINT 


FEED BAGS 


In a Wide Variety of 


Good Looking Patterns and 


Attractive Color Combinations 


ARE — WITHOUT A DOUBT 
A POSITIVE SALES BUILDER 


WHAT'S YOUR PREFERENCE? 
UNLABELED? 
SPOT LABELED? 
BAND LABELED? 


WE HAVE ‘EM... 
THE WAY YOU WANT ‘EMI! 
AND PRONTO, TOO!! 


WERTHCO PRINT FEED BAGS 


ANOTHER WERTHAN BETTER BUILT PRODUCT 


Wire ... Write or Phone 


WERTHAN BAG CORPORATION 
8th AVE. & HOWARD ST. 
NASHVILLE |, TENN. 


MIDWEST SALES OFFICE 
141 W. JACKSON BLVD. 
PHONE HARRISON 4961 
CHICAGO 4, ILL. 


| 


Poultry Feed Drops Offset 
By Lower Producer Prices 


Three dollars bought as much poultry 
feed in mid-February as four dollars bought 
a year ago on the national average, accord- 
ing to figures released by the United States 
department of agriculture. 

The national average cost of 100 pounds 
of poultry ration on Feb. 15 was $3.44 
compared with $4.55 a year ago and $3.62 
a month ago. 

But the fall in turkey and egg producer 
prices more than offset the advantage from 
cheaper feed, the department pointed out. 
On Feb. 15 it took 12.7 eggs to buy as 
much poultry feed as 12 eggs bought in 


Mr. Dealer: 


What is your answer to Straight 


mid-January. It took 1.06 pounds of turkey 
to equal the January value of one pound 
of turkey. 

The drop in feed costs was great enough 
to offset the smaller dip in chicken prices. 
In mid-February it took .99 pound of chick- 
en to equal the January value of one 
pound. 

Wide regional variations in poultry ra- 
tions were noted, depending on its compo- 


sition. The average cost of 100 pounds of - 


poultry rations ranged from $2.96 in the 
West North Central states to $4.07 in New 
England and $4.13 in the Pacific states. 


@ ELDORADO GRAIN CO., Eldorado, 
Ill., has completed construction of a 30,000- 
bushel elevator. 


Named Vice President 


You render a service to the farmer—and 
profit to yourself when you help him 
stretch his feed grain. Your custom-mix 
service means that Hubbard’s nutritional 
experience is combined with the feeder’s 
crop to build meat and eggs the most eco- 
nomical way. There’s a specialized Hubbard 
Sunshine Concentrate for each and every 
feeding purpose. 


Let us tell you how fo build a sound, profitable 


business on the Hubbard plan. 


Hubbar 


Milling Co. 
MANKATO, MINK. 


EASTERN BRANCH 410 ELEVENTM STREET AMBRIDGE PA 


R. T. CREEKMORE 


R. T. Creekmore has been elected a vice 
president of Acme-Goodrich, Inc., Indian- 
apolis, it has been announced by C. B. 
Libbert, vice president and treasurer. Mr. 
Creekmore for several years has been man- 
ager of the firm’s grain division, which 
operates 35 country grain elevators in 
Indiana. 


Plan Public Meeting On 


Grain Storage Agreement 


The Grain & Feed Dealers National asso- 
ciation is urging its members to attend a 
public meeting on the uniform grain stor- 
age agreement to be held March 26 in 
room 380 of the Board of Trade building, 
Chicago. 

It has been rumored that the Commodity 
Credit Corp. would like to reduce the 
surcharges this year, but association secre- 
taries at their Circle meeting in Kansas City 
Feb. 19 indicated that their costs, instead 
of being lower as CCC has intimated, ac- 
tually have increased within the year. 

The National association has pointed out 
that it is necessary to present figures at the 
Chicago meeting to show whether costs of 
warehouse operations in various areas have 
increased since this time last year or rv 
mained the same. Hugh Hale, chairman of 
the National country elevator committee, 
and H. M. Stratton, president of the Ter 
minal Elevator Grain Merchants association 
are expected to appear at the meeting. 

@ ROCKAFELLOW GRAIN & SEED 
Co., Jackson, Mich., has purchased the re- 
tail store of the Isbell Seed Co. 
@ RALPH WELLS, Monmouth, Ill., pres 
ident of the Ralph Wells Co., grain dealers 
and processors of soybeans and corn, has 
been nominated for mayor of that city by 
the Union party, the only one appearing 
on the ballot. 
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The Secretaries’ 


Fred K. Sale, secretary of the Indiana 
Grain & Feed Dealers association, heartily 
recommends Mrs. Eunice Dustin, director 
of education of the Chicago Board of Trade, 
to you other secretaries for coming meet- 
ings. She presented the film, “Story of the 


MEET YOUR SECRETARY 
Dean M. Clark, Chicago, is evidently 


an eager beaver when it comes to asso- 
ciation work. He has served as secre- 
tary of the So- 
ciety of Grain 
Elevator Super- 
intendents since 
1936 and last 
month accepted 
a second secre- 
tarial post with 
the Illinois Feed 
association, suc- 
ceeding Ed 
Dickey. 

But Mr. Clark's 
activities in the 
feed and grain 
industry don’t stop there. He is also 
business manager of Grain & Feed 
Journals, Consolidated, published 
monthly in Chicago, and publisher of 
Grain. 

Born in the Windy City in 1900, 
he attended Morgan Park Military 
academy there. Later he was gradu- 
ated from James Millikin university, 
Decatur, where he became affiliated 
with Beta Theta Pi fraternity. Mr. 
Clark is married and the father of two 
children, aged 26 and 14. He lists his 
grandchildren and golf among _ his 
hobbies. 


Dean Clark 


Market” at the banquet session of the Hoo- 
sier convention, among other places, and 
Mr. Sale reports that she “went over well” 
with the ladies. 

Speaking of conventions, C. V. Thomas, 
secretary of the Ohio Grain, Mill & Feed 
Dealers association, expresses regret that he 
couldn’t attend the Indiana sessions, but 
adds that “we heard many nice things about 
it from Ralph Brown, George Brinker and 
about 50 others who came to our meeting 
in Cincinnati directly from yours. It was 
apparently up to your usual high standard, 
Fred.” 

Ron Kennedy, secretary of the Northwest 
Country Elevator association, is a member 
of a five-man subcommittee of the National 
Fire Prevention association, which has the 
job of drafting a section of the country 
elevator code covering grain driers. Some 
of the provisions of the proposed code are 
quite drastic, he says, so he has enclosed a 
copy of the draft with his bulletin and 
would like to hear from everyone who is 
interested in the matter. He promises to see 
that all views expressed by members of the 
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industry are fully considered by the com- 
mittee at its next meeting. 

A warning has come from Howard W. Elm, 
secretary of the Nebraska Grain & Feed 
Dealers association, who writes: “Spring 
thaws and floods will hamper the movement 
of corn in the near future. Better check 
with your farmers and get them to move 
corn from low areas while there is still time 
and it is in good shape.” 

Mr. Elm has some sound advice also on 
the subject of trade associations. “Every 
dealer should belong to his association. It 
has demonstrated time and again its in- 
creasing worth and importance in solving 
problems which no dealer could solve alone. 
That's why we believe in associations and 
their praise-worthy ‘economic statesmen.” 
They help us in our job of creating better 


living in a better world of tomorrow.” 
O. E. Case, secretary-treasurer of the Kan- 
sas Grain, Feed & Seed Dealers association, 
sends along his usual line about the beauti- 
ful and wonderful” weather in his state. We 
wonder if he inspired that new catchy song, 
“Sunflower.” He reports that spring plant- 
ing may be slightly delayed in some sec- 
tions of Kansas, but that the soil condition 
should be overly favorable for a crop. 
Write to your congressman concerning 
the proposed wage and hour legislation, 
pleads Mark G. Thornburg, secretary of the 
Western Grain & Feed association. He de- 
clares, “You should explain that you must 
conform to the hours of the farmers, and 
they do not work 40 hours per week, but 
nearer 58 or 60 hours. Insist that section 
7-B-3 of the present bill be retained. This 


BOOST YOUR 


UP T0 20% faster gains by baby chicks when we added 


F new, high-power Fish and Whey Solubles to the famous 
Sargent Starter formula. Now, this great stepped-up Starter 
is ready for YOUR customers . . . to give you one of the 
greatest selling deals you've had for any chick season in years. 


ARTER 


Gives you MORE to sell, more ADVANTAGES 
that really mean something to your chick-raising 
customers. Available in the famous “Thrifty-Fifty” 
Bag that was such a sensation last season. Also in 


Sargettes (crumbles) form. Write for our dealer 
profit proposition today. 


SARGENT PLANT 


ALGONA, IOWA 
WAVERLY, MO. 


DES MOINES 
IOWA 

FREMONT, NEBR. 

MONMOUTH, ILL. 


is the seasonal exemption section which 
gave you an exemption of 14 weeks at 
56 hours per week and no day over 12 
hours during the harvest and heavy seasonal 
business. 

G. E. Blewett, secretary of the Texas 
Grain & Feed Dealers association, adds this 
postscript, “There is some effort in Wash- 
ington to abolish the house committee on 
un-American activities or at least to greatly 
curtail their efforts by denying proper ap- 
propriations. This committee should, by all 
means, be continued and the scope extended, 
so be sure and write your congressman 
accordingly.” 

Rumor has it that dehydrators are again 
making a mad scramble to offer meal at 
any price, according to Lloyd S. Larson, 
secretary of the American Dehydrators asso- 


ciation. He points out the folly in offering 
meal on such a basis when there is no mar- 
ket for it and that this type of activity only 
weakens the overall price structure for the 
product. 


NEW BAG CLOSING BULLETIN 
Union Special Machine Co., Chicago, has 
issued a new descriptive bulletin No. 200 
on its equipment for closing filled textile 
and paper bags. To facilitate selection of 
machines, the 18-page booklet features easy- 
to-use tables which detail the characteristics 
of both sewing heads and machines. Also 
included are installation pictures which show 
the adaptability of the equipment to var- 
ious plant conditions. Copies of the bulle- 
tin may be obtained by writing the com- 

pany at 448 N. Franklin St., Chicago. 


Chinese Doesn t Mean 
Anything to an 
Eskimo 


Capacity DOESN'T 


MEAN ANYTHING 
EITHER UNLESS AN 
ELEVATOR BUCKET 


DISCHARGES Completely 


Figures designating content capa- 


city are meaningless chit-chat, unless the load 
an elevator bucket is capable of holding is fully 
discharged from outlet spout. Fact, isn't it? 


CALUMET 


Weller Pat. No. 
1,944,932 


How about the 


SUPER 
CAPACITY 
ELEVATOR 


CUP 


Can its real working-capacity be 
determined by its capacity rating. 
It can! Why? 

Because the Calumet Cup is scien- 
tifically constructed with a patented 
Logarithmic Curve design that pro- 
vides maximum load capacity and 
assures a complete discharge. No 


material remains in cup. No backlegging. 


Operates efficiently over any sized pulley, 


YOUR BEST BUY 
Complete elevator legs, 


boots and elevator 
legging, screw conveyor 
troughs, bins and custom 
built sheet metal work to 
specifications. 

Estimates and advice of 
trained engineers upon request. 


heads, 


327 S. LaSalle St. 


at any permissible speed. Sturdy one-piece 
welded construction. Smooth inside and 
out. Stronger, lasts longer. 


Immediate delivery on most sizes 


Place your order now and avoid last minute rush 


ASK YOUR JOBBER 


Or write for capacity data that really 


means something. 


WELLER CO. 


Chicago 4, Ill. 


Gorton Representative 


L. E. ROBERTSON 
L. E. (Robbie) Robertson, Binghamton, 


N. Y., has been appointed sales representa- 
tive in New York and part of Pennsylvania 
for the New England By-Products Corp., 
Boston, it has been announced by W. M. 
Andersen, general manager. Formerly with 
Nopco Chemical Co., Harrison, N. J., Mr. 
Robertson is well known throughout his 
territory, where he will be responsible for 
the sale of Gorton’s vitamin products for 
distribution to the trade. 


Merck Puts Crystalline 
Vitamin Bi2 on Market 


Crystalline vitamin B.:, used to treat per- 
nicious anemia, has been placed on the 
market by Merck & Co., Inc., Rahway, N. J., 
a company spokesman has announced. Iso- 
lation of the new vitamin, which will be 
sold under the trade mark of Cobione, was 
reported last spring by five Merck scientists. 

Cobione is being marketed in ampuls for 
administration by physicians. Each ampul 
contains 10 micrograms of crystalline vita- 
min Bi: in saline solution. Cobione is the 
first vitamin known to contain the metal 
cobalt, according to Merck scientists. 


Sunglo Feed Mills Appoint 
J.A.Newman Sales Manager 


J. A. Newman has been appointed sales 
manager of the Sunglo Feed Mills, Sherman, 
Tex., a subsidiary of the Fant Milling Co., it 
has been announced by J. A. Fant, presi- 
dent of the parent firm. 

Previously southwestern representative for 
Woodard-Scroggs, Inc., Mr. Newman be 
gan his feed career with the Hardeman’ 
King Milling Co. of Oklahoma and Texas. 
Later he was associated with Universal 
Mills and Transit Grain Co., both of Ft. 
Worth. 
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Poultrymen Hold Conference 


Institute Re-elects Perry Board Chairman 


@ J. L. PERRY, Perry Packing Co., Man- 
hattan, Kan., was re-elected chairman of the 
board of directors of the Institute of Amer- 
ican Poultry Industries at its Fact Finding 
conference in the municipal auditorium in 


Kansas City, Mo., Feb. 6-8. 


Other Institute officers elected for 1949: 
Cliff D. Carpenter, Chicago, president; W. 
F. Leimert, Tranin Egg Products Co., Kan- 
sas City, Mo., first vice president; Chester 
B. Franz, Chester B. Franz Co., St. Louis, 
second vice president; Jane Wasmuth, Chi- 
cago, assistant to the president; Baxter 
Christenson, Baxter Christenson Co., Chi- 
cago, secretary; W. F. Priebe, jr., Priebe & 
Sons, Inc., Chicago, treasurer; D. R. Long, 
Cudahy Packing Co., Chicago, assistant 
treasurer. 


One of the highlights of the three-day 
meeting was an address by H. H. Alp, head 
of the poultry department, American Farm 
Bureau federation, Chicago, who presented 
a picture of how production is swinging to- 
ward specialization. This swing, he said, 
points toward an increase in year-round 
production of quality eggs and poultry, 
which will call for some fundamental changes 
in our marketing system. 


Specialized production from larger flocks 
should help level off “valleys and peaks” in 
production, tend to increase the amount of 
oven-prepared and cut-up poultry and help 
bring about a “marriage” of the various 
groups within the industry, Mr. Alp 
predicted. 

President Carpenter read a talk prepared 
by the late Paul J. Messer, executive secre- 
tary of the Pacific States Butter, Egg, Cheese 
& Poultry association, before his death Jan. 
13. Mr. Messer, who had launched a west 
coast program in 1947 aimed at modernizing 
egg production, referred to retail handling 
and display as the “weakest link in the 
chain of egg distribution.” 


The hope for improved merchandising 
lies in the hands of processors and distribu- 
tors, according to Mr. Messer. He said that 
the two groups owe a responsibility to pro- 
ducers on one hand, and to retailers and 
consumers on the other. Furthermore, they 
need better merchandising for their own 
protection. 


E. E. Mason, executive secretary, North 


Central States Institute, presented a new | 


quality egg production program just started 
recently by a processing plant in Iowa and 
designed to improve quality and provide 
producers with premiums based on actual 
consumer prices. 

Under the new arrangement made be- 
tween producers, dealers and the carlot 
shipper or assembling plant, all eggs are 
marked with the farmer’s code number, and 
producers in the plan must follow certain 
management practices and meet certain stan- 
dards, such as a minimum flock of 300, that 
are basic to producing good eggs. 


Modern consumer demands cannot be met 
with ordinary farm quality poultry and 
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eggs, according to Mr. Perry, board chair- 
man. Today quality improvement must be 
aimed straight at shifting to specialized pro- 
duction and quicker routes to market, he 
pointed out. The old idea that these meth- 
ods won't work in farm areas has defeated 
quality improvement in the past. 


A number of other speakers participated 
in the general session and in the clinics 
devoted to production, shell eggs, dressed 
poultry and egg products. Dr. R. B. Linds- 


kog, Heidelberg university, was the featured 
speaker at the Monday evening banquet in 
the Hotel President. 

@ MT. PLEASANT CO-OPERATIVE 
Elevator Co., Mt. Pleasant, Mich., has com- 
pleted its $30,000 expansion and remodel- 
ing program. 


HAMMER MILL BULLETINS 


Two bulletins describing a new model 
C-G hammer mill designed specifically for 
custom grinding have been released by 
Sprout, Waldron & Co., Muncy, Pa. De- 
tails of the new mill will be found in bulle- 
tin CG-948 and supplementary data in bulle- 
tin CGD-948. Both are available on request 
from the company. 


ating expense. 


Pulleys. 


We Make Both 
Electro and Permanent 
Magnetic Pulleys 


If you want the most powerful, highly efficient, Magnetic 
Pulley for tramp iron removal, install the Stearns Electro- 
Magnetic Pulley. Especially designed for heavy duty jobs, 
the Stearns Electro-Magnetic Pulley alone offers the ulti- 
mate for separation or concentration problems. 


However, for certain light duty applications, Stearns 
Permanent Magnetic Pulleys (shown above) may be used. 
The best permanent magnetic pulleys money can buy, they 
require no wiring, are easily installed and eliminate oper- 


Consult Stearns Magnetic for recommendations on your 
particular problem. Write for Bulletin 303 on Electro- 
Magnetic Pulleys or Bulletin 350 on Permanent Magnetic 


STEARNS MAGNETIC 


627 S. 28th St., Milwaukee 4, Wisc. 
SEPARATORS CLUTCHES MAGNETS 


MFG. CO. 
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WHICH WILL YOU HAVE 7 


For some reason, the goose egg stands for 
zero .. . nothing. 


The nest egg, however, stands for a tidy sum 
of money, set aside for your own or your 
children’s future. 

It’s hardly necessary to ask you which you’d 
prefer. 

But it is necessary to ask yourself what you 
are doing to make sure you don’t end up with 
a goose egg instead of a nest egg ten years 
from now. 


The simple, easy, and obvious thing to do is 
to buy U. S. Savings Bonds. 


Buy them regularly, automatically, on a 


plan that pays for them out of the month-to- 
month income you make today. 


Millions of Americans have adopted this 
practically painless way to save up a nice nest 
egg for the needs and wants of the future. 


In 10 years they get back $40 for every $30 
invested in U. S. Savings Bonds—bonds as 
safe and solid as the Statue of Liberty. 


There’s a special Savings Bond Plan for you. 
Ask your employer or banker about it today 
...+ and get started now. 


You'll soon realize that buying U. S. Savings 
Bonds regularly is one of the most important 
and comforting things you ever did! 


Automatic saving is sure saving- U.S. Savings Bonds 


Contributed by this magazine in co-operation with the Magazine Publishers of America as a public service. 
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AUSTIN W. CARPENTER 


For three weeks, I've been practically 
living in our state capitol at Albany for the 
purpose of contacting members of the New 
York state legislature. 

The purpose of this contact has been 
to bring to the attention of the lawmakers 
the viewpoint of small business people of 
the state on proposed state spending, taxa- 
tion and legislative proposals. 

That a pronounced increased recognition 
by legislators of the important contribution 
to our economy made by small business is 
developing, I am very sure. This is encour- 
aging because, out of this recognition, the 
impact of proposed legislation on business 


Austin W. Carpenter is executive di- 
rector of the Eastern Federation of Feed 
Merchants, Inc., and secretary of the 
New York Associated Businessmen, Inc. 
His opinions as expressed in this column 
are his own and not necessarily shared 
by the publishers of The Feed Bag. 


people will be more carefully analyzed and 
appraised by the lawmakers. 

A good number of veteran legislators—- 
men with 16 to 24 years of service—have 
voluntarily told me that in all their experi- 
ence there never was a year when they re- 
ceived such a large number of communica- 
tions from business people of their districts 
expressing views on legislative proposals. 

Returning to my office for the weekend, 
I found a letter from a member of our 
trade association commenting on a recent 
bulletin which had been released urging 
our members to contact legislators in oppo- 
sition to Governor Dewey's exceedingly 
large budget and his proposals for increased 
taxes to meet it—a letter with so much 
common sense in every paragraph of it that 
I feel it worthwhile to quote it in my 
column. Here it is: 

“Your bulletin of the 17th, asking 
our membership to write or telegraph 
state legislators their views on the 
governor's tax proposals, recalls to me 
all the similar occasions on which it 
has been desirable to take an active 
part in politics. So, I wonder how 
many of our business people do take 
an interest, and an ACTIVE part, in 
politics, at times other than when we 
wish something from our assemblymen 

or senators. 

“I know quite a few politicians: state 
assemblymen and senators; U. S. sena- 
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tors and members of congress. I play 
golf with some of ‘em, meet others at 
clubs or other purely social gatherings, 
as well as at meetings of political or- 
ganizations. I am very sure they are 
glad to have personal acquaintanceship 
with the businessmen of their commu- 
nities, and there can be no doubt they 
listen more willingly to known friends 
than to names signed to letters or 
telegrams. 

“Seems as though every businessman 
in the state could have a_ personal 
friendship with public officials, and 
impress opinions on them between 
legislative sessions. I wonder how many 
do?” 


To the writer of this worthwhile letter, 
I feel deeply indebted. You should too, for their practice book. 


with 


he hits the nail squarely on the head on a 
factor of vital importance to all business 
people. 

Generally speaking, businessmen seldom 
contact their lawmakers and, unquestionably, 
most of the relatively few contacts made are 
only at times when threatening proposed 
legislation appears. Few business people 
make such contact with legislators a year- 
around affair. 

Do you think that organized labor— 
organized agriculture—organized consumers 
—limit acquaintance and contact with legis- 
lators to the short periods of the year in 
which the lawmakers are in session? Not by 
a jugful! They carry close contact every 
month in the year. They are smart. Busi- 
ness folks can very sensibly take a leaf from 


Lange, BAUIAN 
OS 


Profits are never a hit or miss proposition when you 
are operating under the CRITIC dealer franchise. 

Our proven feed selling plan is designed to build and 
hold customer volume that offers repeat sales year in 


and year out. 


Beginning with high product quality, you are offered 
aggressive feed selling support which includes prompt 
mill-to-dealer deliveries . . . personalized dealer service 


. . « progressive consumer advertising . 


. business 


integrity . . . and fair pricing. 


Write today for full details on our feed selling plan 


“The Bearditoun Mills” 


SCHULTZ, BAUJAN & CO. 


BEARDSTOWN, ILLINOIS 


: 
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—Dinner 
(Continued from page 21) 


it doesn’t cost them a cent, they respect the 
advice of our service workers.” 

Alfred “Barney” Mohr and Merlyn 
“Buzz” Hargens, the firm's flock experts, 
treat each project as an individual case and 
work on the idea of helping each man 
capitalize to the hilt on his particular re- 
sources of grain, housing and equipment. 

“Their activity in educating flockowners 
to the advantages of improved breeding and 
feeding methods pays off in more ways than 
one,” said Mr. Grundmeier. “For one thing, 
when a neighbor sees the results of their 
work on an adjoining poultry farm, it fre- 


quently prompts him to seek our services.” 

The Grundmeiers aren't overlooking the 
value of advertising. Progress of the hatch- 
ery in building feed sales is based on sev- 
eral interesting advertising stratagems: 

1. A movie playlet, timed for showings 
at the local theater on weekends when the 
farm crowds are heaviest. 

2. A weekly column in the local paper, 
dubbed “Under the Chicken Roost.” Copy 
for the column consists of comments on 
feeding and poultry care prepared by Mr. 
Grundmeier in collaboration with his two 
service ‘experts. 

3. Display ads in the local newspaper, 
the Manning Monitor, in which manufac- 
turers’ display mats are often used. Feed 
gets top billing in ad layouts. 


the first non-electric MAGNETIC pulley 


LEADS THE WAY IN 
MAGNETIC SEPARATION 


»4 Eriez Magnetic Pulley 
automatically removes 
tramp iron at Black Rock 
Milling, Buffalo, N. Y. 


ANOTHER first in the long list of Eriez Milling In- 

dustry developments . . The Eriez Non-Electric Per- 
manent Magnetic Pulley! Here’s a permanent magnet 
that is completely self-cleaning—a magnet that auto- 
matically removes tramp iron from your product. Quickly 
and easily installed as a head pulley in belt conveying 
lines. the new Eriez Non-Electric Pulley is capable of 
handling large volumes of material. The powerful per- 
manent magnetic field reaches right through belts of 
canvas, rubber or leather, in order to pull out tramp iron. 
Like other Eriez units, you get all the advantages of per- 
manent magnets . . no operating cost . . no maintenance 
.« - low installation cost .. and efficient everlasting mag- 
netic power. Put Eriez permanent magnets to work for 
|you. They are your best protection against fires, explos- 
ions and machinery dam- 
age. Over 10,000 different 
users have placed their con- 
fidence in Eriez. 


Pionee! of 


ERIEZ MANUFACTURING CO. 


Erie, Pennsylvania 


Since the feed department is a major 
unit of this operation, steps are taken to 
insure a new and constantly fresh supply 
of stock at all times. 

Mr. Grundmeier points out that, “If 
you're going to set records with feed, 
you've got to keep right on top of the busi- 
ness by maintaining adequate stock, keep- 
ing up with the latest in feeding trends, 
and stocking any new products that may 
make an appearance on the market.” 

_ And this, as almost anyone will agree, is 
good sales philosophy. 


Howes Elected President 
Of Textile Bag Group 


Homer V. Howes, vice president and 
director of sales of Bemis Bag Co., St. Louis, 
was elected president of the Textile Bag 
Manufacturers’ association at its annual 
meeting held recently in New Orleans. He 
succeeds Francis H. Ludington, president 
of the Chase Bag Co., Chicago. 

Norman E. Elsas, president of Fulton Bay 
& Cotton Mills, has succeeded Mr. Howes 
as vice president of the textile association. 


Borden Co. Introduces 
Ration-ayd Super-Base 


A new product which is being marketed 
under the name of Ration-ayd Super-Base, 
is being introduced nationally by the spe- 
cial products division of the Borden Co. 

According to the manufacturers, Super- 
Base eliminates the need for any animal 
protein and supplies all needed vitamin 
fortification for poultry mashes. It also con- 
tains substantial quantities of choline 
chloride and betaine and greatly simplifies 
production of high-performance poultry 
feeds by reducing the variety of ingredients 
previously required for balanced nutrition. 


THE FEED BAG | 


“Oh, the gun turrets are false but we 
don't have any more trouble with low 
flying planes scaring the cattle!" 
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Promoted by McMillen 


FRANK FRANZ, SR. 


Frank Franz, sr., oldest member of the 
McMillen Feed Mills sales force of Cen- 
tral Soya Co., Inc., has been appointed 
director of field service, it has been an- 
nounced by H. W. McMillen, vice pres- 
ident and director of sales. Formerly man- 
ager of the Virginia-North Carolina sales 
territory, Mr. Franz will be located in De- 
catur, Ill., where he will work under the 
direction of Ralph C. Holder, director of 
nutrition. 

Frank E. Franz, jr., has been named to 
head the Virginia-North Carolina sales ter- 
ritory. Prior to his work in the feed divi- 
sion, he represented the products division 
in the St. Lcuis area. 


Seven Minneapolis Men 
Buy L. J. T. Milling Co. 


The L. J. T. Milling Co., Minneapolis, 
has been purchased by seven men from that 
city who have changed the firm’s name to 
Solomon Valley Mills, Inc. 

The former owners of the alfalfa dehy- 
drating mill, J. C. Johnson and R. M. Tiger- 
man, Kansas City, found it unsatisfactory 
operating a business such a distance from 
their homes. 

H. H. Eikermann will continue to man- 


age the mill. New officers are C. R. Larza- | 


lere, president; Francis Pierce, vice presi- 
dent; and Howard Chambers, secretary- 
treasurer. L. A. McNalley, J. N. Mc- 
Michael, Ivan Edmands and Mr. Eiker- 


mann also hold an interest in the company. 


@ WARNER FEED & ELEVATOR CO., 
Independence, Wis., has been incorporated 
with 300 shares of capital stock valued at 
$100 each. 


@ MARVIN E. PUTTERBAUGH, Hunt- 
ington, Ind., has recently purchased the 
interest of his partner, Harold Brown, and 
is now sole owner of Riverside Feed & 
Supply. 
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MILL AND ELEVATOR EQUIPMENT 


Our Service Includes 


Dust Collectors Elevator Casings 
Malt Cleaners Elevator Legging 
Reels, Bins, Tanks Elevator Heads 
Feed Hoppers Elevator Boots 


Fire and Dust-Proof Elevators 
Conveyors and Fittings 


BURMEISTER CO. 


4535 W. MITCHELL STREET 
MILWAUKEE 14, WIS. 


PRE-STARTER 
- the feed to feed before the starter! 


A7 day feed to feed before the starter. Encourages 
quick eating. Assures balanced nutrition. They eat— 
they live—they grow—when you feed VITALITY CHICK 
PRE-STARTER the first critical week. 


ONLY A PART OF THE COMPLETE VITALITY LINE 


Make your store a "one-stop" feeding service with Vitality's 
complete line of poultry and turkey feeds, dog food, 
rabbit, pigeon, goat, horse and livestock feeds. Get the 
facts on the Vitality déaler franchise, write today. 
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Report Wage-Hour Violations 


Many Feed Dealers Uncertain About Law 


On the basis of limited inspections of 
feed and farm supply dealers during the 
1948 fiscal year, it was revealed that em- 
ployers owed $42,770 to 546 of their em- 
ployes as back wages because of violations 
of the fair labor standards act (the federal 
wage and hour law) and the public con- 
tracts act. 

This is shown in the 1948 annual report 
just submitted to the 81st congress by Wm. 
R. McComb, administrator of the wage and 


hour and public contracts divisions, United 
States department of labor. The report cov- 
ers the 12-month inspection period of the 
divisions ended June 30, 1948, during 
which 156 feed, grain and farm supply es- 
tablishments were inspected. 

Failure to make proper payment for over- 
time work was found to be the most com- 
mon type of violations, most of the back 
wages being allotted to employes for this 
reason. However, despite the 40-cents-an- 


Two Words With More 
SQUEALER FEEDS 


*® Better Results 
Extra Quality 


Feeder Acceptance 


Manufactured By 


HARLAN RENDERING CO. 


Manufacturers 


HARLAN, IOWA 


Wholesalers 


Frank Greutker 
Jack Bowlin 
Chris Greutker 
Burt Newell 


GREUTKER 


INCORPORATED 


Chamber of Commerce Building 
Buffalo 2, New York 


Specializing in 
FEED INGREDIENTS 


for the Mixing Trade 


OFFICE PHONES 
MOhawk 7766-7-8 
Teletype BU 209 


CALL 


MOhawk 6055 
MOhawk 6032 
MOhawk 2177 
MOhawk 7766 


hour minimum wage requirement of the 
wage and hour law, part of the back wages 
was owed because some employes had not 
always been paid even that amount. 

“The divisions are able to make inspec- 
tions each year in only a part of the nation’s 
more than 600,000 establishments of all 
types,” Mr. McComb points out. “How- 
ever, on the basis of the inspections of feed, 
grain and farm supplies dealers made dur 
ing the 1948 fiscal year, it appears tha: 
many employers still are uncertain about 
how these basic wage and hour laws affec: 
their employes.” 

The fair labor standards act is more gen 
erally applicable, affecting employes engaged 
in interstate commerce or in the produc 
tion of goods for interstate commerce, in- 
cluding occupations necessary to such pro 
duction. In addition to its minimum wage 
requirement of 40 cents an hour, this law 
provides that work after 40 hours a week 
must be paid for at the rate of at least time 
and one-half the employe’s regular rate of 
pay. The public contracts act applies to 
employes engaged in manufacture or sup 
ply contracts for the government in excess 
of $10,000. Both laws have child-labor 
provisions. 

Administrator McComb attributes most 
wage and hour law violations to improper 
calculation of overtime compensation and 
improper application of the exemption pro- 
visions. He advises employers in doubt 
about any provisions of either law to con- 
sult the divisions, whose regional offices 
are located in Boston, New York, Phila- 
delphia, Birmingham, Cleveland, Chicago, 
Kansas City, Dallas and San Francisco. 


44% of Wholesale Firms 
Violate Overtime Rule 


Forty-four per cent of the wholesale es- 
tablishments in Wisconsin inspected during 
fiscal year 1948 violated one or more of 
the major provisions of the fair labor stan- 
dards act during the two years covered by 
the inspections, according to Thomas O’Mal- 
ley, regional director of the wage and hour 
and public contracts division, United States 
department of labor. 

The major provisions of the act, com’ 
monly known as the federal wage and hour 
law, are those requiring the payment of a 
minimum wage of 40 cents an hour, and 
time and a half the regular rate of pay for 
all hours over 40 in a work week, and that 
restricting the employment of child labor. 

Commenting on the fact that 44 per 
cent of the 206 firms inspected violated the 
overtime provision, Mr. O’Malley empha: 
sized that a worker is not exempt from that 
clause simply because he is paid on a salary 
basis. The duties of the employe and the 
amount of salary must be considered, he 
added. 

W. C. REED NAMED MANAGER 

W. C. Reed has been named manager of 
the United Distributing Co., Minneapolis, 
succeeding Francis P. Whiting, who died 
Feb. 3. Mrs. E. H. McGaffey will continue 
as secretary and credit manager. Mr. Reed 
and Mrs. McGaffey helped Mr. Whiting 
manage the firm the past 12 years. 
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(Continued from page 64) 


club and other civic groups. I believe it 
has a strong effect on customers, even those 
in the rural areas, when the manager of a 
cooperative concern like ours is known to 
everybody. 

“How much feed do Rotarians buy? Well, 
some of them own farms and they buy 
feed. But that isn’t the sole reason. Think 
o! the psychological effect on farmers when 
they do business with a concern whose 
manager or owner gets plenty of publicity 
in the newspapers as head of this or a 
member of that group which is working for 
the betterment of Olathe and the neighbor- 
ing area. It’s meant a lot to me.” 

Olathe is in a general farming com- 
munity. Dairying, grain production, hogs, 
steer feeding, poultry and seed production 
al! have kept farmers in a prosperous con- 
dition during the past years. Competition 
for their business is keen, especially among 
feed concerns and grain elevators, so it 
takes considerable ingenuity to win feeding 
contracts. 

Among promotional devices which have 
been used, premiums have been valuable 
in building up a volume of business. The 
Farmer's Unicon has given away such items 
as kitchen tongs, dust pans, large calendars 
and coal shovels. Recently 600 rain gauges 
were distributed to farmers and townspeople. 

“We don’t restrict the distribution to 
customers who buy a certain amount of 
feed,” the manager explained. “Anybody 


who asks for the premium gets one. After 
all, a fellow who may not be trading with 
us this month may feel like buying from us 
later in the year. And if we turn him down 
on a ‘give-away’ that costs only 35 or 50 
cents, we may be losing a potential pa- 
tron who could give us several hundreds 
of dollars in business.” 

Sparked by Mr. Robinson’s progressive 
ideas, this enterprising concern will con- 
tinue to invite business to its plant—and 
feeders around Olathe to dinner. 


Three Personnel Changes 
Announced by Staley Co. 


Three changes in personnel have been 
announced by the A. E. Staley Manufactur- 
ing Co., Decatur, Ill. 

L. F. Wiegand has succeeded J. D. Doug- 
las as sales manager of the firm’s branch at 
Painesville, Ohio. 

K. D. Stempson, who has been with 
Staley’s at Decatur for some time, has been 
named eastern sales manager to succeed 
Mr. Wiegand. 

Richard P. Lapham, Parma, Mich., has 
been appointed feed sales representative for 
Michigan, northern Indiana and western 


Ohio. 


@ F. W. BRISCOE, Chalmers, Ind., has 
sold his grain and feed business to four 


men who will operate the firm under the 
name of Chalmers Grain & Feed Co. 


A-D-M Appoints Herberger 
Feed Advertising Manager 


L. E. (Ed) Herberger has been named 
advertising manager of the feed department 
of Archer-Daniels-Midland Co., Minneapo- 


lis, T. L. Daniels, president, has announced. 


Previously Mr. Herberger had served 
A-D-™ as a territorial sales supervisor for 
the Archer feed department and had been 
in sales and promotional work for the Com- 
mander-Larabee Milling Co. In 1926 at 
New Haven, Conn., he organized the Her- 
berger Co., designers and manufacturers of 
sales promotion materials. He headed this 
firm for 15 years, the last seven in 
Minneapolis. 

Mr. Herberger is a graduate of the Uni- 
versity of Minnesota and took graduate 
work at Yale university. 


Wells to Head Sales at 
Portland for Chase Bag 


James W. Wells has been appointed sales 
manager of the Portland, Ore., branch of 
the Chase Bag Co., St. Louis, R. N. Con- 
ners, vice president and general sales man- 
ager, has announced. 

With the exception of his wartime serv- 
ice in the medical corps as a captain, Mr. 
Wells has represented Chase in its Portland 
branch since it was established in 1939. He 
succeeds Robert R. Koch, who was recently 
made manager of the newly acquired Chase 
factory in Los Angeles. 


Ath Ua 


in the market for: 


MOLASSES OAT FEED 


BREWERS’ GRAIN 
MALT SPROUTS | 


A penny post card or a phone 
call to us will save you money when 


MOLASSES ALFALFA CHOPS 
BLACK STRAP MOLASSES 
CHOICE WHEAT FEEDS 
WASCO CORN FEED 


CORN DISTILLERS' GRAINS 
BUTTERMILK POWDER 


La Budde Feed & Grain Co. 


AT MILWAUKEE 


FEEDS FEEDING 


By F. B. Morrison 


* 


Here is a book which is a definite asset for any 
person producing or handling feeds. This 2lst 
edition of FEEDS AND FEEDING, written by 
Prof. F. B. Morrison of Cornell university, contains 
more than one thousand pages. It is the most 
practical compilation of information on livestock 
feeding and nutrition ever printed—a book you 
can use almost every day. 


Order For Immediate Delivery 


Get your copy of FEEDS AND FEEDING direct 
from The Feed Bag by placing your order now 


Che feed Bag 


1712 W. St. Paul Ave. 
Milwaukee 3, Wisconsin 
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Indiana Firm Gets First New Prater Mill 


The first of the new Blue Streak Advance 
custom mills pictured above, manufactured 
by the Prater Pulverizer Co., Chicago, has 
been purchased by Ed McMichaels and 
William Sprinkle, custom millers and co- 
owners of the E. K. Sowash Co., Crown 
Point, Ind. Dave Lingard, (left) Indiana 


representative of Prater, is shown receiving 
the check from Mr. McMichaels, with Mr. 
Sprinkle in the center. The new custom 
mill is scientifically designed with fan, rotor 
and screen area proportionately balanced so 
that the applied horse power develops 
maximum grinding efficiency, according to 


Your Customers 


MORE MILK 


Since 1883 
WAUSAU 


full production NOW, 
and at the same time 
keep the cows in the 
best of condition for 


sustained milk flow. 


“The Old Reliable Milk Producer” 


Will bring in extra production and increased 
profits throughout the winter months. 


NORTHERN MILLING CO. 


company claims. A new principle is em- 
ployed which makes it possible to change 
screens quickly and easily. 


Whitmoyer Laboratories 
Announce Two New Items 


Whitmoyer Laboratories, Myerstown, Pa.. 
have announced introduction of two new 
products containing sulfaquinoxaline. One 
product called Sul-Clo is designed for feed 
manufactures who want to make up a 
medicated mash for a continuous preven 
tion program against cecal or intestinal 
coccidiosis in chickens. The other new pro- 
duct, which is being marketed under the 
name of Quinatrol, is more concentrated 
and can be used for controlling outbreaks 
of coccidiosis in chickens. It is also recom: 
mended for controlling mortality resulting 
from fowl cholera. 

@ WILLIAM E. BEISER, Sublette, Ill., is 
new manager of the Sublette Farmers’ Ele- 
vator Co. 


NEW BEMIS FILM 

A new sound color motion picture, “A 
Stitch in Time,” has been produced by the 
packaging service department of Bemis Bag 
Co., St. Louis, as a supplement to the firm’s 
sewing machine clinics. The two-part 16mm. 
film has a combined projection time of 
about one hour and covers the installation, 
operation, maintenance and repair of the 
major type of bag closing sewing machines. 


Want 


THE 
NOW 
VITAMIN 
With dairy products SUPPLEMENTS © 
bringing good prices FOR 
your customers want to WELL 
bring their herds up to al 
BALANCED 


FEEDS.. 


WISCONSIN 


Laboratory controlled . . conveniently 


warehoused .. price commensurate 
with high quality. 


Ute White's, ught 
White Laboratories, 
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—Dealer Aids 


(Continued from page 17) 


addition to Mr. Hartquist, the company em- 
ploys a full-time helper, a feed salesman, 
and a combination seed corn district man 
and nursery stock salesman. “You can’t sit 
behind a desk and expect business to come 
in through the doors,” the Minnesota dealer 
declared. “We have 30 farmer-dealers sell- 
ing our hybrid seed corn for us and they 
bring in a lot of business.” 


4. Contacts made through FFA and voca- 
tional agriculture activities. “This hasn't 
done me a bit of harm,” Mr. Radke said. 
“The agricultural students of today are the 
farmers of tomorrow. In my work with 
them, I have emphasized the importance of 
using only the best formula feeds and of 
planting new disease-resistant varieties of 
grain and vegetables. Three, four, or five 
years from now they'll be applying some of 
the practices they learned in school. And I 
wouldn't be at all surprised if they bought 
a fair percentage of their feed, seed, and 
other farm supplies from this firm. 


3. A full line of farm needs such as seed 
mixers, forks, arc welders, etc. is carried. 
“We can’t hope to compete with hardware 
stores or machinery dealers but there are a 
lot of farm supplies that tie in very well,” 
the Austin operator explained. 


“However, we are going into this busi- 
ness gradually. After all, we got started 
only in February and it’s better to crawl 
first before attempting to walk. Neverthe- 
less, our feed and seed business is expand- 
ing so rapidly that before long we'll be 
forced to build an addition to this store and 
warehouse. In fact, we've already poured 
the footings for an addition.” 

The Austin Seed Co. is housed in an 
attractive building 50 by 80 feet constructed 
of cement blocks with a brick facing. The 
interior of the store and office is finished 
in knotty pine. Attractive displays permit 


merchandise to be put out where they can 
catch customers’ attention. 

“If a feed and seed dealer keeps abreast 
of new trends and happenings in agricul- 
ture, he'll find plenty of customers who 
have done the same thing,” Mr. Radke 
smiled. “That's why we are stocking so 
many chemicals along with our feeds and 
seed. It explains why we're finding that 
items like benzene hexachloride for hog 
mange and sodium fluoride, for worms can 
become just as much of a staple as hog 
feeds and poultry mashes. They tie in 
perfectly.” 


Ranch-Way Feed Division 
Holds Sales Conference 


District managers, salesmen, and execu- 
tives of the Ranch-Way feed division of 
the Colorado Milling & Elevator Co., Den- 
ver, discussed sales and dealer promotion 
plans for 1949 at the firm’s annual sales 
conference in Denver, Feb. 10-12. 

Speakers included Fred W. Lake, com- 
pany president, and J. E. Vaughn, sales 
manager for the Ranch-Way division. 

Sales and advertising plans for the year 
were reviewed and company nutritionists 
outlined work being done in the laboratory 
and in the field to improve feeding pro- 
grams and promote the production of better 
livestock and poultry. 


@ K. & M. FEED CO., Warsaw, Ind., has 
opened a feed store in Denver, Ind., with 
James Ege manager. 
BEST SAFETY RECORD 

The Marshfield Milling Co., Marshfield, 
Wis., had the best individual fleet record in 
1948 in Wisconsin’s motor vehicle depart- 
ment’s annual truck-and bus fleet safety 
contest. According to department records 
the Marshfield firm had 561,520 accident 
free miles of operation. 
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TELEPHONE 
2-8355 


Highest Prices for 
Burlap and Cotton 
BAGS 


We will give you prompt price quotation 
on your used and surplus bags. Our rep- 
resentative is in your vicinity regularly 
for prompt pick-up service. 


BAG PRINTING IN COLORS 


We submit ideas and color 
sketches for your approval. 


WRITE-WIRE OR TELEPHONE-COLLECT 


Stearns Co. Announces 
New Magnetic Pulley 


A new permanent magnetic pulley which 
incorporates a special design of Alnico 
metal poles, self-energized and requiring no 
electrical current has been announced by 
the Stearns Magnetic Manufacturing Co., 
Milwaukee, Wis. 

Because no wiring or electrical connec- 
tions are needed the unit can be operated 
under all atmospheric and temperature con- 
ditions, the company said. More than 50 
different sizes are available. Additional in- 
formation describing the complete line of 
new magnetic pulleys is contained in bulle- 
tin No. 350 which is obtainable upon 
request. 


MIXERS! 


FORTIFY YOUR '49 
° FEEDS 

SALES 

PROFITS 


with 


RYDE’S 


NUTRITIVE 
MINERALS 


Supplies For 
A Vital 
ogs 
Foundation d 
Mixed Poutry AND Farm 
Feeds Livesrocw 
= 2 Animals 


Here is a controlled mixture of 
basic minerals known to be essen- 
tial to poultry and animal growth, 
health, and productivity. 

Result-proved by years of every 
day farm use, Ryde’s Nutritive Min- 
erals are ready to build more busi- 
ness for you, results for your cus- 
tomers, and steadily increasing 
sales. 


Write for full details 
RYDE & COMPANY 


5425 W. Roosevelt Rd. 
Chicago 


* weve op KNOW! DES MOINES 9. \owA 
COMPLETE stock OF 

wWe nave extensive rocks of 
and textile pags at 
prices: Each bag is 
processes out m erm 
piant- cteaned mended sorte? 
graded and paled for prompt : 
Let vs your needs> 
we con you! 


— Conserve Soil 


(Continued from page 47) 


“I’m always glad to give any information 
I may have. After all, cooperation is very 
essential in the feed and seed trade. There's 
plenty of business for all of us. Each dealer 
has his own methods of securing and retain- 
ing patrons. In our particular case we are 
convinced that a general line of merchan- 
dise has been an important factor in at- 
tracting both farmers and townspeople into 
the store. 

“A retailer in another town might find 
that a straight line of feeds, with no side- 
lines whatsoever, works out the best for 
him,” the Oklahoman continued. ‘That's 
fine, but we've found which method we 


FLAMBO FEEDS 


DEPENDABLE QUALITY 


FLAMBQ 


FEEDS 


A Trade Mark 
That Talks 


Accurately Compounded 
450 Tons Daily Capacity 


The Finest of Ingredients 
And the Best of Equipment 
Makes The FLAMBO 
Trade Mark Talk 


We Specialize in Mixed 
Cars of Pulverized Grains 


and Mixed Feeds 


We Solicit 
Private Label Business 


FLAMBEAU MILLING 
COMPANY 
PHILLIPS, WIS. 


Phone Teletypewriter 
L.D. 44 or 21 Phillips 14 
e110 e 


prefer and we're going to keep on selling 
a fair share of the feed sold in Okmulgee 
county in this manner.” 

As a special accomodation to its pa- 
trons, the Roach Seed Co. offers a check- 
cashing service which has proved very 
popular. This has been a great help in 
building customer appreciation of the 
store’s many departments, Mr. Roach 
asserted. 

“We have a group of folks who prob- 
ably would never walk into the store if it 
were not for the fact that we cash their 
checks. There is no charge, but the ma- 
jority feel morally obligated to make a 
purchase before asking us to perform this 
service. Perhaps they buy a fair-sized order 
of groceries, or feed for their chickens 
and pets.” 

The firm has ample space to display its 
varied lines in the 80 by 90-foot building 
which occupies a corner location in down- 
town Okmulgee. Show windows stretch 
across the ertire front of the store which 
affords opportunity for attractive displays. 

Proof that Mr. Roach is highly regarded 
by fellow seedsmen lies in the fact that he 
has been elected president, secretary, and a 
director of the Oklahoma Seedsmen’s asso- 
ciation. But the best proof of all is the 
steady flow of customers into the feed and 
seed establishment every day. 


R. 0. Bate Leaves Conkey 
To Join Scheel Agency 


R. O. Bate has joined the Scheel Adver- 
tising Agency, Cleveland, Ohio, where he 
will be in charge of the rural advertising 
division. Mr. Bate served for many years as 
advertsing manager of the G. E. Conkey 
Co., feed manufacturers, and also was con- 
nected with the Cleveland office of the 
Campbell-Sanford Advertising Co. 


PENB Contest to Discover 
Who is Mystery Good Egg 


“I am a Good Egg—Who am I?” This 
is the title of an unusual industry-participa- 
tion mystery contest which will open April 
1 under the sponsorship of the Poultry 
Egg National board. 

A long list of valuable prizes will go to 
the person who identifies the mystery Good 
Egg through four sets of clues appearing in 
PENB bulletins and poultry trade publica- 
tions. Here is the first set of clues: 


| am a Good Egg 

Sweet number plus zero three are we, 
But no poll has been taken on me. 

| walk among the trees and in the breeze 
The absence of dust pleases me 

Things lovelier than a poem | see, 

Thus will it forever be— 


Who am |? 


The grand climax and the awarding of 
prizes to a winner will take place at the 
PENB state leader’s breakfast scheduled for 
July 20 during the IBCA convention in 
St. Louis. 


Anyone who is, or becomes, an industry 
member of the National Good Egg club—- 
which means an investing member of PENB 
—-is eligible to compete in this unique con- 
test. Here’s what to do: Write a 150-word 
letter on “Why I support the Poultry & 
Egg National board and send the’ entry to 
PENB at 308 W. Washington st., Chicago 6. 


A judging committee will select the best 
entries, and the person submitting the win- 
ning letter will be given the first opportunity 
to identify the mystery Good Egg. If the 
winner is present at the PENB breakfast, 
guessing will be done there; if unable to 
attend, he will do it-via long distance tele- 
phone during the program. If the first win- 
ner misses, others will be called in the 
order of the rating of their entries. 


We Take the PULSE of the FEED MARKET For You 


Prices 


ws 


\ 
DeCeAc 
BOB ANDERSON 


DeCeAe Inc., CHICAGO 4, ILLINOIS 
Teletype CG 1466 
PHONE: WAbash 2-0028 WAbash 2-0045 


NOEL 
BILL NOEL... CASSELMAN 


G.W. NOEL & CO., KANSAS CITY 6, MO. 
Teletype KC 399 
PHONE: GRand 7363 GRand 6619 


BROKERS IN FEED INGREDIENTS 
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Under one roof 


Every Feed Ingredient You Want 
Conveniently Located for Truck 
Pickup—We Favor Legitimate 
Feed Dealers 


GOOD STOCKS AT ALL TIMES 


CALF MANNA, LAB MIX, CONDENSED BUTTERMILK, 
CALCIUM CARBONATE, GRANITE GRIT, SANI-FLOR 
LITTER, DEHYDRATED PEAVINE AND SOYAVINE MEAL, 
DEHYDRATED ALFALFA MEAL, CODLIVER OIL CONCEN- 
TRATE, REGROUND OATFEED, DAIRY FEED, COLLOIDAL 
PHOSPHATE, FOX AND MINK FEEDS, DOG RATIONS, 
KILLER-DILLER RAT & MOUSE EXTERMINATOR, PEANUT 
MEAL, SOYBEAN MEAL, LINSEED MEAL, BREWERS 
GRAINS, MALT SPROUTS, DISTILLERS DRIED SOLUBLES, 
SKIMMILK, BUTTERMILK POWDER AND MILLFEED, BEET 
PULP, MOLASSES AND 44 OTHER COMMODITIES. 


FEED SUPPLIES, INC. 


3328 W. Cameron Ave. 
NORTH MILWAUKEE, WIS. 


ENDS THE QUEST 
FOR THE BEST 


TRIPLE SCREENED 


Shellbuilder 


PURE CRUSHED 


3 Sizes: 3 Bag Sizes: 
e Hen 80 Ib. 
e Pullet © 50 |b. 
© Chick @ 25 |b. 


80 LBS. NET 


Shellbuilder Co. 


HOUSTON, TEXAS 


SHELLBUILDER CO. 


INCREASE MOLASSES 
FEED OUTPUT 


LARGE HANDLING CAPACITY 
—EVEN MIXING 


This Mixer, with a 20 H.P. motor 
is so efficient that it turns out 
12,000 to 16,000 pounds of 
heavy type ground feeds per 
hour, based on 15 to 30 per 
cent molasses; on lighter feeds 
its production is 8,000 to 12,000 
pounds, based on 25 to 50 per 
cent molasses. A more powerful 
motor will further increase its 
capacity. 


These Important Features Make For Efficiency And 
Long Life: 22 feet of molasses warming coils in tank; 
Heavy shaft, with larger center diameter for strength; 
Adjustable Beaters; Molasses register meter; Control 
valve eliminates clogging on low percentages of mo- 
lasses; Heavy duty 2-inch submerged pump, circulates 
molasses completely every 12 minutes; Feeder—con- 
veyor type, handles more than rated capacity; large 
opening at rear for ground hay, etc. 


THE NEW SERIES 600 
WENGER MIXER 


Let us give you more information, write 


WENGER MIXER COMPANY 


Box 128 Sabetha, Kansas 


W - furnish a certificate of 


analysis with each carload 


of Ark Valley Alfalfa Meal 


HOUSTON, TEXAS 


. Wire 
THE ARK VALLEY ALFALFA MILLS, 


Air Mail ... Write. . 


Hutchinson, Kansas 


y Vea 
MEMBER 
138 
Meal = National Hay Association 
for Better 
Grain & Feed Dealers National Assn. 
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Livestock in Wisconsin 
Poorly Fed Griem Says 


Wisconsin cattle and swine are probably 
not getting enough protein, according to 
W. B. Griem, chemist at the state depart- 
ment of agriculture feed laboratory, after 
reviewing Wisconsin farm feeding practices. 

Mr. Griem’s figures show that of the 
900,000 tons of commercial feed used by 
Wisconsin farmers each year about 600,000 
tons are fed to cattle and swine. These 
600,000 tons contain about 22 to 25 per 
cent protein. In addition, about 2,000,000 
tons each of corn and oats are fed annually 
to livestock on the state’s farms. 

Assuming that the average protein con- 
tent of the corn and oats is 10.5 per cent, 
Mr. Griem pointed out, the protein in the 
commercial feed supplement would increase 


the protein content of our livestock ration 
to about 12.5 per cent. Since this is an 
average figure, it is obvious that many farm- 
ers are feeding much less protein. 

“This is not high enough for the most 
economical production, especially with poor 
pasture and roughage, and indicates con- 
siderable wastage of home-grown grains 
through improper balance,” Mr. Griem de- 
clared. “I doubt if we realized, prior to this 
analysis, that our livestock was so poorly 


fed in respect to protein.” 


@ MRS. JOSEPH KIERZKOWSKI, Rosen- 
dale, Wis., has sold the Rosendale Flour & 
Feed Co. to Mr. and Mrs. Bernard Crain, 
Fish Creek. 


@ P. R. COUCH, West Salem, Ill., senior 
member of George Couch & Sons, grain 
elevator and milling firm, died Jan. 26 in 


Avon Park, Fla. 


No finer custom grinder has ever been manufactured by Gruendler than our 
Model 48 Whirlbeater Hammer Mill. Scientifically designed to give you long 
and profitable service. Our many features are your greatest asset.” 


AAmerica’s Leadimg Hamme Will 


WRITE FOR LATEST BULLETIN 


GRUENDLER CRUSHER AND PULVERIZER COMPANY 
2915 North Market Street, St. Louis 6, Missouri 


YES, IT’S A 
GRUENDLER 


* CUSTOMERS EXPECT « 


to insure proper nutrition of livestock and poultry 


The value of topiNnF for live- 
stock and poultry has long been 
recognized by nutritional ex- 
perts. As a result, most manufac- 
turers are including 1opINE in 
their formula feeds, mineral 
mixtures and salt blocks. 

Farm animals, like human be- 
ings, need small amounts of 


IODINE to prevent goicer and 
related conditions. In goiter 
areas, IODINE is a vital necessity. 
Elsewhere it is a sensible pre- 
caution. Your customers want 
IODINE in the feed products they 
buy. They expect it! Make sure 
your formula feeds and mineral 
mixtures contain IODINE. 


IODINE EDUCATIONAL BUREAU, INC. 


120 Broadway, New York 5,N. Y. * 221 North LaSalle Street, Chicago 1, ill. 


e1ize 


New Mastitis Ointment 
Introduced by Lederle 


Introduction of a new, disposable tube 
package of penicillin ointment for udder 
infusion in treating chronic or acute masti- 
tis in cows has been announced by Lederle 


Laboratories, Pearl River, N. Y. According 
to the company, a great advantage of this 
product, called Veticillin, is its ability to 
maintain effective concentrations of peni- 
cillin within the udder up to 48 hours fol- 
lowing only one infusion, even when the 
cow is milked every 12 hours. A scientifical- 
ly designed teat nozzle is attached to each 
tube which permits quick, easy and safe 
insertion without danger of damage to the 
teat opening. 

@ LEONARD GARDING, Paynesville, 
Minn., has purchased the Regal grain ele- 
vator and coal sheds, Regal, Minn., from 
W. E. Kage. 


Compare Values! 


yY for TOP QUALITY proved by 
Extra-dividend feeding results. 
for the NEWEST DEVELOPMENTS in 
HIGH PRODUCTION FEEDS. 
for SPECIALIZED FEEDS that produce 
unusually profitabie results. 


NEW for 1949 
Conkeys High Energy Broiler, High 
Hatch Breeder, High Hatch All Mash 
Breeder and High Hatch Turkey Breed- 
er, and of course for baby chicks. 
Conkeys Y-O Starting Feed and Y-O 
All Mash Chick Ration. 

Choice of Mash or Pellets—plain banded or fancy print bag: 


Take a Tip—This Year 
V It’s Conkeys 


Address 
G. E. CONKEY CO. 


6761 BROADWAY «+ CLEVELAND 5, OHIO 
Mills: Cleveland, O.; Toledo, O.; Nebraska City, Nebr. 
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— Schonberg 


(Continued from page 60) 


patch of ocean vessels and it will be a mat- 
ter of a month or more longer before this 
becomes straightened out. 

Now China and its civil war activities has 
further disrupted shipping of our grain with 
repercussions bound to be felt in our carry- 
over stocks at the end of the season. It is 
becoming harder to find places to which 
to ship our grain. 

We must not forget that United States 
for many years between the two world wars 
was a net importer of agricultural products. 
We had become a creditor nation and that 
is one of the attendant difficulties in export- 
ing—one has to buy something in return. 

Argentine, Canada, Australia, the Dan- 
ubian countries and Russia want only to 
sel! agricultural products and not manu- 
factured goods too. They take other things 
in return—coal, machinery, industrial arti- 
cles. Will we be willing to do this in order 
to sell our grain? 

{t was not until we entered the war that 
we became a net agricultural exporter and 
we reached our height in the 1945-46 sea- 
son. Now dairy products, fats and oils and 
even some grain exports are becoming 
smaller and we are again a net importer of 
meat. Canadian oats, barley and rye are 
coming here for domestic uses, not for pro- 
cessing and re-export, as was the case dur- 
ing the war, but to compete with our own 
grains which we have in abundance. 


: Y 24 GAUGE 


RIGHT 
Prompt Delivery 


; Galvanized Steel Hog Troughs 


Y 20 GAUGE 


Ask your distributor — or mail this 
ad for catalog page and prices. 


Another problem in our own country— 
the market differentials on loans is badly 
out of line with present freight rates. Last 
summer when the Kansas City-Chicago 
freight was 14 cents per bushel, the loan 
difference was continued at 5 cents. There 
was elevator space in Chicago but Kansas 
City was terribly congested and some wheat 
had to be shipped to Chicago for storage 
purposes on the loan even though it netted 
the producer 2 cents less than in his desig- 
nated market—Kansas City. Hard and fast 
rules make maladjustments. 

Should this year’s wheat crop in the 
United States come through in good shape 
there is bound to be a storage problem 
while at the same time the defaulted loan 
wheat falling into the government’s hands 
will be a handicap in promptly exporting 
large amounts of new crop wheat. 

It is never pleasant to look ahead to 
reduction of activities that have been profit- 
able to producers but retrenchment seems 
to be the order of the day. Only supply 
and demand can win out. 


@ TALLULA FARMERS’ ELEVATOR, 
Tallula, Ill., has completed construction of 
a $80,000 elevator with a 56,000-bushel 
capacity. 


@ J. M. HAMMOND, Lincoln, Neb., 
secretary-treasurer of the Goosch Milling 
Co., has been appointed senior advisor to 
the Lincoln Junior Chamber of Commerce. 


@ FARLEY FEED CO., Janesville, Wis., 
has re-elected C. L. Smith, president. 


16 GAUGE 


And in Two Sizes 
24". and LONG 


They are back again—and 
now BETTER THAN EVER! 
Extra sturdy construction, 
turned edges — welded 
seams! Easy to clean — 
all the features to make 
it a big seller! 


THE NATIONAL- IDEAL CO. toLevo 4, 


LATTIN 


Chamber of Commerce 
Buffalo 2, N. Y. 


COMPANY, Inc. 


Jobbers Feed Stuffs — Manufacturers Representatives 


SEA PEP 


327 So. LaSalle St. 
Chicago 4, Ill. 
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Personnel Shifts Made 
At Two Bemis Branches 


The appointments of Lunsford E. Cox as 
assistant to the manager at Kansas City and 
of Harold E. Cuthbert as office manager at 
Houston have been announced by the 
Bemis Bag Co., St. Louis. 

Joining the firm as a salesman in 1933, 
Mr. Lunsford has been production manager 
of the Indianapolis bag factory. He served 
in the navy in World War II. 

Mr. Cuthbert, a member of the account- 
ing and auditing department of Bemis since 
1927, became auditor of internal account- 
ing in 1943. 


PROFIT BY THESE 
EXTRA-TONNAGE 
BUILDERS 


You get local advertis- 

ing and merchandising 
right in your own terri- 
tory. You have hard- 
selling radio programs 
backing your products. 
Your employees receive 
training aids through- _ 
out the year. You have 
a spirited, working or- 
ganization behind you 
all the way — helping 
you sell, build tonnage, 
boost profits. These 
benefits are available 
to you, now! 


Write today for 
complete information. 


ic 
+4 
e 
\ 
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$ \ : 
4 
ansas city, Mo. 
e113 


Brokers of ... 
QUALITY FEED INGREDIENTS 


U. M. C. Calcium Carbonate — Feed Mixing Limestone 
Limestone Grit — Bentonite — Oil Meals 


Mill Feeds — Packing House By-Products 


UNITED FEED PRODUCTS CO. 
205 W. WACKER DR. CHICAGO, ILL. 


CAMEL 


WHEAT MIXED FEED 


for 
“All in 


Poultry-Dairy Cows-Pigs one bag” 


EXCELSIOR MILLING COMPANY 
Minneapolis ° Minnesota 


TESTED 


ORIGINAL 


TEHR-GREEZE 


FABRIC CEMENT 
FOR REPAIRING GRAIN BAGS 


Profitable and fast-selling. You can tie in 
with national advertising campaign to con- 
sumers. Write for attractive dealer offer. 


AVAILABLE FOR IMMEDIATE DELIVERY 


VAL-A COMPANY 


100 W. Root Street Chicago 9, Illinois 


4-H, FFA Winners Eligible 
For A-D-M Feeding Awards 


Members of 4-H or Future Farmers of 
America units who are undertaking calf or 
hog projects this year will be eligible to 
receive Better Feeding awards offered by 
Archer-Daniels-Midland Co., Minneapolis, 
and their dealers, according to F. L. Dan- 
iels, feed department manager. 

Awards will go to club members whose 
entries place first or second in the judging 
at county fairs or other local contests, with 
additional prizes for those who win grand 
championships or class championships in 
state fairs or other higher competitive events. 
A free supply of Archer feed equal to the 
amount used by the participant in feeding 
his show animal will go to first place win- 
ners, while runner-ups will receive half that 
amount. 


Prater Pulverizer Lists 
Firms Installing Mixers 


Prater Pulverizer Co., Chicago, has an- 
nounced that the following firms have re- 
cently installed Blue Streak granular grind 
mills: Fairwater Milling Co., Fairwater, Wis.; 
Stafford Feed Mill, Bolivar, Mo.; Farmers 
Elevator Co., Cicero, Ind.; Cambria Pro- 
duce, Cambria, Wis.; Carter Grain Co., 
Kankakee, IIl.; Merrillville Feed Co., Mer- 
rillville, Ind.; Richards Feed Store, Mar- 
tinsville, Ind.; Knowles Produce & Trading, 
Knowles, Wis.: Schuck Bros., Brookville, 
Ind.; Davis Feed Mill, Kenly, N. C. 

John C. Frey, Oconomowoc, Wis.; Cres- 
cent Flour & Feed, Springfield, Mo.; Em- 
poria Elevator Co., Anderson, Ind.; Bar- 
nard Grain Co., North Salem, Ind.; Bauer 
Bros., Campbellsport, Wis.; Lostant Mill 
Co., Lostant, Ill.; F. J. Krob Co., Ely, Iowa; 
LaPorte City Elevator Co., LaPorte City, 
Iowa; Marshall Feed Store, Pekin, Ind.; 
Clifton & Kieslich, Montefort, Wis.; Barn- 
stable & Ware, Hillsboro, Ill.; Zebros Feed 
Store, Bruce, Wis.; Martin W. Klema, 
Franksville, Wis.; Earl R. King, West Salem, 
Ill. 


THE FEED BAG 


"Why don't you try some of our feeds, 
Epperly? Your chickens come over here 
every day to look at my display. 


e1l4e 
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Chicago Board of Trade 
Appoints Harris Secretary 


Everette B. Harris has been appointed 
secretary of the Chicago Board of Trade to 
fill the vacancy caused by the recent death 
of William B. Bosworth, it has been an- 


EVERETTE HARRIS 


nounced by J. O. McClintock, executive 
vice president. His appointment will be- 
come effective March 1. 

Mr. Harris has been associated with 
Mandel Bros. for the past three years where 
he has been engaged in research work and 
director of various operations, including 
personnel. He spent eight years with the 
United States department of labor in its 
Washington and Chicago offices and sev- 
eral years with the department of agri- 
culture. 


Named Sales Manager at 
Hilltop Branch Feed Plant 


A. N. Worstell, Valparaiso, Ind., has 
been named sales manager of the Chicago 
Ridge, Ill, branch plant of the Hilltop 
Farm Feed Co., Minneapolis, company of- 
ficials have announced. 

Formerly with the Pennsylvania railroad, 
Mr. Worstell has a wide acquaintance among 
feed dealers in Illinois, Indiana, Ohio and 
Michigan. A graduate of the University of 
Michigan, his present duties will consist of 
developing a sales force to man the re- 
cently opened Hilltop branch. 


STORY OF CORN 

“The Story of Corn and its Products,” a 
4U-page booklet with 16 colored illustrations 
has been published by the Corn Industries 
Research foundation, 3 E. 45th st., New 
York 17. Without being technical, the 
booklet treats such phases as the analysis of 
a corn kernel, the corn refining process, corn 
in its various uses and a view of tomorrow. 
A set of questions for classroom use is also 


included. 
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COME TO HEADQUARTERS FOR 


COTTONSEED MEAL SOYBEAN MEAL 
PEANUT MEAL 
CAKE and PELLETS - - - COTTONSEED HULLS 


Domestic and Export 


THE BRODE CORPORATION 
Phone: LD 271 Teletype ME 260 Memphis, Tennessee 


On request, we will mail you our frequent market bulletins 


SELECTED QUALITY 


N CARBOHYDRATES TANK TRUCKS 


FREIGHT RATE BASED 
ON SHIPMENT FROM 
NEARBY TERMINALS 


. NATIONAL MOLASSES 


TANK CARS 


SSA 


EXECUTIVE: OFFICES: ORELAND, PA. OGONTZ 8337 


FAMOUS 


What's the BRANDS 


of your business 


“PROFITS” for YOU 


Mt. Airy Gran-I-Grit 

Pilot Brand Oyster Shells 
Tankage & Meat Scraps 
Gorton A & D Feeding Oils 
Clear Quill Livestock Mineral 
Blatchford’s Products 


%* The Quality Quotient of your business has 
a great deal to do with how well you prosper 
. for in these days quality counts. Your 
customers demand, above all, quality... Clear Quill Poultry Concentrates 
quality of product, quality of service, quality Leader Peat Litter 
at a price. Fish Meals 


Nopco A&D Dry Vitamin Products 
Ultra-Life Laboratories help their manu- 2 
facturers help themselves to more business = Small’s Dehydrated Alfalfa Meals 
by a program of quality that starts with top-. Waterloo Hog Feeds 


notch feed formulas, and runs the gamut of Linseed — Cottonseed — Soybean 
free advertising helps, service helps, 


Meals 

specific problem helps, etc. Servall Stazdry Po ultry Litter 
V-C Phospho-Tobacco Fertilizers 
Royal Oak Charcoal 
Blue Ribbon & 

Western Condensed Buttermilk 
Anderson Chick Boxes and 

Hatchery Supplies 


We have helped improve the quality 
quotient thus the prosperity, of hundreds of 
feed manufacturers. Write us today... 
learn what we at Ultra-Life have done to 
help others, and what we can do for you. 


Waterloo Mills Company 


and 


| 
ar. 
= 
__Ultra-Life Laboratories, Inc. 
ese 


ATTENTION Feed Manufacturers... 


CANADIAN REFUSE SCREENINGS 
HALLET and CAREY CoO. 


Grain Exchange Building 
Minneapolis 15, Minnesota 
Members: 


American Feed Manufacturers Association 
The Grain and Feed Dealers National Association 


Order a Mixed Car of 


Golden Loaf Flour 


(The Flour with the Vim and Pep left in) 


Bran ana Middlings 


(Higher in Protein) 


& HOYT Co. 


LAKE CITY, MINN. 


1 | 


| 


ALFALFA 
MEAL 


Sun-Cured and 
Dehydrated 


BETTER Mill Machinery 


The Kelly-Duplex line is built to do 
dependable work, day in and day out— 


and you'll reap the benefits of bigger N ATION AL ALF ALF A 


profits through lowered operation costs 


and more satisfied customers, A complete DEHYDR ATING AND 


line of feed mill and elevator equipment, 
ruggedly constructed of welded steel for MILLING co. 


longer life and greater 


durability. It's guaranteed . LAMAR, COLORADO 
for your protection. Merchants Exchange 


The Duplex Mill and Mfg. Co. ST. LOUIS, MO. 


Springfield, Ohio 


COMMERCIAL FEEDING STUFFS, 1947 
Bulletin 522, Connecticut Agricultural Ex- 
periment station, New Haven, Conn. 
* * 


EFFECTS OF SEVERAL WINTER COVER 
CROPS ON THE YIELD OF COTTON 

Circular No. 100, University of Tennessee 
Agricultural Experiment station, Knoxville, 
Tenn. 

KNOW THE SEED YOU PLANT 
lowa Agricultural Experiment association, 
Ames, lowa. 
* * 
HYBRID SWEETCORN 
Connecticut “Agricultural Experiment sta- 
tion, New Haven, Conn. 

VAUGHAN'S GREEN LIST 1949 

Catalogue, Vaughan's Seed Co., 601 W. 
Jackson blvd., Chicago 6, Ill.; 47-49 Berclay 
st., New York 7, N. Y. 

* * 

INSPECTION OF COMMERCIAL 
FERTILIZERS AND AGRICULTURAL LIME 
PRODUCTS 

Bulletin No. 137, Massachusetts Agricul- 
tural Experiment station, Amherst, Mass. 

* * 
TWENTY-EIGHTH ANNUAL REPORT OF 
PULLORUM DISEASE ERADICATION IN 
MASSACHUSETTS 

Bulletin No. 138, Massachusetts Agricultural 
Experiment station, Amherst, Mass. 
* * 
SCIENCE FOR THE FARMER 
Bulletin 502, 6Ist annual report of the 
Agricultural Experiment station, School of 
Agriculture, Pennsylvania State college, State 
College, Pa. 
* * 
COMMERCIAL FEEDING STUFFS 
Bulletin 703, Texas Agricultural Experiment 
station, College Station, Tex. 


FIELD CORN TRIALS, MT. CARMEL & 
WINDSOR, CONN., 1948 
Report 48G1, Connecticut Agricultural Ex- 
periment station, New Haven, Conn. 
LIST OF COMMERCIAL FEEDING 
STUFFS LICENSEES 
Special publication No. 222, California 
Department of Agriculture, Sacramento, 
Calif. 
* * 
FILLED BAG CLOSING MACHINES 
Bulletin No. 200, Union Special Machine 
Co., 400 Franklin st., Chicago 10, Ill. 
% 


CORN BORER CONTROL IN FIELD CORN 
Circular 637, University of Illinois, Col- 
lege of Agriculture, Urbana, Ill. 
* * ok 
1948 ILLINOIS TESTS OF CORN HYBRIDS 
Bulletin 531, University of Illinois Acri- 
cultural Experiment station, Urbana, Ill. 
* 
COMMERCIAL FEEDING STUFFS 
19th annual report, New Mexico Feed 
& Fertilizer Control office, State college, 
N. M. 
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The new S-W Simplex pellet mill shown 


above, which is now being produced by 
Sprout, Waldron & Co., Muncy, Pa., is 
described in bulletin P-12B. Features of the 
new mill, according to company claims, in- 
clude a_ stainless steel feeder-conditioner, 
direct vari-speed conditioner drive, tramp 
iron protection where it is needed most, 
hardened “pre-run” dies, force feed, con- 
venient external lubrication and _ anti-fric- 
tion radial bearings throughout. Additional 
information will be sent on request. 


Dings Magnetic Introduces 
Non-electric Magnet Unit 


The Dings Magnetic Separator Co., Mil- 
waukee, Wis., has announced introduction 
of a permanent non-electric magnet unit 
which is said to achieve completely auto- 
matic separation of magnetic and non-mag- 
netic materials. 

The unit consists of a heavy duty perma- 
plate magnet and a motor driven, endless 
cross belt. The magnet’s force attracts and 
holds tramp iron to the underside of the 
cross belt, which carried it to the side be- 
yond the influence of the magnetic field, at 
which point it is discharged. The new 
magnet is available in a range of sizes to 
meet every requirement, company officials 
said. 


@ FORREST HUNT, Rankin, IIl., has 
been appointed manager of the Cropsey 
Cooperative Grain Co., Cropsey, Iil. 


@ HOWARD SNYDER, Longmont, Colo., 
has sold his interests in the St. Vrain Val- 
ley Milling Co. to his associate, Fred H. 
Riebling and will operate an alfalfa mill in 
the Longmont area. 


LENOX FEED MILL SOLD 

The National Oats Co. has purchased the 
Lenox Feed Mill, Rolla, Mo., and will oper- 
ate the business as the Corno Feed Store. 
Walter Fleischmann, Belle, Mo., will man- 
age the new store, and James Hettenhaus, 
Washington, will be sales representative in 
the area. 
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“ALL YOUR NEEDS IN GRAIN OR FEEDS” 


Sunset Feed & Grain Co., Inc. 


FEED JOBBERS 


CHAMBER OF COMMERCE 
BUFFALO, N. Y. 


CANE FEEDING 


Distributors of: 


Hubinger (Keokuk) 
Corn Gluten Feed 
Hominy Feed 


BRANCH OFFICE 
MIDDLETOWN, N. Y. 


MOLASSES Hercules Dried Whey SUNSET BRAND FEED 
Agents for Wheat Germ Oil (an exclusively milk product) 
Pacific Molasses Co. Ltd. Wheat Gem High in flavin, milk albumen, 
Ibany Baltimore ad - and milk minerals. 
Buffalo New Orleans Calf Manna 


Stonemo Granite Grit 


WRITE US FOR FURTHER INFORMATION 


WHEAT, RYE, CORN and OATS 
FEED WHEAT and FEED BARLEY 


THE FACT 


STILL REMAINS 


that 
SUPERIOR 
ELEVATOR CUPS 
are 
STRONGER 
will 
LONGER 
have 
GREATER CAPACITY 


and will operate more 
efficiently at less cost 
than other elevator 
cups. 


MADE 


LAST 


WRITE TO: 
K. I. Willis Corporation 
Moline, Illinois 


for names of distributors and capacity 
analysis form No. 20 


FEEDING IS 


RUSSELL-MILLER MILLING CO. MINNEAPOLIS 


NO ACCIDENT - IT's 


OCCIDENT 


LIVESTOCK and POULTRY 


EAST ST. LOUIS, ILL. DES MOINES 


New Pellet Mill 
| 
| 
i> 
Be 
gag 
FEEDS For 
‘3 
{7 


AMBER 
LABORATORIES, Inc. 


Chemists and Consultants to 
the Feed Industry 


Complete Analytical Service 


3456 N. Buffum EDgewood 2-3515 
Milwaukee 12, Wis. 


MARDEN’S 


Genuine 
COD LIVER OIL 
With Vitamins A and D added 


POTENCIES TO FIT YOUR 
REQUIREMENTS 


MARDEN-WILD CORP. 
500 Columbia St. Somerville 43, Mass. 


CABLE ADDRESS “RAYBAR” 


TIDEWATER GRAIN 
COMPANY 


ESTABLISHED 1927 


Receivers © Shippers 
Exporters 
Export and Domestic 
Forwarders 


Members All Leading Exchanges 


Bourse Build: Baltimore 2, Md. 
Philadelphia 6, Pa. Chamber of Commerce 


SWIFTIDE Blended Fish Oil 
Brewer's Dried Grains 
Linseed Meal © Malt Sprouts 


Mill Feeds 


CORN OIL MEAL 
CORN GLUTEN MEAL @ 
CORN GLUTEN FEED 
SOYBEAN OIL MEAL 


> 


Deutsch & Sickert Co. 


741 Milwaukee St., Milwaukee, Wis. 


FERTILIZER 


for the 
FEED TRADE 


write 


UNION SERVICE 
COMPANY 


117 E. Wilson Madison, Wis. 


BUYERS 


Bran, Shorts, 
Middlings, Red Dog 
and Mixed Feeds 


In Any Size Quantities 
Wire Us Your Offerings 


C. J. Martenis Grain Co. 


Produce Exchange @ New York City 


CEREAL 


GRADING CO. 
MINNEAPOLIS 
Specialize in 
GOOD 
CORN and OATS 


For 
WISCONSIN TRADE 


Prices Right — Service Prompt 
TRY US 


LABORATORY 
SERVICES 


Vitamin Assays 
Mineral Determinations 
Commercial Feed and 
Fertilizer Analyses 
A.O.A.C. Ds — Chick Assays 
WISCONSIN ALUMNI 


RESEARCH FOUNDATION 
P.O. Box 2059 Madison 1, Wisconsin 


CARUS MANGANESE | 


STOPS 
PEROSIS 


THE 
STANDARD 
OF THE 
INDUSTRY 


€ 
BRINGS YOUR ELEVATOR LEGS UP TO 
THEIR HIGHEST POTENTIAL CAPACITY 


_ The scientifically built 

hanes Mf grain bucket has won an 
enviable reputation among grain 

Levusmakes(res elevator operators. It has sav 


your elevator many vital man hours, cut costs, 
~ and has increased capacities where- 
ever installed. 


Scxew Conveyor Corporation 


Fine for Starting Pigs and Calves 


DEMON 


Steamed 
Rolled Oats 


Line of 


Des Moines Oat Products Co. 
Des Moines, Ia. 


Add Carus 
Manganese to 
Mashes you mix 
and sell. Stock Carus Manganese for those 
who mix their own. It’s the anti-perosis 
element absolutely needed in all growing 
and breeding mashes to prevent Perosis, 
short legs, short wings, parrot beak. Write 
for free bulletin and prices. 


CARUS CHEMICAL CO., uasane. it 


MINNESOTA 
GIRL FLOUR 


and finest 


MILL FEEDS 


... order today from 
Capital Flour Mills 


Division of INTERNATIONAL MILLING CO. 
General Offices: Minneapolis - Mills: St. Pavl 
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RATES: 10 cents per word. Minimum 
charge $2.00. Positions wanted adver- 
tisements, not to exceed 25 words, 
$1.00, payable in advance. 


MACHINERY FOR SALE 


CORN CUTTER FOR SALE 
Cutter—grader—polisher—aspirator, 3000 Ibs. 
per hr. A-1 condition, guarantee. Write LE-21, 

c/o The Feed Bag, Milwaukee 3, Wis. 


Wenger Molasses Mixer. Meter and 5 bbl. 
tank used on portable feed grinder. $450.00 
Harvey Savage 3000 East 6th St., Kansas City, 
Missouri. 


HAMMER MILL FOR SALE 
Has 50 HP motor—used only short time. 
Like new. Bargain for cash. Write BA-120, c/o 
The Feed Bag, Milwaukee 3, Wis. 


FEED MIXER FOR SALE 
One ton capacity—floor level feed has motor 
—latest style machine—used short time. Write 
KD-15, c/o The Feed Bag, Milwaukee 3, Wis. 


BUSINESS FOR SALE 


e 
Modern feed mill equipped to mix dairy and 
poultry rations. 400 ton capacity bulk storage 
and sacked. Located on railroad in fine farming 
community. Business conducted by present own- 
ers since 1938. Write Box MA 17, The Feed 
Bag, Milwaukee 3, Wisconsin. 


HELP WANTED 


Experienced Feed Salesmen. Cover entire state 
exclusively. Must know feed trade in your state. 
Selling minerals wholesale and retail feed trade. 
State age and last ten years employment. Write 
Box FB 56, The Feed Bag, Milwaukee 3, Wis. 


CONDENSED BUTTER MILK SALESMEN 
wanted to handle MelkeasT, America’s leading 
condensed feed supplement for greater feed ef- 
ficiency. Liberal commissions. Write L. P. 
Ferree, Pres., Milk Products, Inc., Drexel Bldg.. 
Philadelphia 6, Pa. 


BUSINESS OPPORTUNITIES 


Are you interested in buying a feed business? 
As a feed manufacturer doing business in a 100 
mile radius of Milwaukee, we hear of places that 
are for sale which have never been advertised. 
We are willing to give this information to 
worthy interested parties at no charge. Of course 
if a deal is made we would like to sell them 
some good Old Elm Feed. Elm Grove Milling 
Company, Elm Grove, Wis. : 


MISCELLANEOUS 


Best quality seed oats all varieties, seed bar- 
ley and wheat from Wisconsin’s largest growers 
and processors. Jerry Henry Seeds, Arlington, 
Wisconsin. 

Hatching Year "Round — All Popular Breeds 
*** U.S. Approved—Pullorum Controlled. Re- 
liable Source For Nutritional Research Labora- 
tories. Morris Hatchery, 860 West Jackson St., 
Morris, IIl. 

UNIVERSAL YEAST 
Yeast enzymes are a great digestive aid in 


hog, poul: and d feeds. Rice Laboratories, 


CONSULTANTS 


TO THE 
FEED INDUSTRY 


You cannot AFFORD to 


be without our service 


C. W. Sievert and Associates 
12626 Ann St., Blue Island, Illinois 
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@ W. D. SPRINGER & SON, Knighttown, @ FARMERS FEED STORE, Sturgis, Ky., 
Ind., recently sustained a loss of $50,000 has been opened by Tom Woodring and 
when fire destroyed its grain elevator. 


Eastin Wallace. 


Young Men 


for sales positions with manufacturer 


of complete line of quality feeds 


good opportunity for two or three 
"young fellows" who would like better 


jobs in the feed industry 


you may reply with confidence 


our men know of this advertisement 


write Box MA 5, c/o THE FEED BAG 


1712 West St. Paul ave., Milwaukee 3, Wis. 


SPECIAL TRUNK LINE ‘ DURING TRADING HOURS 
MAIN 5065 AtUds MAIN 6212 


MINNEAPOLIS 15 
MINNESOTA 


KEN MILLER 


BECHER-BARRETT-LOCKERBY CO. 


1104 Board of Trade 
Phone: Webster 9-7730 


FOR QUICK SERVICE — CONTACT 


BOB WHITE & CO. 


FEED INGREDIENT BROKERS 
Chicago 4, Ill. 
Commodity Ticker Service 


JOBBERS OF FEED INGREDIENTS 
Distributors of Staley Soybean Oil Meal and Gluten Feed 


WILBER FEED CO., INC. 


WHEN IN THE MARKET FOR — Poultry Wheat, Feed 
Oats, Wheaty Barley, Feed Barley, Corn, Feeding Screenings, 
Ground Screenings — write or wire for quotations. 


HIAWATHA GRAIN COMPANY 


MINNEAPOLIS, MINNESOTA 


: 

dia’ 
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Amber Laboratories, Inc 118 
Amburgo Co. 89 
Arcady Farms Milling Co. ...........-.--------.-------- 14 
Arkansas Rice Growers Co-op Assn............. 10 
Ark Valley Alfalfa Mills 111 
Armour & Co. 90 
Atkins & Durbrow, Inc. 11 
Becher-Barrett-Lockerby 119 
Bemis Bro. Bag Co. 61 
Blatchford Calf Meal Co 2 
Borden Co. 35-41 
Brewers Yeast Council, Inc. -................-.....----- 79 
Brode Corp. 115 
Bunge Corp. 117 
L. Burmeister Co. 105 
Calcium Carbonate Co. 18 
Capital Flour Mills 118 
Carus Chemical Co. 118 
Cereal Grading Co. 118 
Chase Bag Co. 50 
Commercial Solvents Corp 73 
G. E. Conkey Co. 112 
D. C. A., Inc. 110 
Dawe’s Products Co. 44 
Des Moines Oat Products Co. .........-.----------- 118 
Deutsch & Sickert Co 118 
Peder Devold Oil Co. 121 
Diamond V Mills 120 
Dreyer Commission Co. 120 
~— Mill & Mfg. Co. 116 
. du Pont de Nemours Co..........-.....------ 6-46 
Eagle Roller Mill Co. 121 
Eriez Mfg. Co. 104 
xcelsior Milling Co. 114 
Feed Supplies, Inc. 111 
Flambeau Milling Co. 110 
Franke Grain Co. 12 
Fredman Bag Co. 122 
Fruen Milling Co. 12 
General Mills 76 
Gorton-Pew Fisheries, Ltd 75 
Gruendler Crusher & Pulverizer Co. -.........112 
Greutker, Inc. 106 
Halibut Liver Oil Producers .......................... 53 
Hallett & Carey Co. 116 
Harlan Rendering Co. 106 
Hiawatha Grain 119 
Hubbard Milling C 98 
Hurlbut Calcium & 96 
T. E. Ibberson Co. 88 
International Paper Co., Bagpak Division .... 63 
Iodine Educational Bureau, Inc.................. 
Iowa Limestone Co. 
Jacobson Machine Works 92 
Max Katz Co. 120 
Kellogg Milling Co. 8 
Spencer Kellogg & Sons, Inc 58 
Percy Kent Bag Co. 86 
King Midas Flour Mills 124 
Kness Mfg. Co. 95 
La Budde Feed & Grain Co. ...u...........-....-.----107 
Lattin, Co., Inc. 113 
Leary Grain Co. 120 
Lederle Laboratories 66 
Maney Bros. Mill & Elevator Co.................... 96 
Marden-Wild Corp. 118 
C. J. Martenis Grain Co. 118 
McMillen Feed Mills 81 
Merchants Creamery Co. 122 
Merck & Co., Inc. 16 
Midwest Burlap 
Mill Mutual Fire Prevention Bureau............. 12 
Milwaukee Feed & Grain Co. 96 
Minnesota Linseed Oil Co. .......................... 87 
Morton Salt Co. 9 
Murphy Products Co. 123 
Herman Nagel Co. 68 


National Alfalfa Dehydrating & Milling Co.....116 


National Cottonseed Products Assn., Inc..... 94 
National Distillers Products Corp................. 93 
National Food Co. 91 
National Ideal Co. 113 
National Molasses Co. 115 
New England By-Products Corp...................- 75 
Nitragin oe Inc. 4 
G. Noel & Co. 110 
North Carolina Granite Corp..............-........-..114 
North East Feed Mill Co. 120 
Northern Milling Co. 108 
Northrup, King & Co. 72 
Northwestern Barrel Co. 120 
ester Geen Protects Co... 71 


Pay Way Feed Fad Inc. 113 


RECONDITIONED 
MOLASSES DRUMS 
5’s - - 15’s - 30's - 55's 

Northwestern Barrel Co. 


Phone 
So. Milw. 114 


South Milwaukee 
Wis. 


Feed M 43 
C. Pratt Co. 122 
Premier Pent 84 
Quaker Oats Co. 20 
M. A. Roseman & Co. 121 
Russell-Miller Milling Co. 117 
Ryde & Co. 109 
Dr. Salsbury Laboratories 
Sargent & Co. 


Savage, Inc. 
Schultz-Baujan & Co. 
Screw Conveyor Co. 
Sea Board Sales Co. 
Seedburo Equipment Co. 
James H. Seley & Co. 
Shellbuilder Co. 
Sidney Grain Machinery Co. ... 
Sievert & Associates . 
Silmo Chemical Co. 
Sprout, Waldron & Co. 
A. L. Stanchfield Co. 
Standard Brands, Inc. 
Stearns Magnetic Mfg. Co. 
Stene Mountain Grit Co. 


Strong-Scott Mfg. Co. 3 
Sunset Feed & Grain Co. 117 
Superior Packing Co. 120 
Tennant & Hoyt Co. 116 
Tidewater Grain Co. 118 
Henry Town Labs. 121 
Ultra-Life Laboratories, Inc 115 
Union Bag & Paper Co. 31 
Union Service Co. 118 
United Feed Products Co. 114 
U. S. Industrial Chemicals, Inc..................... 48 
Val-A Co. 114 
Vi-D Co. 120 
Vitality Mills, Inc. 105 
Vy Lactos Laboratories 42 
Mills Co. 115 

eller 100 
a. Mixer Co. 111 
Werthan Bag Co. 97 
Western Burlap Bag Co. 78 
Western Condensing Co. 28 
Bob White & Co. 119 
White Laboratories, Inc. 108 
Whitmoyer Laboratories 22 
Wilber Feed Co. 119 
K. I. Willis Co. 117 
Wilson & Co. 121 


Wisconsin Alumni Research Foundation......118 
Wisconsin Agriculturist & Wallace’s Farmer 55 


@ SHERMAN STOOKEY, Belleville, Ill., 
has retired as a board member and secre- 
tary of the Belleville Co-operative Grain 
Co. after 29 years of service. 

@ FARMER ELEVATOR CO., Taylor 
Ridge, Ill., recently elected the following 
officers: Will E. Kain, president; N. H. 
Mueller, vice president; Everett Hofer, sec- 
retary; F. S. Venable, treasurer, and V. L. 
Titterington, manager. 

@ BROWN GRAIN CO., Bunker Hill, 
Ind., has been sold to Russell E. Johnson, 
Marshall, Ind. 


GRAIN COMPANY 
1023 GRAIN EXCHANGE, Minneapolis 
Bridgeport 1231 


SAVE MONEY 
with 


SEA-COLL 


SOYBEAN MEAL ... MILLFEEDS 


LINSEED MEAL 


A. L. Stanchfield, Incorporated 
_ Wholesale Grain and Feed Merchants 
500 Corn Exchange Bldg. Minneapolis 


coven INDIANAPOLIS, IND. 


FEEDSTUFFS 


Both Cash and Futures 
DREYER COMMISSION CO. 
(At it since °92) 


414-415 Merch. Exch. Bldg., St. Louis 2, Mo. 
Board of Trade Bldg. Kansas City, Mo. 


Fortify Your Feeds With 


YEAST FEED 


“Makes Goop BETTER” 
for Livestock, CHICKENS, TURKEYS 
Live yeast enzymes and vitamins are 


an important aid to digestion and better 
health. 


Write for Full Information 


DIAMOND V MILLS, Inc. 


CEDAR RAPIDS, IOWA 


Feed Ingredients 
of all Kinds 


North East Feed Mill Company 


Minneapolis 13 Minnesota 


DRY VITAMIN 


MARION, IND. 


NOWI!-Buy SUPERIOR’S-PULE 


Meat and Bone Scraps 
Digester Tankage 
Bone Meal — Blood Meal 
Superior Packing Co. 


St. Paul, Mina. 
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New Representative 


CLARE FLORINE 


Clare Florine has been named sales repre- 
sentative of the Apple River Mill Co., feed 
division of King Midas Flour Mills, Minnea- 
polis, it has been announced by Carl Hagen, 
sales manager. Mr. Florine’s territory will 
cover southern Minnesota. 

@ HARRY E. WALLACE, Windsor, IIl., 
has purchased the Bence Grain & Coal Co. 
grain elevator, Jones Switch, Ill. 
@ CARL EMMONS, Houston, is the new 
manager of Felix Meyer & Co., Inc. 
@ CARL HARP, Keystone, Okla., has 
purchased the Nutrena Feed Store, Oilton, 
Okla. 


VENEZUELA BUYS EQUIPMENT 


The sale of 40 sets of grain testing ap- 
paratus to the Venezuelan government has 
been announced by the Seedburo Equip- 
ment Co., Chicago, Ill. The equipment will 
be installed in 40 different elevators through- 
out Venezuela for use in connection with 
the government's corn storage program, 
now in its second year. 


IM @ AS 


HIGHEST QUALITY 
UNEXCELLED SERVICE 


Shipments From Atlantic and Gulf Ports 


RATS and MICE 


Rats — Mice Eliminated 
Monthly Service to Feed 
Industry. Standard Rates. 


300 Serviced in Wis. & Iowa. 
Write or Call—No Obligation 


HENRY TOWN LAB'S 
EXTERMINATORS & SUPPLIES 
715 SO. DICKINSON ST. 
MADISON 4, WIS. 
Telephone Fairchild 1031 
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OMMERCIAL TRUST BUILDING 


It Will Pay You To Contact Us For Your Requirements 
A. ROSEMAN & CO. 


PHILADELPHIA 2, 


EAGLE ROLLER MILL CO. 


DANIEL WEBSTER and GOLD COIN 
Wheat and rye flours, Cereals, Corn Goods 
and a complete Line of 


EAGLE and GOLD COIN 


Poultry and Livestock Feeds 
New Ulm, Minn. 


Since 1856 


Manufacturers of 


FROM THE DEEP OF THE SEA 
and the scientist’s laboratory come 
the health- and production-promot- 
ing Vitamins A & D found in our 
guaranteed tested products for your | 
Better Poultry Feeds. 

VITAMINE @® Branp OILs 
(Cod Liver Oil with added VitaminsA&D) | 
2000A/400D, 2000A/800D, 3000A/400D 


DEVOLD 


VITAMIN A & D FEEpDING 
1000A/100D, 1000A/400D, 2000A/400D |} 


Devo_p Dry D 3 
2000 A.O.A.C. D U/g 


Write for Folder & Prices 


147-P Varick St. 
New York 13, N.Y. [ik 


PEDER DEVOLD OIL COMPANY 


DIVISION OF CHAS. L. HUISKING & CO. INC 


KNOW THEM BY THEIR BRAND 


DIGESTER TANKAGE 
BONE MEAL 


No matter how complex the feed 
formula or how simple the ration 
- fed, these standard quality by-prod- 
ucts of the animal industry have a 
place and can be relied on to give ex- 
cellent results. The more corn of di- 
minishing protein content used, the 
greater the need for substantial sup- 
plemental protein—animal protein, 


reo W sranpd 


\_\ 


[WILSON & Co. 


Chicago ¢ Kansas City * Los Angeles 
Oklahoma City « Albert Lea © Omaha 
Cedar Rapids 


° 
MEAT AND BONE SCRAPS 
ING. 
: 
e121 e 


“ CERTAINLY ORIGINATED 
SOMETHING GOOD THIS TIME 


MLL.MARE A 
ROG OF MYSELF 
QUICK. BUT | SHOULD 


SAVE SOME 
FoR ME. 


THIS BLUE RIGGON 
MARES EVERYTHING 
ATASTE GOOD. JUST LINE 


You CAILDREN 
BEHAVE, Now. 
THERE'S ENOUGH 
BLUE RIBBON 
GUTTERMILK 


536 Livingston St. 


WORRY. | DON'T CARE 
AGOOT MY WAIST LIN 


ABE LONG NOW. 


\ 


NOTHING LIKE BLUE RIBBON CONDENSED 
BUTTERMILK To STRETCH OUT THE GRAIN 
THAT POULTRY AND PIGS NEED / IT SURE 

CUTS DOWN THE FEED CosT/ 


? IT WON'T 


WRITE US FOR PRICES 


4 THR: Hi 
Cincinnati 14, Ohio 


DURGO* YEAR 


BAGS.... 


BURLAP AND COTTON 
VACUUM CLEANED FOR 
ECONOMY . . . PRINTED 
FOR INDIVIDUALITY. 


8-4114 


$0 &. CLYSOURN STREET 


Sol-0-TUleeno 


_—_ A BLEND of all Available 
il FISH SOLUBLES in DRY 
FREE-FLOWING Form 


Avoid the messy handling 
of wet solubles. Packed 
either in 40 pound papers 
or 100 pound burlaps. 


A Trial will satisty 


Remember a BLEND of 
solubles is better than any 
individual type. Write for 
further information or pick 
up a trial order from one of 
our warehouse stocks listed 
below. 


Used Pound for Pound Against 
Wet Solubles 


W.C. PRATT COMPANY 


20 NORTH WACKER DRIVE 
CHICAGO 6, ILL. 


Warehouse Stocks at 


Grain Products Company New Century Co. 
St. James, Minnesota 3939 S. Union ave., Chicago, Ill. 
Wertz Feed Products Co. Security Supply Co. 
Sioux City, la. 629 S. Concord, S. St. Paul, Mina. 
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“How do minerals boost live- 
stock profits?”’. .. “What does 
a lack of minerals cause?”’... 
“What minerals should I add 
to my farm rations for best results?”... 
“And how much?” 
NOW you can answer your customers’ questions about 
minerals, easily and quickly—with this brand new, scien- 
tific MURPHY’S MINERAL METER! It’s yours free, 
so just write and ask for it. You won’t obligate yourself 
in any way. 

This amazing MURPHY’S MINERAL METER shows 
you how many minerals are necessary in livestock rations, 
and how they affect the health and production of dairy 


AN AMAZING NEW SALES TOOL THAT HELPS YOU 
SHOW YOUR CUSTOMERS THE NEED FOR MORE MINERALS 


pars 


ERats 


cattle, hogs, beef cattle and sheep. This MURPHY’S 
MINERAL METER gives you a real sales-tool such as 
you have never seen before. It shows you and your cus- 
tomers the real need for more minerals—it tells you what 
minerals are lacking in their farm rations—it helps boost 
your mineral sales to a new high! 

MURPHY’S MINERAL METER is easy to use, con- 
vincing, scientific. Many, many years of research are back 
of every fact it presents. There’s no guesswork about it. 

Send for your free MURPHY’S MINERAL METER 
today Let it get on the job with you and help you make 
some real money out of your mineral business. Just send us 
a postcard and ask-for MURPHY’S MINERAL METER. 
We'll do the rest! 


~ MURPHY’S VIG-O-RAY CONCENTRATE for Poultry | 
~ MURPHY’S CUT-COST CONCENTRATE for Livestock 
MURPHY’S CALF MEAL MURPHY’S MINERALS 


PRODUCTS COMPANY 


BURLINGTON, WISCONSIN) 


Copyright Dec., 1943 
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Flour 


THE GOLOEN TOUCH 


KING MIDAS FLOUR MILLS 


“WORTH ALL IT COSTS” 
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